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Newspapers 
cash-in  on 
Elvis’s  death 


It  can  be  a  day  of  leisure,  a  day  of  shopping, 
a  day  of  looking.  It  is  a  day  of  opportunity  —  for 
you  and  me  if  we  define  Saturday  the  way  readers  do. 

They  tell  us  that  the  sixth  day  of  the  week 
is  more  like  Sunday  than  Monday-through-Friday, 
and  that  they  have  more  time  to  spend  with 
their  newspaper  on  Saturday.  So . . . 

Starting  this  week,  our  readers  will  have 
SATURDAY,  the  “more”  newspaper  designed  for 
them  to  spend  their  leisure,  looking,  shopping  time 
with.  IPs  an  all-new  paper  combining  our 
morning  Tribune  and  evening  Star. 

A  solid  straight-news  presentation  continues 
in  SATURDAY.  But  it  is  now  joined  by  three 
new  sections.  SHELTER  has  useful  information  about 
finding,  buying,  selling,  building,  renting  and 
investing  in  housing.  NEIGHBORS  spotlights 
ordinary  people  and  local  communities.  And  inside 
this  package  is  The  Star,  in  a  bright,  lively 
magazine  format,  containing  feature  stories  and 
in-depth  reports  backgrounding  the  week’s  news. 

We  think  these  changes  are  good  ones. 
They’re  not  the  only  ones  we’re  making.  The  Tribune 
wiU  add  70  news  columns,  almost  12  pages,  every 
Monday  through  Friday  while  The  Star  will  add 
83  news  columns,  nearly  14  pages  exclusively 
for  news,  every  week. 

We’U  keep  adding  and  changing  whenever 
readers  give  us  new  answers  to  questions 
such  as:  What’s  a  Saturday? 


Word’s  been  getting  around 
about  Boston’s  brighter,  livelier 
newspaper.  People  are  trying  the 
Boston  Herald  American  and 
liking  what  they  find. 

What  is  it  they  like  about  it? 

“I  like  their  emphasis  on 


local  news.” 

“I  like  the  way  they  write. 
It’s  straightforward.” 

“I  like  their  attitude.  Kind 
of  scrappy  and  irreverent.” 

“I  like  the  way  the  Herald 
just  gives  me  the  facts,  and  lets 


me  form  my  own  opinion.” 

More  and  more,  it  seems, 
people  are  looking  for  something 
new  and  different. 

And  they’re  finding  it  in  a 
lighter,  breezier,  easier-to-read 
newspaper. 


That’s  right.  The  Herald 


Bostonh  waking  up  to  it. 


THE  K&B  EXPRESS 
Theflecible  offset  press 
to  meet  any  requirement 
in  the  45p6o  tolOOPOO 
circulation  range! 


The  Express  ...  so  flexible  it  can  be  tailored  to  just  about  any  re¬ 
quirement  in  the  medium  newspaper  circulation  range.  It  has 
been  superbly  designed  to  save  you  time,  money  and  space. 

Take  a  look  at  its  standard  features! 

□  Remote  control  panel  □  Choice  of  three  folders  □  Individual  plate  register 

□  Dust  extraction  □  Motorized  web  threading  □  50MM  wide  bearers 

□  Noise  abatement  □  Variable  speed  infeed  D  Blanket  to  blanket  operation 

□  Side  &  Circumferential  register  □  Self  monitoring  lubrication  □  Infinitely  variable  ink  drums 

□  Section  Stitchers  □  Hydraulic  drag  rollers 

PLUS  many  options  that  permit  you  to  tailor  Express  to  your  plant. 


KOENIG  S..BAUER.-U3M.  INO. 

An  affiliate  of  Media  General  301  E.  Grace  St..  Richmond,  Va.  23219  Phone  (804)  649-7681 
Service  personnel  located  in  strategic  US  areas. 

IN  CANADA:  K&B  CANADA.  LTD.,  168  BROOKBANKS  DRIVE.  DON  MILLS,  ONTARIO,  CANADA  M3A  2T5  (416)  445-7412 
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Promote  your  newspaper  color 
WHERE  NEWSPAPER  COLOR 
MAKES  AOVERTISING  NEWS  .  .  . 


published 


September  24,  1977 

featuring 

•  The  Winners  of  E&P’s  21st 
Annual  Color  Awards 

•  Exclusive  1976  Newspaper 
Color  Linage  Reports 

. .  .  and  much  more!  The  1977  Color  Issue  wraps 
it  all  up — color  campaign  success  stories,  big 
color  advertisers,  a  list  of  color  millionaires — 
newspapers  with  over  a  million  lines  of  color 
advertising — color  reproduction  news,  and  a 
full-color  section  on  the  Awards  Competition. 

Because  E&P  is  the  only  complete  source  of 
newspaper  color  news  and  data,  your  best  adver¬ 
tisers  will  be  reading  this  issue.  Make  your  color 
story  a  part  of  it  by  reserving  your  advertising 
space  now. 

Deadline  for  space  reservations:  Sept.  8 
Deadline  for  advertising  copy:  Sept.  13 

Editor  &  Publisher 

575  Lexington  Avenue,  New  York,  N.Y.  10022 
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AUGUST 

27-30 — New  York  State  Publishers  Association,  Lake  Placid  Club,  Lake 
Placid,  N.Y. 

SEPTEMBER 

7- 9 — International  Newspaper  Promotion  Association,  INPA/Europe, 

Hotel  Stadt-Freiburg,  Freiburg,  Germany. 

8- 10 — Pennsylvania  Newspaper  Publishers  Association,  classified  clinic, 

Sheraton-Conestoga  Village,  Lancaster,  Pa. 

9- 10 — Indiana  Newspaper  Advertising  Conference,  Marriott,  Indianapolis. 
9-11 — Maine  Press  Association,  Evergreen  Valley  Resort,  East  Stoneham, 

Me. 

9- 11 — Md.-Del.-D.C.  Press  Association  conference,  Sheraton-Fontain- 

bleau  Inn,  Ocean  City,  Md. 

10- 13 — Southern  Circulation  Managers  Association,  Birmingham,  Ala. 

13- 17 — National  Conference  of  Editorial  Writers,  Calgary,  Alberta,  Cana¬ 

da. 

14- 17 — American  Association  of  Sunday  and  Feature  Editors,  Hyatt  Re¬ 

gency,  Houston. 

15- 17 — Interstate  Advertising  Managers  Association,  Genetti  Lycoming 

Hotel,  Williamsport,  Pa. 

15- 18 — New  England  Press  Association,  The  Balsams,  Dixville  Notch,  N.H. 

16- 18 — New  York  State  Newspaper  Production  Conference,  Hyatt  House, 

Albany. 

17- 18 — Ohio  Newspaper  Classified  Clinic,  Marriott  Inn,  Columbus. 

18- 19 — Midwest  Newspaper  Advertising  Executives  Association,  Conti¬ 

nental  Hotel,  Kansas  City,  Mo. 

18-21 — Canadian  Circulation  Managers'  Association,  Park  Town  Motor 
Hotel,  Saskatoon,  Sask. 

18-21 — International  Newspaper  Promotion  Association,  Western  Region, 
Hotel  Utah,  Salt  Lake  City. 

18- 21 — Western  Classified  Advertising  Association,  Holiday  Inn,  Golden 

Gateway,  San  Francisco. 

19- 20 — National  Retail  Merchants  Association,  Biltmore  Hotel,  New  York 

City. 

22- 24 — Fla.  Newspaper  Ad  Executives,  Don  CeSar  Hotel,  St.  Petersburg, 

Fla. 

23- 25 — Illinois  Newspaper  Production  Conference,  Holiday  Inn,  Joliet, 

Illinois 

23- 25 — Central  States  Circulation  Managers  Assoc.  Sales  Conference, 

Oak  Brook  Hyatt  House,  Oak  Brook,  III. 

24- 25 — Ohio  Ad  Executives,  Marriott  Inn,  Columbus. 

25- 27 — International  Newspaper  Promotion  Association,  Southern  re¬ 

gional  meeting.  La  Mansion,  San  Antonio,  Tex. 

26- 28 — Western  Newspapers  Production  Conference,  Portland  Hilton, 

Portland,  Ore. 

28-Oct.  1 — Pennsylvania  Newspaper  Publishers  Association,  Buck  Hill 
Inn,  Buck  Hill,  Pa. 


29-30 — Allied  Publishers,  Salishan  Lodge,  Gleneden  Beach,  Ore. 

29- Oct.  2 — New  York  Press  Association,  Niagara  Hilton,  Niagara  Falls. 

30- Oct.  1 — ^Advertising  Conference  of  Wisconsin,  Wisconsin  Center, 

Madison, 

30-Oct.  2 — Rocky  Mountain  Advertising  Managers  Association,  Radisson, 
Denver. 


OCTOBER 


1- 4 — Interstate  Circulation  Managers  Association,  Sheraton-Fontaine- 

bleau  Inn,  Ocean  City,  Maryland. 

2- 4— Ohio  Circulation  Managers  Association,  Atwood  Lodge,  Dellroy 

Ohio. 


2-5 — International  Newspaper  Promotion  Association,  Eastern  Region, 
Dasin  Harbor  Club,  Vergennes,  Vermont. 

2- 7 — Newspaper  Food  Editors  Conference,  Drake  Hotel,  Chicago. 

3- 6 — Advertising  Media  Credit  Executives  Association  International,  Inc., 

Doral  Hotel  and  Country  Club,  Miami,  Florida. 

5- 11 — Women  in  Communications,  Inc.,  Sheraton-Waikiki,  Honolulu. 

6- 7 — Southern  Production  Program,  Inc.,  Oklahoma  City. 

6-8 — New  York  State  Dailies  Advertising  Managers  Bureau,  The  Dinkier, 
Syracuse,  N.Y. 

9-12 — United  Press  International  Edicon,  Cerromar  Beach  Hotel,  Puerto 
Rico. 


25-28 — Associated  Press  Managing  Editors  Association,  New  Orleans.  La. 
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Newsbriefs 


IN  HONOR  of  the  200th  birthday  of  the  City  of  San  Jose 
and  the  San  Jose  Mercury's  1 25th  anniversary,  the  Mercury 
and  News  recently  unveiled  a  huge  mural,  depicting  the 
history  of  the  city  as  a  gift  to  area  residents.  The  painting 
shows  various  eras  of  the  city  from  early  Indians  and 
Spanish  invaders  to  a  more  modern  scene  of  the  famous 
Lick  Observatory.  Painted  by  Moralist  Millard  Sheets,  the 
mural,  which  was  commissioned  six  months  ago,  is  on 
display  in  the  main  lobby  of  the  San  Jose  Municipal 
Airport. 


Stephen  E.  Kelly,  president  of  the  Magazine  Publishers 
Association,  announced  the  formation  of  a  committee  to  deal 
with  the  expansion  of  magazine  alternate  delivery  programs 
across  the  country.  Chairman  of  the  committee  is  Ray 
Mitchell,  Time  Inc.,  and  its  members  are:  Baird  Davis,  Ziff- 
Davis;  F.  E.  Davis,  Newsweek;  Robert  Inhofe,  Meredith, 
and  Rita  Wecker,  Reader’s  Digest. 

*  *  ♦ 

Amway  Corp.,  a  privately-held  maker  and  distributor  of 
household  and  personal  goods,  said  it  was  interested  in 
acquiring  a  newspaper.  The  Ada,  Mich,  firm  expressed  their 
interest  in  an  announcement  that  it  had  agreed  in  principle  to 
acquire  Mutual  Broadcasting  Corp.,  a  privately  held  broad¬ 
casting  holding  company  in  Arlington,  Va.  Mutual’s  sub¬ 
sidiaries  produce  news  for  some  765  radio  stations  and 
supplies  programming  for  black-oriented  radio  stations. 

*  *  * 

An  apparent  extortion  plot  against  W.  H.  Cowles,  HI, 
publisher,. S'poAa/jc  (y\ash.) Spokesman-Review,  was  uncovered 
by  police  after  a  stakeout  at  the  publisher’s  home.  Police 
captured  one  suspect  at  4  a.m.  on  August  8  and  believe  at 
least  two  other  men  eluded  the  trap  by  escaping  into  the 
woods.  The  police  said  they  found  a  note  implying  a  planned 
demand  for  $350,000  on  the  suspect  for  the  safe  release  of  the 
Cowles  family.  The  police  disclosed  that  they  were  laying 
traps  in  the  home  of  two  other  Spokane  newspaper  news 
executives. 

*  *  * 

All  4  pressmen  of  the  Oak  Ridger,  Oak  Ridger,  Tenn.  have 
been  on  strike  since  August  1,  The  4  are  members  of  Local  1 18, 
Knoxville  Printing  Pressmen’s  and  Assistants  Union.  Pub¬ 
lisher  Tom  Hill  said  he  is  proposing  to  eliminate  what  he 
considers  inefficient  work  schedules  and  practices.  He  has 
offered  a  weekly  pay  increase  of  $15.50  per  man.  The  paper 
has  continued  publication,  with  supervisory  personnel  run¬ 
ning  the  presses.  Pressmen  are  the  only  employes  who  are 
under  contract. 
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A  metropolitan  newspaper  supplemented  with  a 
section  of  complete  hometown  coverage.  That's  the 
news  and  advertising  package  St.  Petersburg  Times 
readers  in  suburban  areas  receive  each  day. 

Five  regional  editions  satisfy  the  right-around- 
home  needs  of  more  than  93,000  readers  in  outlying 
areas  of  Florida's  Suncoast.  Each  tailored  to  the 
distinct  geographic  region  it  serves.  Each  staffed  by 
top  news  people,  retail  and  classified  salesmen  and 
circulation  staffers. 

Readers  get  all  the  news  of  their  communities. 
Editorials  on  local  issues.  Schedules  of  civic  events. 
Features  and  columns  on  local  personalities 
and  activities.  An  "Action"  line  to  unsnarl  con¬ 
sumer  problems. 

Merchants  target  their  advertising  for  maximum 
effectiveness  and  enjoy  the  economy  of  paying  only 
for  a  likdy-to-buy  audience.  Classified  advertisers 
draw  upon  the  familiarity  of  a  neighborhood  bulletin 
board  to  sell. 

And  in  addition  to  the  packed  regional  edition, 
of  course,  every  reader  receives  the  complete,  award¬ 
winning  St.  Petersburg  Times. 

Brisk  competition  for  readers'  time  and  atten¬ 
tion  led  to  development  of  these  regional  editions. 
The  concept  has  proven  effective  in  maintaining 
St.  Petersburg  Times  position  as  the  leading 
news  and  advertising  source  in  this  growing 
Florida  market. 
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Cheaper  by  the  dozen 

The  Federal  Trade  Commission  has  been  conducting  a 
fishing  expedition  into  newspaper  advertising  rates  for  a 
decade  and  all  of  a  sudden  it  has  decided  in  a  test  case  that 
the  volume  discount  advertising  rates  of  the  Los  Angeles 
Times  are  discriminatory. 

Volume  discounts  are  as  American  as  apple  pie.  They 
occur  in  all  phases  of  American  business  life.  Why  pick  on 
the  advertising  business?  And  newspaper  advertising,  at 
that,  when  volume  discounts  are  practiced  in  all  media? 

Cheaper  by  the  dozen  or  by  the  gross  is  a  factor  in  the 
sales  of  most  merchandize.  Is  a  super  market  discriminating 
against  some  customers  when  they  can  buy  three  cans  of 
something  at  a  lower  per  unit  price  than  someone  else  who 
can  only  afford  to  buy  one  can? 

Even  our  own  government  practices  discrimination. 
If  you  mail  less  frequently  than  weekly  a  publication  at 
second-class  rates  that  weights  two  ounces  or  less,  the  U.S. 
Postal  Service  will  charge  you  1.8  cents  local  rate  per  copy. 
If  it  weights  more  than  two  ounces,  the  rate  per  copy  is  2.9 
cents.  First  class  mail  is  13  cents  for  the  first  ounce;  11  cents 
for  the  second  ounce.  Volume  discounts? 

What  about  IRS?  It  practices  bulk  rate  discounts  in 
reverse.  The  higher  the  volume  the  higher  the  price.  Isn’t 
that  discrimination,  also? 

In  the  parlance  of  The  Big  Apple,  the  FTC  charge  is  a 
bum  rap. 

New  E&P  headquarters 

After  17  years  at  its  present  location.  Editor  &  Publisher 
is  moving  its  New  York  headquarters  Sept.  1  to  the  35th 
floor  at  575  Lexington  Avenue.  The  telephone  number 
remains  the  same  at  212-752-7050,  and  the  zip  code  is  the 
same  at  New  York  10022.  Readers  have  noted  we  have  been 
publicizing  this  move  in  our  recent  issues. 

We  beg  the  indulgence  of  readers,  news  sources  and 
advertisers  for  a  period  of  grace  after  our  move  so  that  we 
can  eliminate  the  gremlins,  get  rid  of  Kilroy  and  whatever 
snafu  he  may  create  in  our  records  and  performance. 

Learning  from  lawyers 

Recently  we  commented  on  the  practice  of  lawyers  listing 
prices  for  various  services  in  their  newspaper  advertising, 
now  available  to  them  thanks  to  a  recent  Supreme  Court 
decision.  We  suggested  that  the  practice  might  be  spreading 
to  the  medical  and  dental  professions  when  they  start  to 
advertise. 

A  Dallas  general  practitioner  has  since  used  copy  in  a  one- 
inch  ad  in  the  Dallas  Times  Herald  to  list  “Delivery  of  babies 
in  clinic,  $675;  abortions,  first  three  months,  $150.” 

State  medical  boards  may  be  in  a  tizzy,  but  readers  of  that 
newspaper  now  know  the  price  of  deliverance. 
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Newspaper  in  America 

With  which  have  been  merged:  The  Journalist  estab¬ 
lished  March  22.  1884;  Newspaperdom  established 
March,  1892.  the  Fourth  Estate  March  1.  1894.  Editor  S 
Publisher.  June  29.  1901:  Advertising  January  22. 
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MEW  POSTAL  RATES 

!  . ;  'I  with  great  interest  your  July  16 
etiii'  --  li  l  in  which  you  discussed  the  new 
Ciu/'- lis’  rate  stamp. 

ii  .s  certainly  in  the  public  interest  that 
the  Viiiestions  you  have  raised  be  given  a 
full  public  airing.  The  manner  in  which 
Postal  rates  are  set  assures  that  such  will 
be  the  case.  The  rate  package  containing 
the  proposal  for  a  Citizens’  stamp  for 
individual  Americans  will  be  reviewed 
by  the  independent  Postal  Rate  Commis¬ 
sion.  The  Rate  Commission  will  have  up 
to  ten  months  within  which  to  reach  a 
decision.  Public  hearings  are  a  part  of  the 
process  of  arriving  at  such  decisions. 
Meanwhile,  the  matter  will  be  discussed 
at  length  in  the  nation's  newspapers. 

Your  editorial  prompts  me  to  make 
these  observations: 

While  the  individual  taxpayer  pays 
66%  of  all  income  tax  revenues,  he  ac¬ 
counts  for  only  20%  of  the  mail  volume. 
Thus,  to  keep  postage  rates  down  by 
granting  further  subsidies  from  general 
tax  revenues  would  penalize  the  indi¬ 
vidual.  Such  an  approach  would  benefit 
business  at  the  expense  of  the  average 
citizen.  1  do  not  think  that  is  what  the 
public  wants. 

It  should  be  noted  that  the  current  rate 
proposal  would  contain  a  request  for  a 
16^  first-class  postage  rate,  whether  or 
not  the  Citizens’  rate  stamp  had  been 
included.  Thus,  we  are  not  adding  to  the 
burden  for  first-class  business  mail. 

Many  argue  against  the  lower  rate  for 
individuals,  because  business  firms  will 
only  pass  their  increased  postage  costs 
on  to  the  consumer  anyway.  If  one 
examines  that  proposition  he  must  con¬ 
clude  that  these  proponents  are  suggest¬ 
ing  that  the  Federal  Government  should 
go  ahead  and  sock  it  to  the  individual 
citizen,  because  if  it  doesn’t,  the  busi¬ 
ness  firms  will.  I  don’t  think  the  public 
will  buy  that,  either. 

It  has  been  argued  that  the  Citizens’ 
rate  will  be  difficult  to  enforce,  and  that 
people  will  cheat  on  it.  We  are  aware  of 
that  possibility  and  we  are  giving  careful 
consideration  to  penalties  that  might  be 
leveled  as  a  deterrent  to  such  misuse  of 
the  special  individual  rate. 

We  think  the  new  rate  proposals  are 
fair  and  equitable,  as  the  Postal 
Reorganization  Act  requires  that  they 
be.  Many  business  firms  will  elect  to  take 
advantage  of  the  option  to  presort  their 
first-class  mail,  so  as  to  gain  the  two- 
cents  per  piece  discount  offered  for  such 
mail.  Thus,  their  rate  would  be  14  cents 
per  piece,  rather  than  16  cents.  We  are 
proposing  a  similar  rate  incentive  for 
second-class  mail,  (newspapers  and 
magazines)  presorted  by  five  digit  ZIP 
codes  to  destination  sacks.  This  is  a 
further  effort  by  the  Postal  Service  to 
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recognize  that  those  who  help  us  by  per¬ 
forming  some  of  the  tasks  we  would 
otherwise  have  to  do  should  be  re¬ 
warded. 

It  is  critical  to  intelligent  public  debate 
over  this  matter  to  recognize  that  the 
Citizens’  rate  stamp  has  never  been  iden¬ 
tified  or  intended  as  anything  other  than 
a  step  taken  in  the  public  interest.  Its 
purpose  is  to  assure  the  individual 
reasonable  access  to  the  mails  for  the 
exchange  of  thoughts  with  his  corres¬ 
pondents.  There  is  certainly  precedent 
for  this.  We  have,  for  200  years,  granted 
preferential  rates  to  newspapers  to  foster 
a  greater  exchange  of  ideas  and  to  ex¬ 
pand  the  intelligence  of  the  public.  We 
are  hopeful  that  the  proposed  Citizens’ 
rate  will  serve  the  same  end. 

As  Postmaster  General  Bailar  has 
stated,  we  also  hope  that  establishment 
of  a  Citizens’  rate  will  create  a  better 
climate  in  which  we  can  continue  to  pro¬ 
vide  needed  postal  services  while  vigor¬ 
ously  pursuing  the  cost-cutting  measures 
which  will  enable  us  to  keep  postage  for 
all  mail  users  as  low  as  possible  in  future 
years. 

James  H.  Byrne 
(Byrne  is  Assistant  Postmaster  General 
Public  &  Employe  Communications) 

♦  *  * 

MISSING  SOMETHING 

1  am  not  a  regular  reader  of  your  jour¬ 
nal;  in  fact,  I  had  never  encountered  a 
copy  until  a  few  weeks  ago  when  one  of 
your  leading  subscribers  was  visiting  our 
house,  and,  presumably  having  finished 
with  them,  she  left  several  copies  be¬ 
hind.  1  now  know  what  1  have  been 
missing. 

I’ve  been  missing  not  only  admirable 
news  on  your  industry  but  1  would  have 
missed  the  superb  four-page  com¬ 
munique  in  your  July  9  number  from 
Marshall  Post,  the  Manager  of  the  News 
Media  Division  of  the  Bethlehem  Steel 
Corporation. 

News  Media  Manager  Post,  as  1  as¬ 
sume  he  is  addressed  by  his  colleagues, 
is  an  excellent  exponent  of  that  particu¬ 
lar  prose  style — friendly,  admonitory 
and  helpfully  condescending — which  is 
obligatory  in  all  modern  corporate  com¬ 
munication  and  which  I  would  hope 
might  one  day  achieve  the  distinction  of 
a  separate  literary  classification.  Free 
Enterprise  Simple  Simon  is  one  possible 
name  but  your  editors  who  are  favored 
with  so  much  such  material  may  have  a 
better  suggestion.  However,  I  am  writing 
not  to  praise  Mr.  Post’s  mastery  of  a 
special,  even  peculiar,  literary  form  but 
to  admire  the  wonderful  flexibility  of  his 
stand  on  public  policy.  In  the  first  two 
columns  of  the  fourth  page  of  the  insert 
he  speaks  out  strongly  against  “govern¬ 
ment  over-regulation.’’  And  he  is  alarm¬ 
ing.  He  calls  it  a  problem  for  everyone, 
warns  sternly  that  growing  “involvement 
of  government  in  the  market  place’’  is 


leading  to  higher  costs,  lower  productiv¬ 
ity  and  fewer  goods  and  services. 

Then  in  the  third  and  last  column  on 
that  very  same  page,  Mr.  Post  zeroes  in 
on  those  damned  steel  imports,  asks  that 
tariffs  or  quotas  (tactfully  called  inter¬ 
national  fair-trade  rules  and  temporary 
safeguards)  be  imposed  to  counter  artifi¬ 
cially  low  steel  prices.  This  no  one  can 
doubt  would  be  government  regulation 
contributing  further  to  that  over-regula¬ 
tion.  It  would  also  be  involvement  in  the 
market  place;  and  it  surely  would  mean 
higher  costs,  less  productivity  and  fewer 
goods  and  services  for  users  of  steel.  It 
also  explains  why  I  like  your  journal. 
Through  it  1  learn  that  business  news 
media  management  is  a  flexible  thing, 
based  not  at  all  on  that  narrowly  doc¬ 
trinaire  faith  that  so  many  business  cri¬ 
tics  associate  with  the  great  business 
executive. 

John  Kenneth  Galbraith 
Harvard  University,  Cambridge,  Mass. 

♦  ♦  * 

WHY  I  GAVE  UP 

Your  June  25  issue  contained,  on  sepa¬ 
rate  pages,  two  of  the  most  succinct 
reasons  why  I  gave  up  newspapering  and 
took  on  the  even  less  lucrative  challenge 
of  freelancing  three  months  ago. 

I  have  no  illusions  that  the  newspaper 
world  will  have  a  hard  time  getting  along 
without  me,  but  1  am  concerned  about 
some  of  the  illusions  persisting  within 
that  world. 

On  page  5,  you  quote  Bill  Dwyre  as 
saying,  “Within  the  last  month,  our 
sports  section  has  been  threatened  with 
two  lawsuits.  I’m  proud  of  that.’’ 

Editors  have  taken  to  wearing  lawsuits 
and  threats  against  their  lives  the  way 
generals  wear  medals.  Certainly  there  is 
value  to  martyrdom,  but  even  in  the  old 
days,  being  burned  at  the  stake  was  no 
guarantee  of  sainthood.  Murderers  were 
executed,  too.  Perhaps  the  stories  which 
provoked  the  lawsuits  Mr.  Dwyre  brags 
about  did  some  good:  got  a  corrupt  athle¬ 
tic  director  fired  or  ended  discriminatory 
practices  at  the  local  Little  League. 
That’s  something  to  be  proud  of, 
whether  you  get  sued  or  not. 

The  second  statement  appears  on  page 
13  in  an  ad  for  the  Panax  Corporation. 
John  P.  McGoff  is  quoted  there  as  say¬ 
ing,  “Today,  newspapers  are  run  by 
people  who  don’t  care  about  the  news  or 
the  paper.  .  .  .  just  the  bottom  line.’’ 
Unfortunately,  Mr.  McGoff  is  dead  right. 

Perhaps  American  journalism  can 
transcend  all  this.  Perhaps  editors  will 
try  less  hard  to  get  sued  and  just  do  a  fair 
job  of  reporting  on  their  communities 
and  accomplishing  good  things  out  of 
court.  Their  publishers  may  then  find 
that  Mr.  McGoff s  other  quoted  state¬ 
ment  is  correct:  “If  we  do  our  job  in 
news  reporting,  the  bottom  line  will  take 
care  of  itself.’’ 

George  Cathcart 

Bluffton,  S.C. 
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WHY  CONNECTICUT 
IS  AGOOD  STEATE  TO  GET 

SICK  IN. 

A  couple  of  years  ago,  the  rise  in  Connecticut  s  hospital 
costs  was  running  along  at  the  national  average. 

Today,  it  s  significantly  below  the  national  average. 

No,  people  in  Con¬ 
necticut  didn  t  stop  getting 
sick.  Nor  did  hospitals  start 
giving  away  services  or  re¬ 
ducing  the  quality  of  care. 

The  big  difference  is 
that  Connecticut  instituted 
a  commission  to  contain 
hospital  costs. 

The  facts  show  that 
it  is  working. 

Over  $50,000,000 
have  been  saved  since  1973. 

At  the  same  time 
the  rate  of  increase  was 
slowing,  Connecticut 
patients  saw  no  loss  of  ser¬ 
vices  or  their  own  freedom  in  choosing  a  particular  hospital  or  clinic. 

Maryland  and  Massachusetts  have  seen  encouraging  results 
doing  what  Connecticut  did. 

Perhaps  you’d  like  some  more  detailed  information  on 
Connecticut’s  experience.  Just  write  our  Office  of  Consumer  Infor¬ 
mation,  One  Tower  Square,  Hartford,  Conn.  06115.  Or  dial,  toll- 
free,  800-243-019L  In  Connecticut,  call  collect,  277-6565. 

By  keeping  hospital  costs  a  little  more  in  line,  you  know, 
the  people  in  Connecticut  have  made  their 
state  a  pretty  nice  place  to  get  well  in,  too. 


THE  TRAVELERS 

Raising  our  voice,  not  just  our  rates. 


The  Travelers  Insurance  Company,  The  Travelers  Indemnity  Company,  and  Affiliated  Companies,  Hartford,  Conn.  06115 
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Every  Saturday  since  1884 

Revised  UPl-AP  stylebook  goes  into  effect  October  1 


Associated  Press  and  United  Press  In¬ 
ternational  have  agreed  on  October  1  as 
the  effective  date  for  adoption  of  the  new 
joint  stylebook  by  the  respective  serv¬ 
ices. 

The  book  has  been  in  revision  by  a 
special  committee  over  the  past  two 
years  and  replaces  the  basic  book  in  use 
since  1960  when  UPI  and  AP  adopted  a 
joint  style. 

This  is  the  first  cover-to-cover  revision 
of  the  basic  stylebook,  although  there 
was  an  update  in  1968.  To  keep  the  new 
book  updated,  the  two  services  will  an¬ 
nounce  a  list  of  changes  adopted  during 
the  previous  12  months  each  June  1,  and 
subsequent  printings  will  reflect  these 
changes. 

Both  AP  and  UPI  have  begun  distribu¬ 
tion  of  their  own  service  copies,  tailored 
to  their  respective  needs.  The  style  sec¬ 


tions  of  the  AP  and  UPI  books  are  the 
same.  Each  is  6  x  9  inch  size  with  wire 
spiral  binding.  UPI  uses  one  column  of 
type,  while  AP  has  used  two-column 
format. 

AP  has  incorporated  three  chapters  of 
its  own  in  its  edition — a  libel  manual,  one 
on  photo  captions  and  the  third  on  filing 
the  wire. 

UPI,  in  addition  to  its  wirebound 
copies,  also  printed  a  separate  edition  for 
stirff  use  in  UPI  bureaus.  This  contains 
the  same  text  encased  in  a  three-ring 
binder  with  a  special  section  containing 
editorial  and  other  staff  directives,  in¬ 
cluding  a  guide  on  libel  laws,  which  will 
be  issued  to  UPI  bureaus  in  the  near 
future. 

The  first  edition  for  AP  ran  72,500 
copies  with  7,500  for  staff  use  and  65,000 
(Continued  on  page  25) 


‘Press  Corps’  organized 
to  work  in  Third  Worid 


Retirees  from  newspaper  and  broad¬ 
cast,  and  from  schools  of  journalism, 
who  still  want  to  put  their  talents  to  good 
use,  have  a  new  field  to  consider. 

The  World  Press  Freedom  Committee 
is  building  a  manpower  pool  as  part  of  a 
Third  World  media  assistance  program 
that  it  is  launching. 

“This  is  a  great  opportunity  for  re¬ 
tirees  to  take  their  wives,  or  women  re¬ 
tirees  to  take  their  husbands,  to  a  foreign 
land  at  no  expense  to  put  their  profes¬ 
sional  or  technical  skills  to  work  improv¬ 
ing  any  media  that  requests  it,"  said 
George  Beebe,  associate  publisher  of 
Miami  Herald,  who  has  been  named 
executive  director  of  a  World  Press 
Freedom  Committee  program  to  help 
modernize  the  Third  World  media. 

This  could  range  from  installation  of 
broadcast  equipment,  to  news  seminars 
or  speaking  at  schools  of  journalism. 

The  length  of  assignments  could  be 
from  one  week  to  a  year. 

“For  instance,”  Beebe  said,  “we  now 
are  seeking  a  retired  editor  or  journalism 
department  dean  to  organize  and  operate 
a  news  training  center  for  at  least  eight 
months  on  a  large  English-speaking  is¬ 
land  in  the  Caribbean. 

“We  also  need  a  person  with  some 
knowledge  of  Spanish,  to  help  organize  a 
school  of  journalism  in  Latin  America,” 


Beebe  said.  “These  are  typical  of  our 
initial  requests.” 

Other  manpower  pools  are  planned  for 
Europe,  Latin  America,  Canada,  Asia 
and  Africa. 

The  World  Press  Freedom  Committee 
accepted  the  challenge  to  offer  coopera¬ 
tion  to  media  of  developing  countries, 
after  such  assistance  was  pledged  by 
Western  delegates  at  the  close  of  the 
UNESCO  conference  in  Nairobi  last 
Fall. 

This  committee,  now  with  25  affiliates 
from  five  continents,  was  activated  in 
May,  1976,  with  Beebe  as  chairman,  so 
that  the  free  world  media  could  act  in 
unison  on  major  press  threats. 

Last  October  it  was  instrumental  in  a 
worldwide  editorial  campaign  and  was  a 
strong  voice  at  the  UNESCO  General 
Assembly  in  Nairobi  which  helped  to 
sidetrack  a  Soviet  Union  declaration 
which  would  have  placed  much  of  the 
world’s  media  under  government  con¬ 
trol. 

Now  it  has  accepted  a  challenge  to 
offer  a  program  of  cooperation  and  assis¬ 
tance  to  media  of  developing  countries, 
as  pledged  by  Western  delegates  at  the 
close  of  the  Nairobi  conference. 

“The  needs  are  great  and  we  hope  to 
meet  many  of  them  through  contribu¬ 
tions  of  the  Western  print  and  broadcast 


media  and  other  foundations  which  now 
near  $300,000,”  Beebe  said.  “We  will 
need  at  least  a  million  dollars  for  projects 
we  have  planned.” 

Lee  Hills,  publisher  of  the  Herald, 
said:  “We  are  pleased  to  make  George 
available  for  this  important  assignment. 
He  will  continue  to  play  a  role  in  Herald 
and  Knight-Ridder  affairs,  but  on  a  re¬ 
duced  scale.” 

Beebe  assumes  his  added  role  on  Sep¬ 
tember  1,  with  his  headquarters  at  the 
Herald. 

Besides  Beebe,  those  on  the  WPFC 
Executive  Board  directing  this  program 
include  Harold  Andersen  of  Omaha 
World-Herald,  Jack  Howard  of 
Scripps-Howard  Newspapers,  who 
heads  the  fund-raising  for  this  effort. 

Masaaki  Kasagi  of  the  Japan  Pub¬ 
lishers  and  Editors  Association;  Clayton 
Kirkpatrick  of  Chicago  Tribune. 

Arch  Madsen  of  Bonneville  Interna¬ 
tional,  Salt  Lake  City;  German  Omes  of 
El  Carihe,  Santo  Domingo,  Dominican 
Republic;  Olof  Wahlgren  of  Sydsvenska 
Dagbladet  Snallposten,  Malmo,  Swe¬ 
den;  and  Richard  Wald,  National  Broad¬ 
casting  Company. 

Beebe  asks  that  applications  be  sent  to 
him  at  the  Herald. 

Accord  reached 

A  tentative  agreement  has  been 
reached  by  reporters,  circulation  per¬ 
sonnel,  printers,  pressmen  and  other 
employes  of  the  Long  Beach  (Calif.)  In¬ 
dependent  Press-Telegram  on  a  three- 
year  contract.  Negotiations  had  been 
under  way  since  January. 
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“Scrapbook”  l  a.  Times  rejects  RCA  and  Sylvania 

features  pics  porno  movie  ads  to  run  $2.7  m  ad 


of  players 

By  Celeste  Huenergard 

Chicago  Cubs  and  White  Sox  players 
got  a  chance  to  put  their  best  face  for¬ 
ward  in  the  Chicago  Tribune  this 
summer. 

For  28  consecutive  days,  they  grinned, 
frowned  and  snarled  in  x  614  head 
shots  laid  out  in  the  Trib’s  sport  pages 
under  the  headline:  Cubs  &  Sox  Scrap¬ 
book. 

One  player  from  each  team  appeared 
side  by  side  in  the  paper  during  part  of 
June  and  July.  Vital  statistics  and  aver¬ 
ages  ran  underneath  the  photos.  The 
whole  feature  was  bordered  with  cut- 
along-the-dotted-line  art  work. 

The  fans  loved  it. 

Trib  sports  editor  George  Langford 
felt  the  Scrapbook  provided  an  up-to- 
date  service  to  his  readers  that  they 
couldn't  have  gotten  anywhere  else  at 
the  time.  The  Baseball  Register,  a  na¬ 
tional  publication  listing  all  team  and 
player  information,  was  not  out  yet, 
Langford  said.  “And  the  bubble  gum 
people  are'always  a  shot  in  the  dark  be¬ 
cause  you  might  not  get  all  the  Cubs  and 
Soxs.” 

The  idea  for  the  Scrapbook  grew  out  of 
a  Tuesday  editorial  session  and  made  its 
print  debut  the  following  Sunday. 

With  such  a  tight  deadline,  inter¬ 
departmental  cooperation  was  the  key 
word  and  Langford  said  it  was  “un¬ 
believable.” 

Langford  began  by  writing  the  two  ball 
clubs,  asking  permission  to  run  the 
photos.  Both  clubs  were  more  than 
happy  to  cooperate. 

Reporters  were  sent  out  to  gather  the 
statistical  information  on  the  players. 
The  photo  department  provided  the  pic¬ 
tures. 

“The  Soxs  were  playing  in  Balti¬ 
more,”  Langford  said.  “So,  we  sent  a 
photographer  out  there  and  just  lined 
everyone  up  against  the  wall  and  shot 
them.  The  Cubs  were  here  in  town.” 

The  art  department  designed  the  for¬ 
mat  and  the  promotion  department  gpt 
the  word  to  the  readers. 

We  promoted  it  with  ads  in  our  sports 
section,  tv  and  radio  spots  during  game 
broadcasts,  point  of  purchase  material 
and  whole  rack  cards,  Les  Bridges,  Trib 
creative  director,  reported.  “The  radio 
and  tv  spots  began  three  or  four  days 
before  the  feature  started  to  run,  and 
continued  for  two  weeks.  House  ads  and 
point  of  purchase  material  stayed  out  for 
the  duration  of  the  feature.” 

Langford  called  the  readers'  response 
“unique.”  “It's  unusual  that  readers  will 
sit  down  and  write  a  positive  letter,  but 
they  did.” 
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Los  Angeles  Times  has  banned  all  ad¬ 
vertising  for  “hard  core  pornographic 
movies.” 

In  announcing  the  policy.  Times’  pub¬ 
lisher  Otis  Chandler  said,  “the  truth  is, 
we  have  been  dealing  with  an  indefensi¬ 
ble  product,  one  with  absolutely  no  re¬ 
deeming  values,  and  this  phenomenon 
shows  no  sign  of  leaving  the  contempor¬ 
ary  social  scene.” 

While  banning  these  type  of  ads,  the 
Times  instituted  a  “family  film  guide” 
that  divides  films  into  categories  of  fam¬ 
ily,  mature  and  adult.  The  purpose  of  the 
guide  is  to  provide  more  assistance  in 
film  selection  for  the  reader  than  is  cur¬ 
rently  provided  in  the  film  industry’s  rat¬ 
ing  system.  Chandler  said. 

Adult  movie  advertising  made  up 
about  $1  million  of  the  Times’  revenue 
each  year. 

The  only  complaint  came  from  a  teen¬ 
age  girl  who  thought  that  the  players’ 
marital  status  should  have  been  listed, 
too. 

Langford  said  that  while  the  service 
was  aimed  at  the  younger  reader,  the 
whole  family  probably  got  involved. 

“Baseball  is  considered  more  a  family 
sport,”  he  said.  “Fathers  can  take  their 
sons  and  daughters  without  elaborate 
costs,  and  in  Chicago  it’s  available  every 
day.” 

Fire  destroys 
production  room 

The  production  room  of  Five-Cities 
Times-Press-Recorder  and  South  County 
Publishing  Co.  in  Arroyo  Grande,  Calif, 
was  gutted  by  a  fire  July  31,  causing  an 
estimated  $300,000  in  damages. 

Kent  Blankenburg,  co-publisher  of  the 
Wednesday  and  Friday  newspaper,  said 
the  press  and  typesetting  computers 
were  destroyed  in  the  fire  that  began 
about  6:30  p.m.  He  believes  the  fire  may 
have  been  caused  by  an  electrical  mal¬ 
function. 

Blankenburg  said  Cal  Poly  has  offered 
use  of  its  typesetting  equipment  and  the 
paper  will  be  printed  on  San  Luis  Tele¬ 
gram  Tribune. 

Daiiy  in  Rome 
to  shut  down 

Rome’s  Daily  American,  an  English- 
language  newspaper,  announced  (Au¬ 
gust  20)  it  was  ceasing  operation.  Chan- 
tal  Dubois,  publisher,  told  reporters  that 
it  was  impossible  to  continue  operation 
because  of  financial  difficulties  and  the 
loss  of  two  legal  cases  involving  disputes 
with  printers.  The  paper  was  founded  in 
1946  by  three  American  soldiers  who  had 
previously  worked  with  Stars  and  Stripes. 


blitz  in  dailies 

Two  major  electronics  companies  will 
spend  a  total  of  $5  million  in  newspapers 
and  tv  over  the  remainder  of  this  year  to 
promote  new  product  lines. 

RCA  plans  to  introduce  its  version  of 
the  home  video  recorder,  “Selectra- 
Vision,”  with  a  $4  million,  fourth  quarter 
advertising  and  promotion  blitz  in  news¬ 
papers  and  on  tv. 

GTE  Sylvania  has  budgeted  $1  million 
for  a  campaign  in  support  of  its  new 
“Superset”  color  tv  line. 

RCA  will  run  a  series  of  five  news¬ 
paper  ads  in  227  newspapers  in  112  mar¬ 
kets  beginning  on  October  17.  Sub¬ 
sequent  ads  will  run  October  24, 
November  7,  November  25  and  De¬ 
cember  12. 

In  all,  between  $1.5  and  $1.7  million  of 
the  $4  million  will  be  spent  on  newspaper 
advertising.  Most  of  the  remainder  will 
be  spent  on  network  and  local  tv,  accord¬ 
ing  to  Jim  DeVoe,  vicepresident  of  ad¬ 
vertising  for  RCA’s  Consumer  Elec¬ 
tronics  Division. 

The  newspaper  ads  will  be  full  page  in 
tabloids  and  run  1800  in  standard  size  or 
broadsheet  size  newspapers.  The  ads 
will  go  into  detail  on  the  features  of 
“SelectaVision”  and  will  contain  dealer 
listings  at  the  bottom,  DeVoe  said. 

The  RCA  video/cassette  recorder,  will 
be  the  industry’s  first  with  the  capa¬ 
bilities  to  tape  four  hours  worth  of  pro¬ 
gramming.  It  will  be  priced  at  $1,0()0. 

By  the  end  of  this  year,  RCA  antici¬ 
pates  at  least  15  major  U.S.  and  foreign 
tv  companies  will  have  video  tape  cas¬ 
sette  recording  units  on  the  market  and 
that  three  years  from  now  it  will  be  a  $I 
billion  industry. 

An  interesting  feature  of  the  new  RCA 
unit  is  the  remote  pause  which  will  ena¬ 
ble  a  person  recording  a  program  to  edit 
out  the  commercials. 

The  Sylvania  campaign  will  consist  of 
200  to  600  line  newspaper  ads  in  some 
200  newspapers.  The  ads  will  begin  run¬ 
ning  in  mid-September. 

Copy  in  the  ads  will  stress  overall  pic¬ 
ture  quality  and  performance  and  will 
feature  the  black  matrix  picture  tube  and 
GTE  Sylvania’s  automatic  sharpness 
control.  The  ads  are  being  prepared  by 
Gateway  Studios,  Inc.,  Pittsburgh. 

News  editor 

Craig  Groshart  has  joined  the  Port 
Angeles  (Wash.)  Daily  News  staff  as 
news  editor  succeeding  Jan  St.  Laurent, 
who  resigned  upon  her  recent  marriage. 
Groshart  formerly  was  managing  editor 
of  the  Fournier  neighborhood  papers  in 
the  Seattle  area. 
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Newspapers  cash-in 
on  Elvis’s  death 


Newspapers  across  the  United  States 
reported  a  stampede  of  readers  buying 
copies  of  editions  reporting  the  death  of 
Elvis  Presley. 

In  Memphis,  hometown  of  the.  singer 
who  died  August  16,  more  than  100,000 
calls  jammed  the  switchboard  of  the 
Commercial  Appeal  and  Press  Scimitar 
asking  for  copies  of  the  two  newspapers 
which  devoted  many  pages  to  the  life  and 
death  of  the  rock  king. 

The  Memphis  Publishing  Co.,  pub¬ 
lisher  of  the  two  newspapers,  announced 
plans  to  produce  a  special  edition  on 
Tuesday,  August  23.  It  included  ev¬ 
erything  the  two  Scripps-Howard  News¬ 
papers  have  published  about  Presley 
through  Sunday,  August  21.  Copies  will 
be  sold  by  mail  for  50  cents  within  the 
United  States  and  $1  each  abroad. 

In  Charlotte,  N.C.,  the  morning  Ob¬ 
server  reported  an  8-page  supplement  on 
Presley,  with  a  full-color  picture  of  the 
singer  on  the  front,  sold  out  and  an  addi¬ 
tional  50,000  copies  were  printed.  Irate 
Observer  subscribers  in  at  least  one 
North  Carolina  town  reported  their 
copies  had  been  stolen  from  their  front 
yards. 

“I’ve  been  telling  listeners  that  if  they 
want  their  paper,  they’d  better  run  out 
and  get  it  before  someone  else  does,” 
said  newsman  Jim  Carr  of  WHKY  in 
Hickory,  N.C. 

Sue  Davis,  an  employe  of  the  Ob¬ 
server  circulation  department,  said  call¬ 
ers  from  as  far  away  as  Pennsylvania 
sought  the  edition.  She  said  she’d  heard 
of  one  person  asking  for  up  to  200  copies 
and  others  offering  to  pay  up  to  $50. 
Elsewhere  across  the  country: 

— The  Houston  Chronicle  said  its 
Sunday  newspaper  will  include  a  full 
page  “depicting  the  life  and  times  of 
Elvis  Presley.” 

— The  Philadelphia  Daily  News  ran  a 
special  pullout  section  and  had  a  press 
run  of  304,314  copies.  The  section  was 
reprinted  with  a  press  run  of  over 
250,000. 

— The  Greenville  (S.C.)  Piedmont 
printed  an  8-page  special  Elvis  Presley 
souvenir  edition  that  was  selling  about 
30,000  copies. 

— The  New  York  Daily  News  sold  an 
additional  1 10,000  copies  of  its  editions 
reporting  Presley’s  death  and  an  addi¬ 
tional  75,000  copies  of  its  Thursday 
morning  edition  which  cairied  a  four- 
page  pullout  section  on  his  life. 

One  of  the  biggest  phenomenons  sur¬ 
rounding  the  printed  tributes  to  Presley 
was  the  success  of  a  16-page, 
rotogravure-produced  magazine  section, 
“Elvis,”  on  the  life  and  death  of  Presley 
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Journal  in  Louisville.  That  Monday  press 
run  was  increased  by  175,000,  making 
the  circulation  of  the  Courier  Journal 
that  day — 385,000 — the  largest  ever,  and 
a  sell-out.  The  paper  normally  has  a 
circulation  in  Kentucky  and  southern  In¬ 
diana  of  210,000. 
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The  entire  staff-written  section  was 
written  and  prepared  for  press  in  36 
hours,  says  Michael  J.  Davis,  Courier 
Journal  managing  editor.  Normally,  the 
deadline  for  rotogravure  work  is  several 
weeks  in  advance. 

“We  decided  to  go  ahead  with  the 
project  at  4:30  p.m.  Wednesday  (August 
17),Color  deadlines  were  set  for  midnight 
Thursday  and  all  type  six  hours  after 
that,”  he  said. 

The  magazine  section  was  offered 
first  to  the  20  Standard  Gravure  news¬ 
paper  customers.  By  August  24,  6.5 
million  copies  of  this  section,  with  its 
five  pages  of  color  and  seven  articles, 
had  been  sold  to  the  Houston  Chronicle, 
the  Dallas  News,  the  Milwaukee  Sen¬ 
tinel,  the  Boston  Herald  American,  the 
Cincinnati  Enquirer,  the  Des  Moines 
Register,  St.  Louis  Post  Dispatch,  Char¬ 
lotte  News,  Richmond  Times  Dispatch, 
New  Orleans  Times  Picayune,  Washing¬ 
ton  Star,  Albany  Knickerbocker-News , 
the  Akron  Beacon  Journal,  the  Okla¬ 
homa  City  Oklahoman,  the  Montreal 
Star  and  Seattle  Post-Intellif>encer, 
Chicago  Sun-Times,  Philadelphia  Bulle¬ 
tin,  Atlanta  Journal  and  Constitution 
and  the  San  Jose  Mercury  News. 

“This  has  got  to  be  the  most  phenom¬ 
enal  thing  1  have  ever  encountered  in 
25  years,”  says  Don  Towles,  vice- 
president  and  director  of  public  affairs 
for  the  Courier-Journal  and  Louisville 
Times,  about  the  distribution  take-off  of 
the  section.  He  said  the  section  is  selling 
for  50  cents  over-the-counter  and  75 
cents  by  mail.  Over  5,000  of  the  Louis¬ 


ville  papers,  particularly  in  racks,  have 
been  stolen  by  over-zealous  readers  anx¬ 
ious  to  learn  all  they  can  about  Presley. 

The  Kentucky  State  Fair  was  in  prog¬ 
ress  this  past  week.  On  the  first  day  of 
the  fair,  normally  about  500  copies  of  the 
Courier  Journal  are  sold.  But  on  August 
20,  over  5,000  fair-goers  bought  the 
paper  so  they  would  get  the  “Elvis”  sec¬ 
tion,  Towles  said.  “And  it  wasn’t  just  a 
puff  job  on  Elvis.  There  were  some  criti¬ 
cal  pieces  on  him.” 

The  Standard  Gravure  Corporation, 
which  produced  the  section,  is  under  the 
same  ownership  as  the  Louisville  daily 
newspapers. 

Davies  says  that  when  the  Courier- 
Journal  made  the  decision  to  “go”  with 
the  section,  he  “didn’t  have  a  thing 
done — no  color  transparencies,  no  type, 
not  even  firm  story  ideas. 

“We  finally  found  a  few  at  AP  head¬ 
quarters  in  New  York.  We  found  a  man 
in  Culver  City,  California,  (listed  in 
photo  credits  as  Dore  Freeman,  MGM) 
who  had  a  private  collection,  and  we 
found  some  in  our  own  files.  In  addition, 
we  sent  a  staff  photographer  to  Memphis 
to  record  the  funeral  in  color.  There  were 
understandable  complications  in  getting 
the  pictures  on  planes  and  to  Louisville 
in  time.” 

Davis  said  he  already  had  two  repor¬ 
ters  in  Memphis.  They  were  called  on  to 
do  stories  for  the  section.  Other  stories 
originated  in  Hawaii  from  a  freelancer 
and  from  Louisville.  “The  color  began 
arriving  Thursday  afternoon,  although 
some  of  it  didn’t  get  in  the  house  until 
about  9  p.m.  The  stories  were  still  being 
written;  some  weren’t  completed  until 
about  II  p.m.,”  Davies  said. 

All  weekend,  the  Courier-Journal  ran 
promotional  ads  on  radio  stations 
throughout  the  state. 

On  August  23,  the  Presley  section  was 
being  put  in  single  copy  issues  of  the 
Courier  Journal  for  sale  in  drugstores, 
groceries  and  on  racks  to  keep  up  with 
the  tremendous  demand. 

In  New  York  City,  Rupert  Murdoch’s 
National  Star  and  the  New  York  Post 
began  publishing  on  Monday  (August  22) 
excerpts  of  the  Ballantine  book  on  the 
rock  legend’s  life  as  seen  through  the 
eyes  of  three  former  Presley  bodyguards. 

The  book  is  “Elvis:  What  Hap¬ 
pened?”  It  is  a  Ballantine  Books  paper¬ 
back  written  by  the  Post’s  reporter,  Steve 
Dunleavy,  formerly  Star  news  editor, 
who  was  responsible  for  most  of  the 
Star’s  coverage  of  the  big  “Son  of  Sam” 
case  in  New  York. 

The  Post  reported  August  20  that  the 
K-Mart  Corp.  placed  the  largest  single 
order  in  book-publishing  history  for  “in 
excess  of’  two  million  copies  of  Dun- 
leavy’s  book.  His  book  is  culled  from  300 
hours  of  taped  interviews  with  body¬ 
guards  Dave  Hebler,  Red  West  and 
Sonny  West. 
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Wisconsin  Plan  suggested 
as  model  NIE  program 


By  Edward  F.  DeRoche 

Teachers  in  some  34,000  classrooms  in 
this  country  are  finding  the  newspaper  to 
be  a  valuable  instructional  tool  in  almost 
every  subject  in  the  curriculum. 

In  its  infancy,  newspapers  in  class¬ 
room  programs  were  viewed  by  some 
teachers  and  many  administrators  as  a 
promotional  gimmick  to  sell  newspapers. 
The  program  began  to  take  on  an  aura  of 
respectability  when  it  received  the  sup¬ 
port  of  the  National  Council  for  the  So¬ 
cial  Studies  under  the  guidance  of  John 
Haefner,  former  NCSS  president  and 
Professor  of  Social  Studies,  University 
of  Iowa. 

As  a  demonstration  of  needs  and  con¬ 
cerns  in  this  area,  NCSS  established  a 
standing  subcommittee  charged  with  the 
task  of  “organizing  workshops  on  the 
use  of  newspapers  in  social  studies  clas¬ 
ses  and  considering  the  advisability  of 
publishing  materials  coming  from  these 
workshops.” 

In  addition,  “Newspapers  in  the  Class¬ 
room”  programs  received  academic 
status  when  many  graduate  schools 
began  granting  graduate  credit  for 
courses,  workshops,  and  institutes  on 
the  topic.  For  example,  in  the  late  1950’s 
and  early  ’60's  there  were  about  four  or 
five  graduate  credit  courses;  over  eighty 
colleges  and  universities  now  offer 
graduate  credit  for  “NIC”  programs. 

During  the  past  year,  “NIC”  has 
changed  its  name  and  focus.  Under  the 
direction  of  Judith  Hines,  educational 
consultant  for  the  American  Newspaper 
Publishers  Association  Foundation,  the 
“NIC”  label  was  changed  to  “News¬ 
papers  in  Education.”  The  Canadians 
call  their  programs  “NIE”  but  the 
change  in  this  country  reflects  the  nature 
of  newspaper  in  education  programs 
both  in  and  out  of  the  school  setting.  The 
AN  PA  Foundation  also  restated  its  na¬ 
tional  goal  which  is  to  promote  the  most 
effective  methods  and  resources  to  de¬ 
velop  in  young  people  “a  continuing  de¬ 
sire  and  ability  to  read  a  newspaper  criti¬ 
cally  and  reflectively,  to  give  them  a 
concern  for  public  issues,  and  a  motiva¬ 
tion  to  involve  themselves  in  our  self- 
governing  process,  and  to  give  them  an 
understanding  of  the  role  of  a  free  press 
in  our  society.” 

This  new  direction  has  had  its  effect  on 
state,  regional,  and  local  “Newspapers 
in  Education”  programs  to  redefine 
goals,  objectives,  procedures.  One  such 
program  is  herewith  described  because  it 
may  serve  as  a  model  for  others. 

(Edward  F.  DeRoche  is  a  professor  and 
associate  dean  of  Marquette  University’s 
school  of  education.) 


THE  WISCONSIN  PLAN 

Structure:  The  Wisconsin  daily  news¬ 
papers  have  pledged  to  support, 
cooperatively,  a  statewide  newspaper  in 
education  program.  To  this  end,  each 
newspaper  has  a  representative  on  the 
Wisconsin  Newspapers  in  Education 
Committee  (WNIEC).  Each  newspaper 
carries  out  its  financial  obligations  on  a 
circulation-percentage  basis  so  that  the 
smaller  newspapers  are  not  prevented 
from  taking  part  in  this  educational  ven¬ 
ture  because  of  cost.  After  ten  years  in 
operation  and  utilizing  the  services  of 
two  educational  consultants,  the  com¬ 
mittee  recently  established  a  statewide 
advisory  group  representing  all  facets  of 
Wisconsin’s  educational  community. 

Goals  And  Objectives:  The  Wisconsin 
Newspapers  in  Education  Committee  is 
committed  to  the  following  goals  and  ob¬ 
jectives: 

GOAL  ONE:  To  help  each  learner 
understand  and  carry  out  the  rights, 
duties,  and  obligations  of  citizens  in  a 
democratic  state  and  nation. 

The  WNIE  objective  toward  attain¬ 
ment  of  this  goal  is  to  encourage  the  use 
of  newspapers  in  social  studies  and  En¬ 
glish  classes  at  all  levels  so  that  learners: 

(a)  become  well  informed  citizens 
through  newspaper  reading; 

(b)  become  intelligent  consumers  of 
the  news  media; 

(c)  understand  the  role  of  newspapers 
in  a  democratic  society; 

(d)  understand  how  newspapers  get 
and  print  the  news. 

GOAL  TWO:  To  help  each  learner  de¬ 
velop  the  ability  to  read,  listen,  express 
their  thoughts,  and  to  think  critically  and 
rationally. 

The  WNIE  objective  toward  attain¬ 
ment  of  this  goal  is  to  encourage  the  use 
of  newspapers  in  all  subject  matter  areas, 
particularly  in  reading,  language  arts, 
English,  speech,  and  all  social  science 
classes  so  that  learners  become  skilled  in: 

(a)  the  use  of  words  for  conveying 
meaning; 

(b)  developing  the  capacity  to  listen 
carefully  and  critically; 

(c)  reporting  what  has  been  seen  or 
heard; 

(d)  understanding  the  purpose  and 
language  of  advertising  as  well  as  the  use 
of  propaganda  techniques; 

(e)  reading  with  discrimination, 
understanding,  and  taste; 

(f)  distinguishing  between  fact  and 
opinion; 

(g)  distinguishing  among  a  variety  of 
writing  styles. 

GOAL  THREE:  To  help  each  learner 
become  an  effective  social  being  by  de¬ 


veloping  respect  for  and  learning  to  live 
with  people  in  a  multi-cultural  society 
with  a  variety  of  ethical  values  and  prin¬ 
ciples. 

The  WNIE  objective  toward  the 
attainment  of  this  goal  is  to  encourage 
the  use  of  newspapers  in  all  classes  par¬ 
ticularly  those  that  deal  with  the  social 
sciences  so  that  learners: 

(a)  acquire  insight  into  the  ethical  val¬ 
ues  and  principles  operating  in  today's 
society; 

(b)  understand  the  purposes  and  prob¬ 
lems  of  groups,  organizations,  and  in¬ 
stitutions; 

(c)  understand  and  appreciate  the  ra¬ 
cial,  ethnic,  and  social  class  contribu¬ 
tions  and  concerns  in  today’s  world; 

(d)  clarify  their  own  attitudes,  values, 
principles  as  a  requisite  to  decision¬ 
making. 

GOAL  FOUR:  To  help  each  learner 
develop  skills  and  interests  which  will 
contribute  to  career  choices  and  worthy 
use  of  leisure  time. 

The  WNIE  objective  toward  attain¬ 
ment  of  this  goal  is  to  encourage  the  use 
of  newspapers  in  all  subject  matter  areas 
particularly  career  and  consumer  educa¬ 
tion  lessons,  units,  and  courses;  social 
science  classes,  and  health  and  physical 
education  classes  so  that  learners: 

(a)  examine  a  broad  range  of  occupa¬ 
tions; 

(b)  develop  positive  attitudes  as  intel¬ 
ligent  and  productive  workers; 

(c)  develop  salable  skills  upon 
completion  of  their  formal  education; 

(d)  budget  leisure  time  wisely,  balanc¬ 
ing  between  individually  satisfying  ac¬ 
tivities  and  socially  satisfying  activities; 

(e)  develop  skills  for  intelligent  pur¬ 
chase  and  use  of  goods  and  services. 

Programs:  To  accomplish  these  goals 
and  objectives  the  Wisconsin  News¬ 
papers  In  Education  Committee  supports 
a  variety  of  educational  programs. 

Among  its  many  efforts,  the  Commit¬ 
tee  has  supported  and  promoted: 

(a)  an  annual  three  graduate  credit 
summer  workshop  at  the  University  of 
Wisconsin-Madison  with  each  teacher 
sponsored  by  a  Wisconsin  daily  news¬ 
paper; 

(b)  an  occasional  two  credit  institute 
at  Marquette  University; 

(c)  local  workshops  sponsored  by  an 
educational  organization  or  a  local 
newspaper; 

(d)  presentations  at  educational  as¬ 
sociation  meetings;  newspaper  personnel 
meetings; 

(e)  presentations  at  teacher  in-service 
programs; 

(0  presentations  to  undergraduate  or 
graduate  classes  in  colleges  throughout 
the  State; 

(g)  an  information  booth  at  most  edu¬ 
cational  association  meetings  within  the 
State; 

(h)  publication  of  a  newsletter; 

(Continued  on  page  25) 
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J-school  recruits  working  journalists 


By  Frederick  A.  Woodress 

Is  this  a  trend  or  a  fluke  that  jour¬ 
nalism  schools  such  as  the  University  of 
Kentucky  are  bringing  in  experienced 
journalists  without  doctoral  degrees  to 
balance  off  the  theoreticians? 

Kentucky  has  been  beefing  up  its  jour¬ 
nalism  department  ever  since  it  lost  ac¬ 
creditation  several  years  ago.  The 
improvements  won  it  reaccreditation  in 
the  minimum  time  of  two  years. 

The  accreditation  problem  suddenly 
brought  university  administration  atten¬ 
tion  and  badly  needed  financial  support. 
The  man  who  served  as  actingjournalism 
chairman  during  most  of  that  period  of 
readjustment  and  rebuilding  was  Dr. 
Dwight  Teeter. 

Dr.  Teeter  has  only  been  on  the  job  a 
few  weeks  now  as  the  new  head  of  jour¬ 
nalism  at  the  University  of  Texas,  Au¬ 
stin,  and  Dr.  Ronald  Farrar,  his  succes¬ 
sor  at  Kentucky,  the  same  length  of  time 
here. 

Both  agree  there  is  a  definite  place  in 
today’s  school  of  journalism  for  the 
working  journalist  with  years  of  experi¬ 
ence  substituted  for  a  doctorate. 

This  is  possible  because  of  Kentucky's 
special  title  series  faculty  appointment,  a 
specially  written  job  description  origi¬ 
nally  established  for  the  school  of  music 
but  now  used  by  agriculture,  for  English 
composition  and  recently  by  journalism. 

While  not  downgrading  research 
oriented  professors  with  doctoral  de¬ 
grees,  both  Teeter  and  Farrar  are  proud 
of  Kentucky’s  newest  special  title  series 
faculty  member — Warren  Burkett.  (He  is 
the  third  in  journalism). 

It  all  started  with  an  advertisement  in 
Editor  &  Publisher  last  Spring.  The  re¬ 
sponse  was  overwhelming — 101  replies. 

“They  were  blue  chip  people  apply¬ 
ing,’’  Teeter  said  in  a  long  distance  tele¬ 
phone  conversation  with  the  writer  sit¬ 
ting  next  to  Farrar  in  Teeter’s  former 
office.  “One  came  from  as  far  away  as 
Rio.’’ 

“Some  wanted  to  leave  good  jobs  on 
the  East  Coast,  others  from  California. 
Some  would  be  taking  a  cut  in  salary  for 
the  psychic  reward  of  being  a  teacher.’’ 

Teeter  said  “Editor  &  Publisher  is  the 
most  effective  advertising  for  job  place¬ 
ment  in  the  academic  world.  I’ve  always 
used  it.’’ 

Dr.  Farrar,  who  left  Oxford,  Miss., 
where  he  headed  journalism  at  the  Uni¬ 
versity  of  Mississippi,  picked  up  the 
story. 

He  said  Kentucky’s  Academic  Vice- 
president  Dr.  Lewis  W.  Cochran  had 
utilized  the  special  title  series  two  years 
ago  here  so  that  working  journalists  with 
fine  professional  credentials  but  no  doc¬ 
toral  degrees  could  be  hired  as  assistant. 


Dr.  Ronald  Farrar  Dr.  Dwight  Teeter 


associate  or  full  professors  with  tenure. 
They  would  be  expected  to  continue  pub¬ 
lishing,  not  in  scholarly  journals,  but  in 
the  popular  press  and  magazines. 

This  unusual  academic  appointment 
influenced  Warren  Burkett  to  apply.  At 
the  time  he  was  in  charge  of  the  East 
Coast  news  bureau  and  marketing  sup¬ 
port  for  Computer  Sciences  Corporation. 
He  also  was  freelancing  and  working  as  a 
Washington  columnist  for  several  maga¬ 
zines. 

Farrar  said  the  faculty  selection  com¬ 
mittee  chose  Burkett  because  his  experi¬ 
ence  includes  strong  performance  at 
every  level  of  print  communication. 

Burkett  is  a  science  writer,  the  author 
of  a  text.  Writing  Science  News  for  the 
Mass  Media,  a  former  Houston  Chroni¬ 
cle  science  writer,  a  former  Washington 
writer  for  Business  Week,  and  other 
industrial  publications,  former  news 
editor  of  McGraw-Hill  Washington 
Bureau,  publisher  of  a  Washington  news¬ 
letter,  Urban  Growth,  and  worked  on 
seven  Texas  dailies  and  weeklies. 

Burkett  has  a  masters  degree  from 
Texas,  was  a  Sloan-Rockefeller  Ad¬ 
vanced  Science  Writing  Fellow  at  Col¬ 
umbia  and  has  taught  journalism  at 
Texas,  Columbia  and  George  Washing¬ 
ton  University. 

The  other  two  special  series  faculty 
appointees  are  former  Neiman  Fellow, 
Michael  Kirkhorn,  from  the  Milwaukee 
Journal,  and  Bob  Orndorff,  formerly  of 
UPI,  Louisville  Courier-Journal  and  To¬ 
ledo  Blade. 

Prior  to  Mississippi,  Farrar  taught 
journalism  at  Indiana  University,  South¬ 
ern  Methodist  University  and  the  Uni¬ 
versity  of  Missouri,  where  he  received 
his  doctorate. 


The  Arkansas  native  is  the  author  of 
Reluctant  Servant:  The  Story  of  Charles 
G.  Ross,  Mass  Media  and  the  National 
Experience  (with  John  Stevens)  and 
various  magazine  articles  and  a  jour¬ 
nalism  monograph.  He  was  president  of 
the  Dallas  Chapter,  Sigma  Delta  Chi  and 
was  awarded  a  faculty  fellowship  for  re¬ 
search  in  Paris  during  the  Viet  Nam 
Peace  Talks  in  1968. 

Farrar  brings  to  Kentucky  the  concern 
he  had  for  the  placement  of  journalism 
graduates  at  Mississippi  as  well  as  his 
desire  to  keep  in  close  touch  with  alum¬ 
ni,  many  of  whom  are  in  top  editorial 
jobs. 

He  said:  “Two  things  are  important  in 
training  future  journalists — one’s  at¬ 
titude  toward  change  and  one’s  attitude 
toward  the  profession.’’ 
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Police  chiefs  blame  tv 
for  acts  of  terrorism 

Police  chiefs  of  the  country's  largest  Wrote  one  police  chief,  “It  is  very  im- 
cities  believe  television  reporters  have  portant  for  the  police  agents  to  realize 


generally  not  done  a  good  job  of  covering 
terrorism  and  that  live  television  cover¬ 
age  of  terrorism  encourages  it.  a  nation¬ 
wide  survey  reveals. 

Dr.  Michael  Sommer,  director  of  The 
Project  on  Television  Coverage  of  Ter¬ 
rorism,  gave  the  results  of  a  survey  of  the 
police  chiefs  of  the  nation's  thirty  most 
popular  cities.  Sommer  said  more  than 
half  of  the  chiefs  replied  to  a  question¬ 
naire  about  television  coverage  of  ter¬ 
rorism  mailed  in  May. 

Sommer,  a  20-yeitr  veteran  broadcast 
reporter  for  ABC  and  CBS  who 
specialized  in  crime  reporting,  said,  “In 
April,  the  Gallup  Poll  found  that  Ameri¬ 
cans  were  divided  about  whether  the 
media  should  give  complete,  detailed 
coverage  to  acts  of  terrorism.  We  wanted 
to  know  how  the  guys  on  the  firing  line, 
the  police  chiefs,  felt.  As  expected,  they 
were  not  favorable  in  their  reactions  to 
television  coverage  of  terrorist  activities 
or  about  tv  reporters  who  cover  ter¬ 
rorism.  Many  had  deep  feelings  about  it 
and  welcomed  the  chance  to  express 
them." 

Among  the  major  results  of  the  survey: 

•  939f  of  the  police  chiefs  believed 
live  tv  coverage  of  terrorist  acts  encour¬ 
age  terrorism. 

•  None  of  the  big-city  police  chiefs 
surveyed  believed  that  coverage  of  ter¬ 
rorist  acts  should  be  televised  live.  609f 
thought  such  tv  coverage  should  be  de¬ 
layed  or  video  taped,  and  H7c  believed 
terrorist  acts  should  not  be  covered  by 
televisi'on. 

•  AW'c  of  police  chiefs  considered  live 
television  coverage  of  terrorist  acts  “a 
great  threat"  to  hostage  safety  and  339f 
considered  it  “a  moderate  threat."  Only 
17c  considered  it  a  minimal  threat. 

•  More  than  half  of  the  police  chiefs 
had  generally  unfavorable  judgments  of 
on-the-scene  television  reporters  cover¬ 
ing  terrorists.  209f  of  the  police  chiefs 
believed  television  reporters  covering 
terrorist  acts  were  “poor"  and  33%  be¬ 
lieved  they  were  “average."  Only  20% 
believed  that  tv  journalists  covering  ter¬ 
rorists  were  good. 

•  67%  of  the  police  chiefs  said  tv 
journalists  should  only  communicate 
with  terrorists  with  official  consent. 
Another  33%  believed  that  under  no  cir¬ 
cumstances  should  tv  journalists  com¬ 
municate  with  terrorists  while  they  are 
engaged  in  criminal  activity. 

“Many  police  chiefs  felt  quite  deeply 
about  the  necessary  relationship  be¬ 
tween  the  media  and  police  agencies  in  a 
democracy  and  wrote  extensive  com¬ 
ments,"  Dr.  Sommer  said. 
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the  press  also  has  a  duty  to  perform  and  a 
right  to  perform  that  duty."  “The  media 
must  report  a  breaking  news  story  but  it 
must  be  put  in  perspective,"  added 
another. 

“It  is  a  delicate  subject  of  critical  con¬ 
cern  to  the  safety  of  the  community.  Ma¬ 
ture  self-governing  guidelines  by  the 
media  and  understanding  of  media  by 
law  enforcement  is  needed,"  added 
another. 

“Widespread  publication  of  details  of 
incidents  can  foster  future  incidents  or 
be  utilized  to  improve  future  attempts. 
Also,  details  of  how  officials  successfully 
concluded  an  incident  can  be  utilized  by 
those  inclined  to  perpetrate  a  future  inci¬ 
dent,"  wrote  one  police  chief. 

Wrote  another,  “We  are  of  the  opinion 
that  televising  terrorist  acts  only  seeks  to 
instill  increased  aggressive  demeanor  in 
the  terrorist(s)  and  promotes  hostile  be¬ 
havior  in  individuals  monitoring  such 
coverage  who  advocate  deviant  con¬ 
duct." 

Another  said,  “It  appears  to  be  a  case 
of  monkey  see,  monkey  do.  There  are 
times  when  police  outwit  the  hostage 
taker,  sometimes  lie  to  him,  or  trick  him. 
Some  of  these  tactics  lessen  police  cred¬ 
ibility  and  it  becomes  challenging  for 
the  police  negotiators  to  come  up  with 
new  ways  and  means." 

“On-scene  liaison  between  police  and 
media  in  keeping  with  a  policy  of  de¬ 
partment-wide  openness  and  a  program 
of  on-going  liaison  promotes  a  climate  of 
mutual  trust  and  understanding  wherein 
the  police  and  the  media  can  fulfill  their 
respective  obligations  to  the  public,” 
stated  a  police  chief. 

Asked  whether  live  tv  coverage  of  ter¬ 
rorist  acts  encourages  terrorism,  one 
police  chief  commented,  “It's  probably  a 
necessary  evil."  Another  believed  that 
television  coverage  encourages  ter¬ 
rorism,  “especially  live  coverage  of  ter¬ 
rorists'  statements  and  demands  which 
are  calculated  to  exacerbate  and  expand 
the  incident.”  Another  added,  “1  would 
like  to  see  a  study  done  on  this.” 

Asked  whether  they  believed  on-the- 
scene  television  reporters  covering  ter¬ 
rorists  generally  are  excellent,  good,  av¬ 
erage,  or  poor,  the  police  chiefs  com¬ 
mented: 

•  “It's  generally  good  but  you  cer¬ 
tainly  have  both  extremes.” 

•  “The  range  perhaps  runs  from  ex¬ 
cellent  to  poor.  All  too  often  the  'spirit' 
of  competition  outweighs  sound  judg¬ 
ment  or  thought  of  the  results.” 

•  “The  majority  of  the  reporters  .  .  . 
use  good  judgment  and  cooperate  with 


the  authorities,  however  when  the  mood 
of  the  reporters  becomes  competitive, 
their  judgment  decreases  to  a  much 
lower  level.” 

•  “Hanafi  terrorists  in  Washington, 
D.C.  had  the  media  furnishing  intelli¬ 
gence  from  all  tv  angles,  up  to  the  min¬ 
ute.  Phone  lines  used  by  media  and 
conversations  were  highly  dangerous. 
General  opinion  of  police  was  that  media 
was  at  its  worst.” 

Should  tv  journalists  communicate 
with  terrorists  while  they  are  engaged  in 
criminal  activity?  No,  said  the  police 
chiefs,  or  at  least  without  official  con¬ 
sent,  and  they  added: 

•  “It  gives  an  unnecessary  power 
base  and  exposure  to  ne'er  do  wells.” 

•  “It  might  be  deemed  appropriate  for 
some  situations.  Without  official  con¬ 
sent,  they  might  unknowingly  work  at 
odds  or  cross  purposes  with  official  ac¬ 
tion  or  non-action.” 

•  “With  official  consent  it  is  possible 
that  the  reporter  might  act  in  best  in¬ 
terests  of  all  or  most  of  the  parties.” 

•  “Consent  (should)  only  be  given 
when  this  contact  is  negotiated  by  the 
terrorist  or  when  other  positive  benefits 
would  result  from  this  contact.” 

The  project  was  a  part  of  a  series  of 
investigations  of  media  performance  un¬ 
dertaken  by  graduate  seminars  con¬ 
ducted  by  the  California  State  Universi¬ 
ty’s  department  of  journalism.  Participat¬ 
ing  in  the  survey  were  Jacqueline  Car- 
tier,  a  Ph.D.  candidate  in  journalism  at 
the  University  of  Iowa,  and  eight 
graduate  students  in  journalism  at 
California  State  University,  Northridge: 
Kazuo  Abiko,  Mulakh  Dua,  Janice 
Feldstein,  Kathleen  Goldman,  Greg 
Lewis,  Charles  Mayes,  John  Michaeli, 
and  Marva  Washington. 

Gannett  expands  news 
coverage  of  California 

Gannett  News  Service  will  expand  its 
State  Capital  bureau  at  Sacramento  and 
increase  its  coverage  in  California  to 
serve  the  Gannett  newspapers  in  that 
state,  now  numbering  four. 

John  J.  Curley,  GNS  general  manager 
and  Washington  bureau  chief,  said  that 
Eric  Brazil,  43,  city  editor  of  the  Califor¬ 
nian  at  Salinas,  Calif.,  a  native  of  the 
state  and  a  17-year-veteran  with  that 
newspaper,  will  head  the  expanded 
GNS/Sacramento  bureau,  effective  next 
month. 

Joining  Brazil  in  the  Sacramento 
bureau  will  be  Vic  Pollard,  who  has  been 
GNS  correspondent  at  Sacramento, 
serving  the  San  Bernardino  Siin-Tele- 
ftrani,  which  had  been  Gannett's  only 
member  in  California.  Three  others — the 
Californian  at  Salinas,  Stockton  Record 
and  the  Visalia  Times-Deita — became 
GNS  members  with  the  Gannett  merger 
with  Speidel  Newspapers  Inc.,  earlier 
this  year. 
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Right  of  access  code 
proposed  by  J-teacher 


A  paper  published  by  the  St.  Louis 
University  Law  School  suggests  that  re¬ 
cent  Supreme  Court  rulings  “have  chal¬ 
lenged  the  press  to  exercise  the  trust  of 
the  First  Amendment  with  a  full 
appreciation  for  the  magnitude  of  its  re¬ 
sponsibility,”  and  offers  a  voluntary 
code  to  provide  public  access  and  fair¬ 
ness  as  the  appropriate  response. 

Elements  of  the  code,  developed  by 
Peter  Donaghue,  assistant  professor  of 
journalism  at  the  University  of  Arkansas 
at  Little  Rock,  include: 

“1.  An  attempt  will  be  made  through 
news,  editorial  and  advertising  columns 
to  provide  an  outlet  for  the  expression  of 
all  segments  of  the  public  on  a  wide 
range  of  subjects  from  diverse  points  of 
view. 

“2.  Advertisements  not  in  conflict 
with  local,  state,  or  federal  laws  will  not 
be  rejected  because  of  their  content. 

“3.  Persons  or  groups  criticized  in 
editorials  will  be  given  equal  or  adequate 
space  in  which  to  reply  to  the  criticism. 

“4.  Editors  in  the  same  issue  will  not 
engage  in  debate  with  or  challenge  opin¬ 
ions  of  letter  writers,  or  those  replying  to 
editorials,  by  appending  editor’s  notes  or 


keying  remarks  to  accompanying  rebut¬ 
ting  articles  or  editorials.  (Readers  who 
disagree  with  the  editorial  policy  of  a 
newspaper  do  not  have  the  opportunity 
to  comment  on  an  editorial  in  the  same 
issue  it  appears,  and  they  should  be  ex¬ 
tended  the  same  courtesy  by  the  news¬ 
paper  when  (their)  letter  or  article  is  pub¬ 
lished.) 

“5.  All  letters  to  the  editor  may  be 
edited  for  libel,  brevity  and  good  taste, 
but  such  editing  will  not  change  their 
substance  or  context.  While  all  letters  to 
the  editor  cannot  be  published,  the 
newspaper  will  make  an  effort  to  publish 
those  reflecting  a  diversity  of  opinion. 

“6.  An  editorial  advisory  board  of 
non-newspaper  people  will  be  estab¬ 
lished,  in  an  advisory  capacity  only,  to 
encourage  and  screen  articles  and  com¬ 
mentary  for  a  designated  regularly 
scheduled  space  on  the  editorial  or 
‘op-ed’  pages  which  will  be  open  to  writ¬ 
ers  not  on  the  newspaper’s  staff. 

“7.  While  reserving  for  itself  the  fight 
of  final  determination,  the  newspaper 
will  cooperate  with  local,  state,  regional 
and  national  press  councils  studying 


press  policies  and  practices. 

“8.  The  newspaper  will  maintain  an 
ombudsman’s  office  or  bureau  of  fair 
play  to  handle  with  dispatch  complaints 
levied  against  it  concerning  news,  adver¬ 
tising  or  business  practices.” 

Adopting  the  code,  Donaghue  argues, 
“is  not  only  good  business  but  good  faith 
to  share.  .  .  .  benefits  (of  the  First 
Amendment  and  Newspaper  Preserva¬ 
tion  Act)  with  those  who  do  not  own  a 
publishing  company.” 


Charges  dismissed 

Connecticut  Common  Pleas  Court 
Judge  Nicholas  Armentano  has  dis¬ 
missed  criminal  trespass  charges  against 
six  newsmen  arrested  while  trying  to 
cover  a  story  in  Willimantic  last  month. 
The  six  were  arrested  July  18  after  Wil¬ 
limantic  City  Negotiator  Herbert  Lane 
complained  that  they  had  “barged”  into 
his  office  and  refused  to  leave  when  so 
requested. 

Arrested  were  James  Ross,  Williaman- 
tic  bureau  chief,  Hartford  Courant; 
Frances  Funk,  freelance  photographer, 
on  assignment  for  the  Hartford  daily;  Wil- 
and  John  Donvan,  newsmen  for  WILI- 
radio,  Willimantic,  and  WLIS-radio,  Old 
Say  brook,  respectively. 
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Did  you  call  State  Farm  last  year  for  help 
on  a  story?  441  other  reporters  did. 


Reporters  on  papers,  magazines,  and  broadcast  stations 
across  the  country  are  calling  State  Farm  for  help  on 
stories  involving  auto,  homeowners,  boatowners,  and  life 
insurance.  Why?  Two  reasons. 

First,  we’re  the  nation’s  largest  insurer  of  cars,  homes, 
and  pleasure  boats.  Reporters  naturally  call  the  industry 
leader  when  they  need  facts  or  opinions  about  these 
forms  of  insurance.  While  we’re  not  the  leader  in  life 
insurance,  we  are  the  seventh  largest  writer  of  individual 
life  policies. 

Second,  our  public  relations  staff  of  former  newsmen 
welcomes  calls  from  the  media.  We  understand  dead¬ 
lines.  If  we  have  the  information  you  need,  we’ll  give  it  to 
you  right  away.  If  we  don’t,  we’ll  talk  to  one  of  our 
experts  and  call  you  back  as  soon  as  possible.  If  we  can’t 
get  the  information  you  need,  we’ll  tell  you  that  too. 

When  you  need  help  with  a  story  on  personal 
insurance,  join  your  441  colleagues  who  turned 
to  State  Farm  last  year.  Call  our  public 
relations  department  at  309-662-2521  ~] 

or  662-2063. 


STATE  FARM  MUTUAL 
AUTOMOBILE  INSURANCE  COMPANY 
Home  Office,  Bloomington,  Illinois  / 


Milwaukee  Journal  Times-Mirror  may  buy  Conn,  dailies 


shifts  local  staff 

The  Milwaukee  Journal  has  reor¬ 
ganized  its  entire  local  news  staff  along 
functional  lines. 

Heading  the  realigned  staff  is  James  P. 
Cattey.  who  moved  from  assisUtnt  news 
editor  to  the  newly  created  position  of 
metropolitan  editor. 

Under  Cattey,  four  assistant  met¬ 
ropolitan  editors  will  have  a  specific  area 
of  responsibility.  Patrick  Graham  will 
supervise  general  assignment  reporters; 
Thomas  G.  Lubenow  will  be  responsible 
for  public  affairs;  Alan  J.  Borsuk,  will 
supervise  specialized  reporters;  and 
Robert  L.  Barewald  will  supervise  zone 
reporters  covering  three  suburban  areas 
and  central  city. 

Under  the  change,  what  was  known  as 
the  city  desk  headed  by  a  city  editor  will 
no  longer  exist.  “These  terms  were  im¬ 
portant  because  they  described  the  em¬ 
phasis  that  local  newspapers  placed  on 
local  reporting.”  said  Journal  managing 
editor  Joseph  W.  Shoquist.  “Almost  ev¬ 
erything  revolved  around  the  central 
city.  But  things  changed.  The  suburbs 
grew  and  the  metropolitan  area  spread 
out.”  Shoquist  said  that  reorganization 
of  the  city  desk  was  accelerated  by  city 
editor  Rod  Van  Every's  announcement 
that  he  is  retiring  and  that  it  seemed  a 
good  idea  to  start  the  new  system  at  the 
time  of  personnel  changes. 

Metropolitan  editor  Cattey  com¬ 
mented,  “Besides  the  emphasis  on  the 
metropolitan  area,  we  think  the  cluster 
plan  will  establish  closer  working 
relationships  between  reporters  and 
editors.  After  all,  it  is  reporters  who  are 
the  eyes  and  ears  of  the  Journal.” 


Sale  of  ihe  Stamford  (Conn.)  Advocate  Times-Mirror  stock.  The  sale  must  be 
and  Greenwich  (Conn.)  Time  to  Times-  approved  by  shareholders  of  both  com- 
Mirror  Co.  of  Los  Angeles  was  an-  panies  and  Federal  agencies.  The  sale 
nounced  August  19.  does  not  involve  the  Gillespie  family’s 

Times-Mirror  said  it  agreed  in  princi-  broadcast  holdings, 
pie  to  purchase  Gillespie  Bros.  Inc.  for 


Milwaukee  gets  2 
new  newspapers 

Post  Newspapers,  West  Allis,  Wise., 
has  added  two  more  newspapers  and 
four  more  classified  advertising  zones. 

The  new  newspapers  bring  the  total  in 
the  suburban  horseshoe  around  Mil¬ 
waukee  to  twelve.  The  additions  are  the 
South  Suburban  Post  and  the  Milwaukee 
West  Post. 

The  South  Suburban  Post  will  cover 
Muskego,  Hales  Corners  and  Franklin.  It 
is  a  spin-off  from  the  old  Southwest  Post, 
which  now  will  cover  Greenfield,  Green- 
dale  and  parts  of  municipal  Milwaukee 
on  the  southwest  side. 

The  Milwaukee  West  Post  will  cover 
municipal  Milwaukee  to  the  east  of 
Wauwatosa. 

“The  creation  of  two  more  papers  will 
allow  us  to  drop  the  advertising  rates  on 
a  number  of  our  papers  and  bring  the 
news  and  advertising  product  closer  to 
home.”  said  John  Torinus,  Jr.,  general 
manager. 

“Our  main  purpose  in  life  is  to  serve 
the  reader  with  community  news  and  the 
small  and  medium  merchant  with  an  af¬ 
fordable  advertising  buy. 

“By  slicing  the  pie  into  more  pieces, 
we  can  do  a  better  job  in  editorial  and  in 
advertising.” 

The  classified  advertiser  can  buy  any 


combination  of  the  seven  zones  he  de¬ 
sires,  and  therefore  can  tailor  his  adver¬ 
tising  buy  to  the  exact  geographical  area 
that  is  best  suited  to  the  product  he  has 
to  sell. 

The  seven-way  zoning  of  classified 
makes  the  Post  system  one  of  the  more 
refined  and  flexible  in  the  United  States. 

Post  classified  pages  have  grown  from 
one  to  two  pages  when  the  papers  were 
started  two  years  ago  to  six  to  ten  a  week 
now. 

The  introduction  of  the  seven-zone 
system — made  possible  by  the  latest 
computer  type-setting  technology — is 
being  introduced  in  a  promotion  called 
“Mr.  Classy.” 

Coverage  expanded 

Metrospan  Community  Newspapers 
Limited  will  start  publishing  3 
supplementary  publications  September 
14  designed  to  extend  the  reach  of  its 
newspapers  serving  the  boroughs  of 
Scarborough,  Etobicoke  and  North 
York,  Ontario. 

The  new  weekly  tabloid  publications, 
called  the  Scarboro  Consumer, 
Etobicoke  Consumer  and  North  York 
Consumer,  will  enable  Metrospan  to 
provide  coverage  of  75%  of  the  house¬ 
holds  in  three  boroughs. 

The  Consumers  will  feature  editorial 
content  and  will  be  circulated  in  conjunc- 


SELLING  FOOD  PRODUCTS? 


^  ^  “cheese”  to 

^  chowhounds  in 

C  C  J  Central  Pennsylvania 

0^  Altoona.  In  a  state  famous  for  good  eating, 

C  f  I  we're  the  No.  1  SMSA  market  in  per- 

rririimill  J  i  household  food  sales — ^$2,461  for  each  of 

iiiiiiiiliiA,  iiiiiiiuiii  Qyj. 49  X35  households — an  estimated  total 

I  of  $120,923,000*  in  1977 ! 

Put  food  ads  in  our  Mirror,  and  soon  you'll 
be  smiling  all  over  your  sales  map! 

The  Altoona  Mirror  reaches  * 

98%of  Altoona  households-  I  A  Ml  / 1 

and  4  out  of  5  in  our  Metro.  ^VVVWI 

ALTOONA  PENNSYLVANIA’S  ONLY  DAILY  NEWSPAPER  •  ALTOONA,  PA.  16603 

Add  several  thousand  more  DFMM^VI  Ifik  Ml  A  MilDDOD 

Pennsylvania  gourmet  house-  minfflVn 

holds  with  a  campanion  buy.  STATE  COLLEGE,  PA.  16801 

'E&p  1977  Market  Guide  Another  world  of  news  with  the  local  point  of  view. 


Add  several  thousand  more 
Pennsylvania  gourmet  house¬ 
holds  with  a  campanion  buy. 

•E&P  1977  Market  Guide 


tion  with  3  established  Metrospan  com¬ 
munity  newspapers,  Scarboro  Mirror, 
Etobicoke  AdvertiserIGuardian  and 
North  York  Mirror.  This  will  provide  a 
total  circulation  of  286,500  households  in 
the  three  boroughs,  says  Metrospan 
president  D.  R.  McCrimmon. 

Conroe,  Tex.  daily 
adds  Sat.  edition 

Montgomery  County  Daily  Courier 
(Conroe,  Texas)  formerly  a  six-day  daily 
just  40  miles  north  of  Houston,  has  added 
a  Saturday  a.m.  publication  according  to 
Floyd  Garrett,  editor  and  publisher. 

“We  waited  to  inform  some  of  our 
contemporaries  about  our  new  publica¬ 
tion  until  after  one  full  month  of  publica¬ 
tion  to  see  how  successful  it  had  been,” 
Garrett  said. 

65,(KK)  lines  of  “extra  classified”  lin¬ 
age  was  added  to  the  Daily  Courier  dur¬ 
ing  its  first  month  of  Saturday  publica¬ 
tion. 

The  regular  Daily  Courier  is  standard 
metro  size.  The  Saturday  a.m.  edition  is 
tabloid  format. 
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N.Y.  ADI  newspaper  readers  profiled 


The  new  W.  R.  Simmons  study  of  the 
New  York  ADI  shows  that  the  New  York 
News,  with  a  circulation  of  around  two 
million,  reaches  36.4%  of  all  adults  or 
4,959,000  people. 

This  compares  with  13.6%  of  the  mar¬ 
ket  or  1 .85  million  readers  for  the  New 
York  Times,  9.2%  or  1.25  million  readers 
for  the  New  York  Post  and  9%  or  1.23 
million  readers  for  Newsday. 

The  New  York  ADI  also  includes  12 
New  Jersey  counties  and  Westchester 
and  Rockland  counties  in  New  York. 
Twelve  New  Jersey  dailies  and  10  Gan¬ 
nett  newspapers  in  Westchester- 
Rockland  cover  the  remaining  31.8%  of 
the  market. 

The  News  readership  is  predominantly 
made  up  of  adults  who  have  a  high 
school  diploma  or  less,  according  to  the 
study.  Nearly  two-thirds  of  the  News 
readers  did  not  attend  college — 49%  or 
2.4  million  are  high  school  graduates  and 
25%  or  1.2  million  did  not  finish  high 
school.  Only  1 1.5%  of  the  News  readers 
are  college  graduates. 

In  sharp  contrast  to  this  are  the  New 
York  Times  readers.  Nearly  half  the 
Times  readers — 48.4%  or  895,900 
people — are  college  graduates,  while 
only  5.7%  of  the  Times  readers  have  not 
finished  high  school. 

More  than  half  (57%)  of  the  Times 
readers  have  household  incomes  of  over 
$20,000  and  almost  one  quarter  (24.9%) 
have  household  incomes  over  $35,0(X). 
Slightly  more  than  71%  have  household 
incomes  of  $15,000  or  more. 

Nearly  one-quarter  of  the  Times  read¬ 
ers  (23.7%  or  439,200  persons)  have  in¬ 
dividual  incomes  of  $20,000  or  more 
compared  to  7.5%  of  the  News  readers 
or  371,000  persons. 

A  majority  of  the  readers  of  all  three 
city  papers  politically  consider  them¬ 
selves  to  be  Democrats  or  Liberals. 

Bushmills  to  DKG 

Jos.  Garneau  Co.  has  assigned  adver¬ 
tising  for  its  Old  Bushmills  Irish  Whiskey 
to  DKG  Advertising,  Inc.,  New  York 
City. 

William  M.  Street,  chairman  of  The 
Jos.  Garneau  Co.,  announced  that  the 
Bushmills  account  will  move  from 
Dancer-Fitzgerald-Sample,  Inc.  to  DKG, 
effective  January  1,  1978.  Advertising  for 
Old  Bushmills  totals  more  than  $600,000 
annually. 

McGoff  buys  daily 

Sacramento  Publishing  Co.,  publisher 
of  the  Sacramento  (Calif.)  Union,  owned 
by  John  P.  McGoff,  has  acquired  the 
Yuha  City  (Calif.)  Daily  Independent 
Herald.  Tlie  new  owner.  Sierra  Publish¬ 
ing  Co.,  will  take  over  September  1. 
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NEWS 

TIMES 

POST 

Democrat  or  Liberal 

50.89f 

52.87f 

58.59? 

(2.5  m)^^ 

(978..300) 

(7.35.700) 

Republican  or 

23.3'^ 

18^ 

16. 19? 

Conservative 

(1.1  m) 

(332.400) 

(203.6a)) 

Independent 

2L69f 

21.39? 

19.99? 

(1  m) 

(394.600) 

(250.200) 

College  graduate 

11.5^? 

48.49? 

28.7'? 

(568.000) 

(895.900) 

(360.800) 

Some  college 

I4.59f 

23.39? 

22.69? 

(719.000) 

(430.400) 

(284..500) 

High  School  graduate 

49C^ 

22.69? 

.36.77f 

(2.4  m) 

(4I8.,30()) 

(461.700) 

Less  than  high  school 

25V, 

5.79? 

129? 

graduate 

(1.2  m) 

(105.600) 

(151.400) 

Household  Income 

32.89? 

579? 

43. 19? 

$20,000  or  more 

(1.6  m) 

(1  m) 

(542.500) 

Household  Income 

49.89? 

1\.\V, 

56.79? 

$15,000  or  more 

(2.4  m) 

(1.3  m) 

(713.500) 

Individual  Income 

7.59? 

2iJV, 

14.89? 

$20,000  or  more 

(.371.000) 

(4.39.200) 

(I86.8W)) 

Household  Income 

17.89? 

M.IV, 

21.49? 

$15,000  or  more 

(883.000) 

(643.200) 

(269.5a)) 

Total  readers  in 

New  York  City  ADI 

4.95  m 

1.85  m 

1.25  m 

C?  of  the  total 

New  York  City  ADI 

36.49? 

1.3.69? 

9.2'? 

•1st  number  is  percentage  of  that  paper's  readers  who  fit  the  description 

••2nd  number  is  the  total  number  of  that  paper's  readers  who  fit  the  description 

Source:  W.  R.  Simmons  and  Associates 

1977  Survey  of  Media  and  Product  Consumption  in  the  New  York  ADI 

Is  your  school  program 
receiving  coiruncnts  like  this? 


^hf  iBgkfrsfiflil 

vec  school  program 


For  more  information  write  to: 


IN  UNITED  STATES 

VEC,  INC. 

P.O.  BOX  52 
MADISON,  Wl  53701 


IN  CANADA 

DOUGLAS  WHITING,  LTD. 
930  DE  COURCELLE  ST. 
MONTREAL,  QUE.  H4C3C8 


There’s  more 
maifcet  data— 
on  more 
maifcets— 
in  Ae 
EDITOR  & 
PUBUSHER 
1978  MARKET 

GUIDE... 
than  in  ^ 
any  other  ' 

pubiication. 


SALtS-CtHSUS  A  ESTIMATES 


,,41  art .  r  rt  •• 

ioroi.w*5  ILm«^  '"”^'*’1 


The  Market  Guide  alone 
provides  complete  market 
surveys  and  marketing 
tables  for  all  3,139 
Counties  and  independent 


NATIONAL  NEWSPAPER  REPRESENTATIVES 


cities  and  1,616  newspaper 
cities  . . .  providing  popu¬ 
lation,  income  and  sales 
data  on  9  retail  sales 
classifications. 

That's  why  it's  an  essential 


marketing  tool  for  national 
and  retail  advertisers  and  4 
advertising  agencies.  } 


WHO  USES  THE 
!E8J>  MARKET  GUIDE? 


■  70%  of  newspaper 
advertisers 

■  80%  of  agencies  placing 
national  advertising  in  news¬ 
papers 

■  Retail  chains  with  45,000 
outlets 

■  Fortune  "500”  companies 

■  The  60  largest  department 
and  merchandise  store 
groups  in  the  U.S.  (with  over 
15,000  stores) 

■  131  specialty  chains 

■  70  supermarket  chains  with 
19,000  stores 

■  38  drug  chains  with  13,000 
outlets 

■  68  restaurant  and  fastfood 
chains 

■  750  land  developers  and  real 
estate  firms  and  shopping 
center  locators 

■  640  financial  institutions 

...marketing  executives  at  firms 

and  organizations  placing  more 

than  $7.6-billion  in  advertising! 


More  Information 
results  In  more 
Important  buyers  ••• 
and  a  top  audience 
for  your  newspaper’s 
advertising  message: 

The  leading  corporations  in 
the  U.S.  and  Canada,  and  their 
marketing  executives  depend 
on  the  exclusive  up-to-date  in¬ 
formation  in  the  E&P  Market 
Guide. 

Top  retailers,  chain  stores, 
shopping  centers  and  franchis¬ 
ers  and  meir  outlets  use  the 
Market  Guide's  current,  accu¬ 
rate  data  and  forecasts  to  plan 
their  marketing  programs. 

The  1978  Market  Guide  will 
provide  all  of  the  data  needed 
by  the  leading  marketing  execu¬ 
tives  in  the  U.S.  and  Canada 


And  the  Market  Guide  In¬ 
cludes  retail  sales  data  on  all 
nine  sales  categories,  while  other 
national  publications  include 
only  six  or  seven  of  these  impor¬ 
tant  classifications.  The  Market 
Guide's  data  is  complete  . . . 
another  reason  it  is  used  by  im¬ 
portant  marketing  executives. 

Packed  with  facts: 

For  more  than  50  years,  the 
E&P  Market«Gulde  has  earned 
its  reputation  for  accurate  statis¬ 
tics  on  all  newspaper  markets 
in  the  U.S.  and  Canada.  E&P 
estimates  for  the  current  and 
coming  year  give  marketing 
men  a  head  start,  consistently 
on  target,  and  a  year  or  two 
ahead  of  figures  released  or 
estimated  by  other  publications 

You'll  get  data  on  population , 
Income,  retail  sales,  transporta¬ 
tion,  corporate  city,  primary 
market  area,  SMSA,  city  zone, 
retail  trading  zone,  households, 
banking,  passenger  car  registra¬ 
tions,  utilities,  principal  indus¬ 
tries  and  number  of  employees, 
weekly  wages,  climate,  chain 
and  discount  stores,  shopping 
centers,  and  much,  much  more. 


7,000  MARKETING 
MEN  buy  the  E&P 
A1ARKET  GUIDE,  and 
pay  $25  a  copy  to  get 
this  essential  infor¬ 
mation. 

They  buy  it  for: 

■  Market  planning  and 
selection 

■  Advertising  and 
merchandising 

■  Site  selection  for  stores, 
franchises,  plants,, 
warehouses,  headquarters. 


Reserve  your  advertising 
space  to^y! 

Deadline  for  space  reservations, 

August  26. 

Deadline  for  advertising  copy, 
September  2. 

Rates:  Page,  $1020;  three-fourths,  $885; 
half-page,  $600;  quarter-page,  $355; 
one-third  page,  $425;  eighth-page,  $220; 
sixteenth-page,  $140;  Market  map,  $115. 
Printed  offset. 


Newspeople  in  the  news 


Bowron  Bolton 

JACKSONVILLE  PROMOTIONS — Norm  Bowron  becomes 
marketing  director  of  the  Florida  Times-Union  and  Jackson¬ 
ville  Journal  effective  September  1,  with  Leonard  Bolton 
succeeding  Bowron  as  advertising  director.  Bowron  has 
served  the  Florida  Publishing  Company,  publisher  of  both 
dailies  and  the  St.  Augustine  Record,  in  various  capacities 
since  1955,  including  retail  advertising  manager.  Bolton 
began  in  classified  advertising  of  Atlanta  Newspapers, 
Inc.;  was  with  the  Branham  Company  for  13  years  becom¬ 
ing  vicepresident  and  Atlanta  manager  in  1973  and 
moved  to  Jacksonville  in  1976  as  retail  manager. 

George  A.  Dann,  becomes  retail  advertising  manager, 
having  joined  the  Jacksonville  papers  in  1960  as  district 
manager  in  circulation. 


NEW  TITLE— September 
1,  Azio  J.  Ferrini  a  40-year 
veteran  with  the  Portsmouth 
(N.H.)  Herald,  moves  into 
the  new  title  of  general 
manager  succeeding  Ken¬ 
neth  K.  Burke,  publisher,  as 
chief  executive  of  the  news¬ 
paper.  Ferrini  is  now  pro¬ 
duction  manager  and  was 
formerly  a  director  and  co¬ 
owner  before  the  enterprise 
was  acquired  by  Thomson 
Newspapers  in  1968.  Fer- 
rimi  began  with  the  news¬ 
paper  when  he  was  12,  in 
street  sales.  Burke  retires 
after  44  years  in  newspap¬ 
ers,  being  formerly  as¬ 
sociated  with  Gannett  as  a 
publisher,  the  last  being  the 
Hartford  (Conn.)  Times. 

Wiley  L.  Brooks,  Jr. — named  city 
editor  of  the  Waukegan  (111.)  News-Sun. 
He  is  a  former  managing  editor  of  the 
Boca  Raton  (Fla.)  News  and  first  assis¬ 
tant  city  editor  of  the  Philadelphia  Daily 
News.  His  wife,  Kathleen  A.  Begley,  a 
writer  for  the  Chicago  Daily  News — has 
her  first  book  published  this  month  by  G. 
P.  Putnam.  Titled  “Deadline,”  it  is  the 
July  selection  in  the  new  young  adult 
division  of  Junior  Literary  Guild. 


GRAPHICS  EDITOR— Bob 
Lynn  for  1 1  years  a  pho¬ 
tographer  and  reporter- 
photographer  for  the  Cin¬ 
cinnati  Enquirer,  has  been 
named  to  the  newly  created 
post  of  graphics  editor  of 
the  Charleston  (W.  Va.) 
Gazette.  Before  Lynn  moved 
to  Cincinnati  he  worked  for 
the  Los  Angeles  Times.  He 
was  Ohio  Press  Photogra¬ 
pher  of  the  Year  in  1971. 


William  E.  Lyke,  Jr.,  media 
consultant — to  the  Dallas  Times  Herald 
as  director  of  marketing  services.  He 
joined  the  newspaper  after  13  years  in 
media  buying  and  consulting. 


Four  editors  have  assumed  new  posi¬ 
tions  at  the  Rockford  (111.)  Morning  Star 
and  the  Register-Republic. 

Gene  Cryer,  managing  editor  of  both 
papers — named  executive  editor. 

Charles  Morris — assistant  managing 
editor  of  the  Morning  Star — to  managing 
editor. 

Davis  Smith — to  managing  editor  on 
the  evening  Register-Republic  from  city 
editor  with  Katherine  Moore — named  to 
city  editor. 


Space  Selling  System 

Use  the  new  Ad-Builder  Space  Selling 
System  and  watch  your  retail  advertising 
sales,  linage  and  profit  sail  to  new 
heightsi 

Ad-Builder  is  33  idea-packed  pages  of 
current  camera-ready  art,  headings  and 
ad  frames  every  month.  All  created  by 
top  professionals  and  sized  to  fill  your 
most  frequent  daily  needs.  Ad-Builder 
also  features  dozens  of  time-saving 
suggestions.  Ideal  for  spec  ads,  just  clip, 
show  and  sell! 

Send  for  your  free  Ad-Builder  sample 
issue  today  or  call  toll  free  800-447- 
1950 

ft  Ad-Builder  Division, Dept.  B 

Multi-Ad  Services,  Inc.,  1720  West 
k  Detweiller  Drive,  Peoria,  Illinois  61614 


Russ  Gillespie — to  assistant  classified 
advertising  manager  of  Dayton  News¬ 
papers,  Inc.  from  the  Scotts  Bluff  (Neb.) 
Star-Herald,  where  he  was  classified 
manager. 


Harold  E.  Wainwright — named  pro¬ 
duction  manager  of  Richmond  News¬ 
papers,  Inc.,  and  Herbert  L.  White 
Jr. — named  advertising  production  man¬ 
ager.  Wainwright  joined  Richmond 
Newspapers  in  1952  and  has  served  four 
years  as  advertising  services  manager. 
White,  with  the  company  since  l%0,  has 
been  in  his  present  post  four  years. 


Charles  W.  Martin  Jr. — named  editor 
and  business  manager  of  the  Hilton  Head 
Island  (S.C.)  News  from  managing  editor 
of  the  Bristol  (Va.)  Herald  Courier.  Ear¬ 
lier  he  was  managing  editor  of  the 
Martinsville  (Va.)  Bulletin  and  was  with 
Arlene  C.  La  Rue,  Lifestyle  editor  of  the  Roanoke  Times  for  II  years. 
the  Syracu.\e  (N.Y .)  Herald-Journal  and  Martin  succeeds  Ronald  F.  Pratt — 
Herald-AmericanIPost-Standard — retired  who  will  spend  the  next  half  year  travel- 
after  30  years  service.  She  will  be  sue-  ing  here  and  in  Europe,  completing  a 
ceeded  in  Syracuse  by  Joanne  Dennis.  book  on  Hilton  Head  Island. 
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Newspeople  in  the  news 


NEW  PUBLISHER— L  N. 
Shelley,  business  manager 
of  the  Virginia  Beach  offices 
of  the  Virginian-Pilot  and 
Ledger-Star,  Norfolk,  is  the 
newly  appointed  publisher 
of  the  Petersburg  (Va.) 
Progress-Index.  He  suc¬ 
ceeds  Rufus  AA.  Josey,  who 
moves  to  the  Progress- 
Index's  parent  firm,  Thom¬ 
son  Newspapers,  in  a  new 
position  to  be  announced. 
Shelley  worked  for  the  P-l  in 
advertising  and  as  business 
manager  before  going  to 
Norfolk  in  1969.  Josey 
joined  the  newspaper  in 
1961  as  managing  editor, 
moving  to  the  Dalton  (Ga.) 
Citizen-News  for  several 
years,  returning  as  pub¬ 
lisher  of  the  P-l  in  1969. 


TO  N.J.  EDITOR — Thomas 
P.  Flynn,  assistant  manag¬ 
ing  editor  of  the  Philadel¬ 
phia  Evening  and  Sunday 
Bulletin,  has  been  ap¬ 
pointed  to  the  post  of  man¬ 
aging  editor  of  the  New  Jer¬ 
sey  Evening  and  Sunday 
Bulletin.  Flynn  was  editor  of 
the  Camden  (N.J.)  Courier 
Post  for  three  years  and 
joined  the  Bulletin  in  1975. 
He  began  in  1947  with  the 
Providence  (R.l.)  Journal 
and  worked  with  the  Vine- 
land  (N.J.)  Times  Journal 
from  1949  to  1966,  when 
he  moved  to  the  Camden 
paper. 


Molheiro 


Greco 


Irv  Dean,  Jr. — named  managing  editor 
of  theG/e/i.s  Falls  CN.V .) Post-Star.  Until 
recently.  Dean,  a  former  city  editor  of 
the  Glens  Falls  paper,  was  assistant  city 
editor  at  the  Albany  (N.Y.)  Knicker¬ 
bocker  News. 

*  *  * 

Marvin  Geiman — to  the  Boston 
Phoenix  as  retail  sales  manager  from  ad¬ 
vertising  director  for  Suburban  West  and 
earlier  publisher  of  the  Penny  Saver, 
Burlington,  Mass. 

*  * 

Sii)  Scon — named  public  relations/art 
director  of  the  Dubuque  (Iowa)  Tele¬ 
graph  Herald,  replacing  Michaei. 
Loveite,  recently  named  sales  manager. 
Scott  joins  the  newspaper  from  Tazewell 
Publishing,  Morton,  111.,  where  he  was 
customer  service  manager. 

*  ♦  * 

Dee  Mii.i  er — joined  the  Chattanoopa 
(Tenn.)  Times  as  manager  of  customer 
service  and  sales  training  programs.  Ear¬ 
lier  she  was  national  sales  manager  for 
Circulation  Results  in  Cocoa  Beach, 
Florida. 
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Robert  G.  Swan,  for  nine  years  editor 
of  the  Portland  (Ore.)  Daily  Journal  of 
Commerce — resigned  to  become  general 
manager  of  the  Roseville  (Calif.)  Press- 
Tribune,  of  which  he  is  part  owner. 

Staneori)  Chen,  former  reporter- 
photographer  with  the  Bellingham 
(Wash.)  Herald — joined  the  daily  busi¬ 
ness  paper’s  staff  as  associate  editor. 
Two  DJC  staffers  have  been  promoted: 
James  V.  Drago — to  news  editor  and 
Steven  K.  Wagner  to  assistant  news 
editor. 

*  ♦  ♦ 

John  Strong,  advertising  salesman  for 
the  Guthrie  (Okla.)  Daily  Leader — 
named  advertising  manager  to  succeed 
Rendai.  Hamby. 


CIRCULATION  MOVES — Michael  F.  Malheiro,  circulation 
manager  for  the  Chicago  Tribune,  has  been  named  director 
of  circulation  for  the  Sentinel  Star  Company,  Orlando, 
Florida  with  Marty  Greco,  who  has  been  the  Orlando  circu¬ 
lation  director  since  1970,  being  named  director  of  subur¬ 
ban  operations  for  the  company.  Greco  will  coordinate 
regional  operations,  including  all  Little  Sentinels,  the  Os¬ 
ceola  Sun  in  Kissimmee  and  Suncoast  Shopper  &  News, 
New  Port  Richey.  Malheiro  has  held  various  positions  in 
advertising,  marketing  and  circulation  departments  of  the 
Chicago  Tribune  since  1956,  including  manager  of  the 
southern  advertising  office  in  Miami. 

Jerry  Bean — named  production  direc¬ 
tor  of  the  Rockford  (111.)  Register  Morn¬ 
ing  Star  and  Register-Republic  and 
James  B.  Robertson — named  circulation 
director,  to  succeed  two  men  promoted 
to  Gannett  Co.  headquarters.  Bean,  for¬ 
merly  assistant  managing  editor,  suc¬ 
ceeds  Charles  Bi.evins,  who  became 
production  director  of  Gannett. 
Robertson,  circulation  manager,  suc¬ 
ceeds  Wii.i.iAM  Mai.one — moved  to 
circulation  director  for  Gannett. 


Philip  B.  McGee — appointed  circula¬ 
tion  director  of  the  Utica  (N.Y.) 
Observer-Dispatch  and  Daily  Press.  He 
was  earlier  circulation  manager  of  the 
Tampa  Tribune.  McGee  succeeds  Ed¬ 
ward  C.  Schmidt — moved  to  circulation 
manager  of  Westchester-Rockland 
Newspapers,  New  York. 
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New  plant  may  use 
solar  energy 

Bryan-College  Station  (Tex.)  Eagle,  a 
16,000  circulation  Harte-Hanks  evening 
paper,  will  build  a  $1 .2  million  plant  with 
37,440  square  feet  on  a  four  acre  wooded 
tract.  A  new  six  unit  Goss  Urbanite  press 
will  be  installed  in  the  single-story  build¬ 
ing  with  two-story  height  in  the  press  and 
paper  storage  areas.  The  press  area  will 
allow  room  for  a  second  press  line  to  be 
added  when  growth  demands.  Solar 
energy  for  heating  and  hot  water  is  being 
considered  in  the  plant  design.  Features 
of  the  building  include  storage  room  for 
780  rolls  of  paper,  parking  for  128  vehi¬ 
cles,  open  office  area  with  functional 
relationship,  and  a  precast  concrete 
double-T  structure. 

What’s  new: 
products  and  systems 

Autologic  has  booked  orders  for  29  of 
its  APS  systems  with  22  of  the  orders  for 
APS-5  phototypesetters,  including  the 
new  100  pica  and  APS-5  upgradable 
models.  Seven  remaining  units  were  for 


systems  (APS-TEC),  high-speed  APS-31 
on-line  paper  processors  and  the 
APS-SCAN  line  art/logo  type  scanner. 

♦  ♦  * 

Hendrix  Worldwide  has  sold  a  dual 
6490  electronic  copy  processing  system 
to  the  Owensboro  (Ky.)  Messenger  & 
Inquirer.  Each  6490  system  will  be  inter¬ 
faced  to  receive  Compuscan  Alpha  OCR 
input  and  to  output  hyphenated  and  jus¬ 
tified  text  to  Mergenthaler  Linotype  303 
phototypesetter.  The  software  package 
will  include  editorial,  classified  and 
composition  capabilities. 

*  ♦  * 

Graphic  Systems  Division  of  Rockwell 
International  has  sold  18  Goss  Metro- 
Offset  press  units  to  Freedom  News- 
papers.The  units  will  be  installed  at  the 
Santa  Ana  (Calif.)  Register.  The  Regis¬ 
ter,  a  207,000  daily  with  235,000  Sunday 
circulation,  will  build  an  addition  to  its 
present  plant  to  house  the  new  press. 
The  paper  has  16  Goss  Headliner  Mark  11 
units. 

Ai  *  * 

Seaboard  Systems  has  sold  energy  sys¬ 
tems  to  the  Long  Beach  (Calif.)  Press- 
Telegram,  Sacramento  (Calif.)  Bee, 
Washington  (D.C.)  Star,  Fresno  (Calif.) 


Evansville  Printing  Co.  The  Houston 
(Tex.)  Post  has  an  installed  system  and 
another  system  has  been  installed  at  their 
printing  plant. 

*  ♦  ♦ 

Web  Press  division  of  Harris  has  instal¬ 
led  a  four-unit  Harris  N-1650  offset  press 
at  the  Gastonia  (N.C.)  Gazette.  Four 
M.E.G.  two-arm  reels  are  part  of  the  de¬ 
sign. 

♦  ♦  * 

Composition  Systems  Inc.,  will  install 
their  24/32  Newspaper  Production  Sys¬ 
tem  at  the  Michigan  City  (Ind.)  News- 
Dispatch  a  member  of  Nixon  News¬ 
papers.  CSl  will  also  upgrade  their  sys¬ 
tem  which  was  installed  in  1973.  The  two 
systems  will  be  made  compatible,  one 
primarily  for  editorial  and  one  for  classi¬ 
fied. 

*  *  * 

Letterflex  Systems  has  sold  three 
model  290A  photopolymer  platemaking 
systems  to  the  Pittsburgh  (Pa.)  Press  and 
the  Pittsburgh  Gazette.  The  Paterson 
News  will  switch  to  a  Letterflex  model 
135 A  platemaking  system. 

ifi  ^  H/i 

3M  Company  has  sold  two  3M  Pyrofax 
Imaging  Systems  to  the  Bridgeport 
(Conn.)  Post-Telegram.  The  newspaper 
will  use  the  system  for  offset  and  direct 
litho  printing.  System  includes  a  Vari- 
morphic  shrink  lens.  Installation  is  ex¬ 
pected  in  the  third  quarter  of  1977. 

*  *  * 

NAPP  Systems  (USA)  has  sold  photo¬ 
polymer  plate  systems  to  the  Phoenix 
(Ariz.)  Republic-Gazette ,  Santa  Ana 
(Calif.)  Register,  Ridgewood,  N.J.  News 
(weekly)  and  two  southern  plants  of  the 
Greater  Buffalo  Press. 

NAPP  (USA)  has  recently  acquired 


Autologic’s  technical  publication  editing  Bee,  San  Francisco  Printing  Co.,  and 


management  consultants 
specializing  in  executive  recruitment 

With  more  than  twelve  years  experience  in  the 
newspaper  industry,  (Dari  Youngs  and  Mike  Walker 
have  assisted  companies  of  all  sizes  in 
recruiting  management  personnel. 

For  a  confidential  discussion  of  your 
hiring  reeds,  call:  312-693-7021. 

CHICAGO  O  HARE  INTERNATIONAL  TRANSPORTATION  CENTER-SUITE  103 
6300  RIVER  ROAD.  ROSEMONT,  ILLINOIS  60018 


full  rights  for  manufacturing  and  market¬ 
ing  NAPP  products  in  Europe  from 
NAPP  Systems  (Europe). 

Web  Press  division  Harris,  Corp.,  has 
installed  a  five  unit  N-1650  web  offset 
press  at  the  Odessa  (Tex.)  American.  In 
a  grade-level  room  below  the  press  units 
are  five  automatic  pasters  that  feed  the 
web  through  a  slot  in  the  pressroom 
floor. 

Web  Press  has  sold  a  six-unit  N-1650 
web  offset  press  to  the  Victoria  (Tex.) 
Advocate.  The  double-width  press  will 
have  a  2: 1  folder  and  five  reels  to  service 
six  units  through  the  familiar  slot-in-floor 
design. 

Web  Press  has  sold  a  five  unit  N-1650 
press  to  the  Lawton  (Okla.)  Press. 
Installation  is  slated  for  early  1978  and 
will  have  roll  stands  located  below  the 
press  units. 

*  ♦  ♦ 

DSG,  Inc.,  offers  a  catalog  describing 
60  new  type  elements  for  both  IBM  and 
Remington  Selectric  typewriters.  Write 
to  DSG,  Inc.,  133  S.  36th  St.,  Philadel¬ 
phia,  Pa.  19104. 
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Kenaf  paper  used 
in  test  press  run 

Peoria  (\\\.)  Journal  Star  has  success¬ 
fully  completed  a  press  run  of  experi¬ 
mental  non-wood  pulp  newsprint  made 
from  kenaf,  a  fiber  plant  related  to 
cotton. 

The  newsprint  was  made  this  summer 
at  the  U.S.  Department  of  Agriculture’s 
Northern  Regional  Research  Center  in 
Peoria.  Ongoing  tests  at  the  Journal  Star 
are  a  result  of  a  cooperative  agreement 
between  the  newspaper  and  the  Depart¬ 
ment’s  Agricultural  Research  Service 
(ARS). 

Findings  to  date  show  kenaf  newsprint 
has  nearly  the  same  bursting  pressure 
level  as  commercial  newsprint  with  only 
five  per  cent  less  tensile  strength.  It  also 
is  somewhat  stronger.  It  is  nearly  identi¬ 


cal  to  commercial  newsprint  in  bright¬ 
ness,  and  opacity  is  about  the  same  for 
both. 

Kenaf  can  be  grown  in  Minnesota  and 
other  northern  states,  but  is  best  suited 
to  the  soil  and  growing  season  of  the 
southeastern  part  of  the  country. 

Marvin  Bagby,  research  leader  for 
fiber  corps  investigations  at  the  research 
center,  hopes  that  the  special  thermo¬ 
mechanical  process,  used  to  some  extent 
in  producing  paperboard  and  fiberboard, 
will  be  taken  over  by  industry  in  the 
fairly  near  future,  hopefully  in  the  next 
five  years. 

He  said  cost  of  constructing  a  mill  that 
would  process  kenaf  pulp  would  not  be 
nearly  as  expensive  as  building  a  full 
chemical  pulping  mill  traditionally  used 
for  making  newsprint  and  other  papers. 
Changeover  of  an  ordinary  pulp  mill  to 
handle  kenaf  instead  of  wood  would  not 
involve  too  much  renovation. 

Howard  Wood,  director,  Chicago 
Tribune,  in  a  report  he  gave  to  the 
XXXth  Congress  of  the  FlEJ  in  Tokyo 
recently,  said  researchers  at  ANPA  Re¬ 
search  Institute  “believe  that  if  neces¬ 
sary  kenaf  could  be  produced  within  the 
U.S.  possibly  in  sufficient  volume  to 
cover  total  U.S.  newsprint  consump¬ 
tion.’’ 

He  noted  that  earlier  examinations  of 
kenaf  were  made  when  the  price  of 
newsprint  was  in  the  range  of  $140  to 
$160  a  ton.  “At  that  time,  it  was  deter¬ 
mined  that  there  was  no  economic  incen¬ 
tive  making  further  work  with  kenaf 
worthwhile.  But  times  have  changed.’’ 


Commercial  Mailing  Accessories  of  St. 
Louis,  Mo.,  has  available  Select-A- 
Matic,  Model  D  pressure  sensitive  label 
dispenser  which  permits  selection  of  any 
one  of  five  postal  bundle  dot  labels  at  a 
touch  of  a  finger. 

Model  E  Dispensa-Matic  is  the  compu¬ 
ter  sequence  unit  that  automatically 
peels  labels  from  backing  paper  as 
operator  affixes  labels  from  right  to  left. 
Unit  can  be  adjusted  to  handle  different 
size  (width  label). 


BROWN,  unbleached  kenaf  is 
pushed  down  a  hydrasieve  in  an  at¬ 
tempt  to  eliminate  much  of  the  dirt 
which  adheres  to  the  stalk  in  the  field. 
Although  it  resembles  cane,  kenaf  is 
related  to  cotton  and  has  the  potential 
to  replace  mucn  of  the  wood  used  in 
making  paper. 


Delta  Airlines  has  just  added 
new  nonstop  flights  from  Tulsa  to 
Denver  and  Atlanta.  t 

To  kick  off  this  important  new 
service  to  Tulsans,  Delta  placed 
full  page  advertisements  in  the 
medium  that  reaches  79%  of  the 
adults  in  Tulsa  who  have  flown  in 
the  past  twelve  months. 

The  terrific  Tulsa  newspapers. 

If  you  want  Tulsans  to  try  your 
product 


Bell  &  Howell’s  Phillipsburg  division 
has  announced  I/J  System  96.  This  ink¬ 
jet  process  permits  addressing  directly 
from  a  standard  magnetic  tape  without 
the  intermediate  steps  of  line  printing 
and  labeling. 

1/J  System  %  prints  up  to  eight  lines  of 
address  information  at  a  speed  of  2200 
characters  per  second,  either  forward  or 
backward. 


service, 
newspapers  Tulsans 
read  and  react  to. 


Graphic  Systems  division  of  Rockwell 
International  has  sold  a  five  unit  Rock- 
well-Goss  Cosmo-Offset  press  to  the 
Bluefield  (W.Va.)  Telegraph.  The  $1.5 
million  press  order  includes  a  double  2: 1 
folder  and  five  Rockwell-Goss  three-arm 
reels  and  tensions  with  Y  column  sub¬ 
structure. 


3l)c  {Jxiljsa  Sributxc 

morning/Sunday/evening 

Two  independent  and  separately  owned  newspapers 
represented  nationally  by  Branham 


KENAF  STALKS  are  displayed  by 
Marvin  Bagby,  research  leader  for 
fiber  crops  investigations  at  the 
Northern  Regional  Research  Center. 
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Ad  scene 


Avis  moves  ‘yearlings’ 

Classified  sections  around  the  country 
are  sprouting  ads  for  yearlings.  In  this 
case,  however,  yearlings  are  not  the  four 
legged  hay  burners  the  name  implies. 
They’re  used  rental  and  leased  cars  that 
Avis  formerly  wholesaled  but  is  now  sell¬ 
ing  direct  to  the  consumer  via  some  54 
locations. 

“We  started  selling  our  used  rental 
and  leased  cars  locally  about  5  years 
ago,”  Robert  A.  McDevitt,  Avis’  na¬ 
tional  used  car  sales  manager  told  E&P 
..but  in  the  last  two  years  we’ve  gone  na¬ 
tional.”  McDevitt  pointed  out  that  Hertz 
and  National  Car  Rentals  have  also  gone 
into  the  used  car  business  in  a  more  ag¬ 
gressive  manner  constituting  a  relative 
new  source  of  used  car  advertising. 

While  a  special  agency,  David,  Oksner 
&  Mitchnik  prepares  copy  and  radio 
commercials  for  Avis’  ‘yeariing’  promo¬ 
tion,  individual  office  managers  place  the 
ads  at  their  own  discretion.  “We’ve 
found  classified  pulls  best”  said  Mc¬ 
Devitt,  “but  it’s  required  an  educational 
process  to  overcome  the  natural  reluc¬ 
tance  of  used  car  buyers  to  consider  a 
former  rental  or  leased  vehicle  which 


By  Dan  Lionel 


via  classified 

countless  miles  by  non-owners  who 
could  care  less  about  maintenance  of  the 
vehicle.” 

Apparently  purchasers  of  the  so-called 
‘yearlings’  which  range  in  actual  age 
from  about  6  months  to  a  year  for  rental 
cars  to  an  average  of  26  months  for 
former  leased  autos,  are  learning  that  not 
only  are  they  getting  superbly  main¬ 
tained  cars  but  they’re  saving  $400  to 
$500  over  a  regular  dealers  price.  As 
McDevitt  notes,  unlike  dealers  who  are 
the  middle  men  in  the  sale  of  a  used  car. 
Avis,  the  original  purchase,  can  skip  the 
middle  man’s  profit.  By  the  same  token 
“Because  we  purchase  our  cars  through 
dealers,  we  don’t  get  too  sensational  in 
our  advertising,”  said  McDevitt,  “we 
kind  of  play  it  low  key.” 

“In  actuality,  the  used  cars  we  sell 
direct  to  the  public  are  far  better  main¬ 
tained  than  most  private  cars.  Every  rent¬ 
al  vehicle  is  serviced  after  each  rental 
and  our  leased  vehicles  on  closed  end 
leases  come  with  a  built  in  maintenance 
program  that  enable  the  lessee  to  go  to 
any  Mobil  or  Texaco  station  or  Sears  or 


He  told  E&P  how  classified  advertis¬ 
ing  worked  in  conjunction  with  “word  of 
mouth”  advertising  in  the  case  of  a  Con¬ 
necticut  woman  who  purchased  a  year¬ 
ling  station  wagon  through  a  classified  ad. 
The  wagon  turned  out  to  have  a  persis¬ 
tent  leak  in  the  roof.  “We  took  the  car  to 
the  Chrysler  dealership  where  it  was 
bought,”  said  McDevitt,  “but  they 
couldn’t  stop  the  leak  so  we  finally  gave 
up  and  refunded  the  customer’s  purchase 
price.  At  that  point  she  saw  another  car 
on  the  lot  she  wanted  and  bought  it. 
Since  that  time  that  customer  has 
brought  friends  and  family  to  the  same 
lot  and,  in  a  24  month  period,  has  ac¬ 
counted  for  the  sale  of  13  cars.” 

McDevitt  readily  admits  that  Hertz, 
number  1  in  rentals  and  leasing  is  also 
number  1  in  used  car  sales  retiring  some 
16,000  of  its  70,000  car  inventory  annu¬ 
ally.  Both  Hertz  and  Avis  put  only  their 
best  used  cars  on  the  lots  preferring  to 
wholesale  those  that  have  been  in  acci¬ 
dents  or  require  major  repairs.  “We 
know  the  people  who  buy  our  used  cars 
are  Avis  car  rental  or  leasing  customers 
as  well,”  said  McDevitt,  “so  we  have  to 
be  mindful  of  our  image.” 

That  the  used  car  business  is  important 
to  such  outfits  as  Hertz,  Avis  and  Na¬ 
tional  may  be  gleaned  from  the  fact  that 
the  profit  for  the  parent  company  in  the 
entire  leasing  and  rental  program  is 


they  feel  might  have  been  driven  for 
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Montgomery  Ward  or  even  the  individu¬ 
al’s  own  service  organization  where  he’s 
accustomed  to  doing  business  with  a 
packet  of  charge  tickets,  all  paid  for  by 
Avis,  good  for  everything  from  lubes  and 
oil  changes  to  tune  ups,  tire  repairs, 
emergency  repairs  and  virtually  any 
other  item  of  routine  maintenance.  For 
major  repairs  a  simple  call  to  a  regional 
office  of  Avis  obtains  authorization.” 

McDevitt  ticked  off  the  Avis  used  car 
buyers’  inducements  obtainable  at  the 
rental  agency’s  used  car  lots  which  are 
now  averaging  turnovers  of  as  many  as 
800  to  900  used  cars  per  year  putting 
them  in  the  top  rank  of  dealerships.  At 
the  Avis  lot  the  prospective  purchaser  is 
given  the  car’s  maintenance  record 
showing  every  service  and  date  the  car 
has  received;  there’s  a  12  month/12,000 
mile  drive  train  warranty;  there’s  an  8 
hour  or  50  mile  offer  to  take  the  car  to 
one’s  own  mechanic  for  an  inspection 
before  buying  and  a  five  day  money  back 
guarantee  for  any  reason. 
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known  to  depend  on  the  effective  mer¬ 
chandising  of  their  used  cars.  With  new 
car  prices  bounding  ahead,  people  in 
McDevitt’s  position  see  a  growing  attrac¬ 
tion  for  good  used  cars  by  former  new 
car  buyers. 

In  meeting  this  demand  for  reasons  of 
their  own,  the  rental  outfits  have  sud¬ 
denly  come  to  the  forefront  as  the  biggest 
used  car  dealers  in  the  country. 

Ohio  daily  adds 
Sunday  edition 

Warren  (O.)  Tribune  Chronicle  will 
begin  publishing  a  Sunday  edition 
September  1 1 ,  making  it  a  seven-day 
publication. 

The  Tribune  began  publishing  a  Satur¬ 
day  morning  edition  July  30.  It  continues 
as  an  afternoon  newspaper,  Monday 
through  Friday. 

The  announcement  of  the  Sunday  edi¬ 
tion  was  made  at  a  luncheon  which  the 
Tribune  hosted  for  3(X)  advertisers  and 
community  leaders. 

Tribune  officials  said  the  Sunday  edi¬ 
tion  will  contain  a  color  comics  section,  a 
Sunday  magazine,  television  magazine 
and  a  full-range  of  news  and  editorial 
coverage,  features  and  sports. 

Harris  buys  antenna  firm 

Harris  Corporation  has  acquired  Radio 
Mechanical  Structures  Inc.,  Kilgore, 
Texas,  a  manufacturer  of  antennas  for 
satellite  communication  systems. 
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Syndicates 


By  Lenora  Williamson 


New  horizons  ahead  for  “Flash  Gordon' 


Probably  the  “most  comprehensive 
television  and  motion  picture  package 
ever  negotiated  for  a  single  comic 
strip” — that’s  how  King  Features  presi¬ 
dent  J.  F.  D’Angelo  sees  the  licensing 
action  just  concluded  on  “Flash 
Gordon.” 

King  has  licensed  live  action  rights  to 
the  comic  strip  for  a  major  motion  pic¬ 
ture  to  be  produced  by  Dino  de  Lauren- 
tiis,  who  produced  the  1976  version  of 
“King  Kong.” 

In  addition.  King  has  licensed  ani¬ 
mated  rights  for  “Flash  Gordon”  to 
Filmation  Studios,  which  will  produce  a 
prime  time  special  to  be  telecast  as  NBC 
Movie  of  the  Week  in  the  Fall  of  1978. 
Filmation  is  the  production  company 
that  created  “Star  Trek.” 

And  thirdly,  rights  for  an  NBC  Satur¬ 
day  morning  animated  series  for  children 
are  being  finalized,  D’Angelo  adds. 

Flash  is  an  enduring  success,  having 
been  created  by  Alex  Raymond  for  first 
appearance  in  newspapers  January  7, 
1934.  Today  the  strip  done  by  Dan  Barry 
appears  in  more  than  300  papers  on  six 
continents.  It  has  always  been  consi¬ 
dered  top  flight  science  fiction  over  the 
years  as  space  hardware  presented  in 
fontasy  became  scientific  reality — such 
as  laser  beams,  retro  rockets,  propulsion 
rockets,  weather  satellites  and  multi¬ 
stage  rockets. 

Despite  strong  competition.  Flash  rose 
to  the  top  in  popularity  polls  and  stayed 
there.  The  Wall  Street  Journal  recently 
observed  that  the  current  movie  block¬ 
buster,  “Star  Wars,”  owes  “most  obvi¬ 
ous  debt  to  Flash  Gordon.”  About  two 
years  after  the  debut  of  the  newspaper 
comic  strip,  a  movie  series  was  released. 
This  is  still  the  most  expensive  serial 
ever  produced  and  remains  in  syndica¬ 
tion  with  75  markets  across  the  nation. 

Other  spin-offs  of  the  character  are 
five  novelized  versions  in  paperback  and 
four  hardcover  anthologies. 

During  43  years,  the  produce  licensee 
list  has  remained  strong,  D’Angelo  says, 
with  some  300  products  available  bearing 
the  likeness  of  the  space  hero. 

♦  ♦  ♦ 

Hank  Messick,  among  the  first  of  the 
modern  breed  of  investigative  jour¬ 
nalists,  is  starting  a  syndicated  news¬ 
paper  column  with  American  Syndicate 
Inc.,  of  Dayton,  Ohio.  He  will  write  two 
columns  each  week  on  all  phases  of 
crime,  law  enforcement,  and  criminal 
justice. 

Messick’s  new  column,  “Crime  File,” 
and  seven  others  are  part  of  a  campaign 
by  the  syndicate  to  develop  new  features 
on  issues  and  topics  occupying  minds  of 
readers  today,  according  to  president 
James  H.  Dygert. 
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Dygert  is  a  veteran  newsman  who  re¬ 
cently  left  the  Dayton  (Ohio)  Daily  News 
to  head  American  Syndicate  and  its  pa¬ 
rent  firm.  Media  Ventures,  Inc.  He  is 
writing  one  of  the  new  columns,  “Eye  on 
the  Media,”  as  an  insider  commentary 
and  critique. 

Messick  is  the  reporter  who  helped 
close  one  of  the  nation’s  largest  illegal 
gambling  operations  in  Newport,  Ken¬ 
tucky  in  1%1  while  a  reporter  for  the 
Louisville  Courier-Journal.  He  studied 
organized  crime  throughout  the  country 
on  a  Ford  Foundation  grant  and  wrote 
“The  Silent  Syndicate,”  the  first  of  sev¬ 
eral  books  on  American  crime  organiza¬ 
tions.  His  30  years  of  investigative  re¬ 
porting  on  crime  included  a  stint  at  the 
Miami  Herald  in  the  mid  60s. 

Other  new  columns  in  American  Syn¬ 
dicate  Fall  campaign  include  areas  of 
physical  fitness,  recipes  for  dieters  who 
like  to  eat,  wry  commentary  on  the 
American  scene,  household  humor, 
movie  reviews  and  a  hunting  and  fishing 
column  by  Sports  Afield  associate  editor 
Dave  Bowring.  The  syndicate  also  dis¬ 
tributes  Tom  Teepen’s  three-a-week 
commentary  column.  He  is  editor  of  the 
editorial  page  of  the  Dayton  Daily  News. 


This  is  the  way  cartoonist  Fred  Neher 
announced  his  retirement  to  news¬ 
paper  fans  and  marked  the  end  of  the 
humor  panel  "Life's  Like  That"  August 
20.  Neher,  who  created  the  feature  in 
1934  starred  various  Mollie  and  Ollie 
family  characters  in  the  final  week,  in¬ 
cluding  young  "Will-yum"  and  the  dog 
"Pardner."  The  Indiana-born  car¬ 
toonist  for  United  Feature  Syndicate 
has  made  his  home  at  One  Neher 
Lane,  Boulder,  Colorado  for  some 
years  and  has  taught  cartooning  at 
the  University  of  Colorado  'now  and 
then.' 


MARMADUKE®  by  Brad  Anderson 


“Rub  his  stomach  and  you’ll  be  his  friend 
for  life!” 

UNITED  FEATURE  SYNDICATE 
200  Park  Avenue, New  York,  N.Y.  10017 
(212)  557-2333 
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Weekly  editor 

Editor  sent  to  Russia 


Natasha  Merkuloff,  the  25-year-old 
associate  editor  of  the  Weekly  Calisto- 
f’on,  a  small  Napa  Valley  newspaper  in 
California,  has  been  selected  to  go  to 
Russia  to  find  a  “Sister  City”  for  the 
community. 

The  reason  will  be  to  honor  the  com¬ 
munity  s  large  Russian  population  and  to 
celebrate  the  100th  anniversary  of  the 
Calistogan. 

Editor  and  publisher  Maijorie  Bran¬ 
don  and  Jack  Kenny,  general  manager, 
decided  to  send  Merkuloff  because  she  is 
a  Russian-American  who  speaks  Russian 
fluently,  although  she  grew  up  in  San 
Francisco.  Her  father  was  born  in  Russia 
and  recently  retired  from  the  Russian 
Life  Daily,  a  Russian  language  news¬ 
paper  published  in  San  Francisco. 

Merkuloff,  who  reads  a  lot  of  Russian 
literature  and  emerses  herself  in  Soviet 
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Natasha  Merkuloff 


Union  economics  and  arts,  ran  for  local 
office.  She  had  the  ballots  printed  in 
Russian.  She’s  a  member  of  the  Napa 
Commission  on  the  Status  of  Women  and 
Native  Daughters  of  the  Golden  West. 

She  won’t  be  going  right  away.  The 
newspaper  has  asked  all  residents  of  the 
community  to  submit  ideas,  volunteer 
time  and  names  of  candidate  villages  in 
“Mother  Russia.”  The  town  should  be  in 
a  wine-producing  area,  have  natural 
spas,  not  more  than  3,500  people — and  a 
100-year-old  newspaper.  The  400 
Russian- Americans  in  the  Calistoga  area 
make  up  over  109f  of  the  town’s  popula¬ 
tion. 

Merkuloff  said  she  is  pretty  excited 
over  her  duties.  After  the  choice  “Sister 
City”  is  made,  she’ll  be  the  one  to  pre¬ 
sent  a  Chamber  of  Commerce  plaque 
signed  by  president  Mel  Avila  to  the 
counterpart  in  the  Soviet  Union,  along 
with  gifts  of  Napa  Valley  wine,  a  sample 
of  Calistoga’s  spring  water  and  creative 
art  works  by  Calistoga’s  Russian- 
American  artists. 

The  Weekly  Calistogan,  its  editors 
say,  has  not  missed  a  day’s  publication 
since  December  26,  1877.  Its  original 
publisher  was  a  young  American  of  Rus¬ 
sian  descent.  Jacob  Moulter.  Us  52.(XK) 
issues  were  uninterrupted  during  World 
Wars  I  and  II  and  the  Depression.  Bran¬ 
don  has  decided  to  mark  the  anniversary 
this  December  26  with  a  special  centen¬ 
nial  issue.  She  also  publishes  the  Russian 
River  News  in  nearby  Guemeville. 


Weekly  prints 
pictures  of 
rape  suspects 

Vandals,  seeking  revenge  for  an  Au¬ 
gust  1 1  newspaper  story  that  included 
the  pictures  of  4  men  accused  of  rape  and 
kidnapping  charges,  waged  a  war  of  in¬ 
timidation  against  the  Tecamseh  (Mich.) 
Herald  and  offset  publishing  company. 

In  the  August  1 1  edition  of  the  small 
town  (population  7,500)  newspaper,  the 
Herald  reported  that  4  Tecumseh  men 
were  arrested  by  police  August  7  and 
arraigned  on  felony  charges  of  kid¬ 
napping  and  first  degree  sexual  assault  of 
a  15-year-old  Tecumseh  girl.  The  inci¬ 
dent  occured  shortly  after  midnight  Au¬ 
gust  5. 

As  in  other  media  reports  in  the  area, 
names,  ages  and  addresses  were  given  of 
the  three  men  aged  19  and  one  man  aged 
23.  The  only  difference  was  the  Herald 
used  high  school  photographs. 

“The  seriousness  and  enormity  of  the 
charges  warranted  full  coverage,  in  our 
opinion,  and  justified  both  a  news  article 
and  pictures  that  were  available,”  said 
editor-publisher  James  C.  Lincoln. 

However,  charges  were  dropped 
Thursday,  August  11,  due  to  inconsis¬ 
tencies  in  the  girl’s  story  that  reportedly 
remained  unchanged  until  Wednesday 
evening,  August  10.  One  youth  was  im¬ 
mediately  cleared.  Meanwhile,  the 
Herald  was  on  the  newsstands  by  3  p.m. 
August  10  and  already  en  route  to  the 
some  5,000  mail  subscribers. 

After  the  story  and  photos  appeared, 
the  Herald  received  anonymous  phone 
calls  from  people  protesting  use  of  the 
photos.  A  local  radio  talk  show  devoted 
two  hours  to  listener  debate  about  the 
paper’s  reporting.  The  Herald  plant  was 
vandalized,  and  Lincoln  was  physicially 
threatened  twice. 

In  the  next  issue  Lincoln  explained  the 
newspaper’s  position  in  an  editorial: 

“If  we  had  known  the  charges  were 
being  dropped  Thursday,  neither  the  ar¬ 
ticle  nor  the  pictures  would  have  been 
printed.  However  that  was  not  the  case. 
Our  last  contact  with  the  local  police  was 
the  previous  Wednesday  morning,  and 
they  did  not  know  then  that  the  charges 
would  be  dismissed. 

“Therefore  at  press  time,  the  charges 
were  in  effect  and  serious.  They  were 
felony  charges,  and  we  don’t  condone 
felonies  and  we  don’t  protect  those  who 
commit  them.” 

The  August  18  edition  also  carried  an 
update  of  the  original  story  and  devoted 
a  full  inside  page  to  the  editorial,  pictures 
and  story  about  the  vandalism. 

Esty  assigned 

William  Esty  Company,  Inc.,  has  been 
assigned  the  advertising  account  of  the 
Chateau  and  Estate  Wines  Company. 
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Deaths 


John  S.  Gillen,  63,  retired  managing 
editor  of  the  Philadelphia  Inquirer;  spent 
35  years  with  the  newspaper  before  retir¬ 
ing  in  1972;  August  17. 

#  9): 

Philip  H.  Love,  71,  retired  feature 
editor  of  the  Washington  Star  and  an 
internationally  syndicated  columnist; 
spent  40  years  with  the  Star  as  a  repor¬ 
ter,  editor  and  columnist;  editor  of  Love 
Syndicate,  which  has  syndicated  his  col¬ 
umn,  “Love  on  Life”  since  1974;  August 
17. 

♦  ♦  ♦ 

George  Oppenheimer,  77,  drama  critic 
for  Newsday,  Long  Island;  playwright, 
screen  writer,  author,  columnist  and  co- 
founder  of  Viking  Press;  with  Newsday 
for  the  past  20  years;  August  14. 

«  «  t 

Luther  Voltz,  68,  a  former  managing 
editor  of  the  Mobile  (Ala.)  Register;  city 
editor  and  editorial  writer  for  the  Miami 
Herald;  Los  Angeles  Examiner  and  the 
New  York  World  Telegram  and  Miami 
News  and  copy  editor  for  Van  Nuys 
(Calif.)  News;  August  21. 

♦  ♦  ♦ 

Carlton  Johnson,  51,  editor  of  the 
Columbus  (Ga.)  Ledger;  earlier  a  repor¬ 
ter,  city  editor,  managing  editor  of  the 
newspaper  and  led  the  staff  in  winning  a 
Pulitzer  Prize  in  1954;  August  22. 

9|e  9|c  9|c 

Edward  E.  Kleinschmidt,  101,  who 
helped  revolutionize  communications 
and  news  coverage  with  development  of 
the  high-speed  teletype  machine;  August 
9. 


Model  NIE  plan 

(Continued  from  page  10) 


(i)  providing  daily  newspapers  at  half 
price  to  schools  (and  in  some  cases  free 
for  two  week  units). 

There  is  no  specific  national  “News¬ 
papers  in  Education”  program.  The 
American  Newspaper  Publishers  Found¬ 
ation  encourages  local,  regional  and  state 
programs  by  providing  consultant  serv¬ 
ices  and  materials. 

Newspaper  personnel  and  educators 
throughout  the  country  have  come  to¬ 
gether  to  promote  the  use  of  newspapers 
in  education.  For  example,  the  Southern 
Newspaper  Publishers  Association  will 
send  representatives  to  Atlanta  to  dis¬ 
cuss  ways  to  implement  the  national 
goals  established  by  the  ANPA  Founda¬ 
tion.  The  Wisconsin  plan  may  well  be  a 
model  that  can  be  adapted  to  local,  re¬ 
gional,  and  state  newspapers  in  educa¬ 
tion  efforts. 
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John  Desmond,  68,  a  former  assistant 
Sunday  editor  of  the  New  York  Times; 
edited  the  paper’s  Week  in  Review  sec¬ 
tion  from  1949  until  his  retirement  in 
1972;  August  20. 

*  *  * 

J.  Noel  Macy.76,  former  publisher  of 
Westchester-Rockland  newspapers, 
known  as  the  “Macy  chain”  which  were 
sold  in  1964  to  the  Gannett  Co.;  August  24. 

:)( 

Chester  J.  LaRoche,  84,  advertising 
and  broadcast  executive  who  founded 
C.J.  LaRoche  &  Co.,  which  became 
McCaffrey  &  McCall  after  he  retired  in 
1%7,  August  21. 


Stylebook 

(Continued  from  page  7) 

for  public  use.  Eileen  Alt  Powell,  an  AP 
general  desk  editor,  who  handled  the 
final  editing  and  production  for  AP,  said 
that  the  old  stylebook  has  been  selling 
about  25,000  a  year  and  that  AP  antici¬ 
pates  about  that  in  reprint  of  the  new 
book  annually.  Directing  the  project  for 
Associated  Press  was  Louis  D.  Boccardi, 
vicepresident  and  executive  editor,  with 
Howard  Angione,  editor  for  AP’s  part. 
•Angione  is  now  with  the  New  York  Times. 

UPI  made  an  initial  press  run  of  20,000 
copies,  with  those  almost  entirely  com¬ 
mitted,  and  will  go  back  to  press  to  ac¬ 
commodate  additional  orders.  A  sepa¬ 
rate  section  for  the  benefit  of  UPI  sub¬ 
scribers  lists  day  and  night  telephone 
numbers  of  various  departments  and  key 
desks  at  New  York  headquarters,  plus 
addresses  and  phones  of  regional  centers 
in  the  U.S.  and  abroad. 

UPI  editor  in  chief  H.  L.  Stevenson,  in 
announcing  release  of  the  stylebook 
praised  Bobby  Ray  Miller,  a  general 
news  editor  in  New  York,  who  was  UPI 
chief  representative  on  the  committee  of 
editors  from  the  two  services.  Miller 
compiled  and  edited  the  UPI  edition. 

First  shipments  on  August  17  were  to 
UPI  bureaus  in  the  United  States  and 
abroad,  followed  by  a  complimentary 
copy  to  each  UPI  domestic  newspaper 
subscriber.  Filling  of  advance  prepaid 
orders  from  newspapers,  journalism 
schools,  corporations  and  others  began 
August  23,  some  involving  bulk  ship¬ 
ments  of  100  or  more  copies. 

Each  AP  newspaper  member  will  re¬ 
ceive  two  complimentary  copies  of  the 
new  stylebook.  Additional  orders  should 
be  addressed  to  Associated  Press  News- 
features,  50  Rockefeller  Plaza,  New 
York,  N.Y.,  10020  with  the  price  $2.50 
for  members  and  $2.95  for  nonmembers. 

Orders  for  the  UPI  edition  should  be 
addressed  to  Newswire  Stylebook, 
United  Press  International,  220  E.  42nd 
St.,  New  York,  N.Y.  10017. 

Copies  may  be  ordered  from  either 
wire  service  with  check  or  money 
orders. 


Past  Week’s  Range 
of  Stock  Prices 

newspapers 


8/17  8/24 

Affiliated  Publications  (AMEX)  .  14%  14% 

Blue  Chip  Stamps  (OTC)  .  17  17 

Combined  Communications  Corp.  (NYSE)  21  21V2 

Capital  Cities  Comm.  (NYSE)  .  48  47% 

Cowles  Comm.  (NYSE)  .  14%  IS'A 

Dow  Jones  (NYSE)  .  32%  33V4 

Gannett  (NYSE)  .  35%  351/2 

Gray  Comm.  (OTC)  .  13  13 

Harte-Hanks  (NYSE)  .  30%  30% 

Jefferson  Pilot  (NYSE)  .  30%  30% 

Knight-Ridder  (NYSE)  .  33%  331/4 

Lee  Enterprise  (AMEX)  .  23  22% 

Media  General  (AMEX)  .  15%  15% 

Multimedia  (OTC)  .  24%  24% 

New  York  Times  (AMEX)  .  16%  17 

Post  Corp.  (Wise.)  (OTC)  .  22  22Vi 

Quebecor  (AMEX)  .  5%  5% 

Southam  Press  (CE)  .  20  19% 

Thomson  Newspapers  (CE)  .  12%  12% 

Time  Inc.  (NYSE)  .  34%  34 

Times  Mirror  (NYSE)  .  24'/4  23y2 

Torstar(CE)  .  14’%  14% 

Washington  Post  (AMEX)  .  29%  29% 


SUPPLIERS 

Abitibi  (CE)  .  9%  9% 

Addressograph  Multi.  (NYSE)  .  13%  14 

Altair  (OTC)  .  2%  2% 

Berkey  Photo  (NYSE)  .  4%  3% 

Boise  Cascade  (NYSE)  .  26  25% 

Compugraphic  (NYSE)  .  39%  40% 

Compuscan  (OTC)  .  6%  7 

Crown  Zellerbach  (NYSE)  .  34%  34’/2 

Cutler-Hammer  (NYSE)  .  44%  43% 

Digital  Equipment  (NYSE)  .  48%  49% 

Domtar  (AMEX)  .  14’%  14'% 

Dow  Chemical  (NYSE)  .  30’%  31V2 

Dymo  (NYSE)  .  12%  12’% 

ECRM  (OTC)  .  2’%  2’% 

Eastman  Kodak  (NYSE)  .  60%  63% 

Eltra(NYSE)  .  27’%  26% 

Georgia  Pacific  (NYSE)  .  26%  27!% 

Grace.  W.  R.  (NYSE)  .  28  28’% 

Great  Lakes  Paper  (CE)  .  26’%  25% 

Great  No.  Nekoosa  (NYSE)  .  25’%  26 

Harris  Corp.  (NYSE)  .  34%  35% 

Hunt  Chem.  (NYSE)  .  14’%  16% 

International  Paper  (NYSE)  .  44%  46% 

Itek  Corp.  (NYSE)  .  12’%  11% 

Kimberly  Clark  (NYSE)  .  45’%  45% 

Log  Etronics  (OTC)  .  6%  6% 

Logicon  (AMEX)  .  12’%  13% 

MacMillan.  Bloedel  (CE)  .  20’%  20’% 

Minnesota  Min.  and  Mfg.  (NYSE)  .  51’%  52’% 

Rockwell  Inti.  (NYSE)  .  31%  31% 

Southland  Paper  (OTC)  .  30’%  X’/2 

Southwest  Forest  Ind.  (NYSE)  .  8%  8% 

Sun  Chemical  (NYSE)  .  21%  23% 

Wood  Industries  (AMEX)  .  4’%  4’% 

White  Consolidated  (NYSE)  .  23’%  22% 


689  newspapers  run 
car  care  sections 

A  record  689  newspapers  participated 
in  this  year’s  “May  is  Car  Care  Month” 
promotion,  sponsored  by  the  Automo¬ 
tive  Parts  &  Accessories  Association  and 
Popular  Mechanics  magazine. 

“While  radio  and  outdoor  advertising 
have  both  indicated  an  interest  in  work¬ 
ing  with  us,  we  are  concentrating  on 
strengthening  the  program  in  the  news¬ 
paper  area,”  said  Gene  Niksich,  chair¬ 
man  of  the  May  is  Care  Month  Commit¬ 
tee. 

“Hundreds  of  daily  and  weekly  news¬ 
papers  across  the  country  ran  special 
‘Car  Care  Month’  sections  during  April 
and  May  and  all  newspaper  associations 
and  service  companies  which  partici¬ 
pated  have  said  they  expect  increased 
involvement  in  1978,”  Niksich  said. 

The  APAA  represents  1,300  retailers, 
manufacturers  and  others  engaged  in  the 
marketing  of  automotive  products. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


AUTOMOTIVE 


YOUR  AUTO  AND  YOU:  Weekly  column 
of  answers  to  your  readers'  car  prob¬ 
lems,  plus  weekly  test  report  on  new 
cars,  vans.  Write  for  samples,  rates.  Au¬ 
tomotive  Features,  814  E.  Manor  Circle, 
Milwaukee,  Wise.  53217. 


CARTOONS 


PITWITS — Talking  toa  hole  in  the  ground 
was  never  funnier.  A  very  unique,  funny 
cartoon.  Free  samples.  Pit  Wits,  3211 
Delano,  Midland.  Texas  79701. 


BIG  RIG  Trucking  weekly  cartoon  fea¬ 
ture.  Free  sample:  Walker  Design,  550  S. 
Coronado,  Los  Angeles,  Calif.  90057. 


POLITICAL  CARTOONS,  hard  hitting  lib¬ 
eral  with  a  subtle  sense  of  humor.  Award 
winning  nationally  known  cartoonist. 
Box  1163,  Editor  &  Publisher. 


CHILDRENS  FEATURES 


"JUST  FOR  KIDS”— Fun  and  facts  to 
cultivate  vour  readers  of  the  future;  $1 
per  2000  circulation.  Samples:  Ben  L. 
Moon,  Rt.  6,  Box  364,  Carrollton,  Ga. 
30117. 


CONSUMERISM 


TWO  CONSUMER  FEATURES:  Careful 
Shopper.  Consumer  Aids.  Help  for  read¬ 
ers,  equity  for  advertisers.  Edited  to 
complement  local  news.  Photos. 
Camera-ready.  Samples:  News  Research 
Service,  Box  16147,  San  Diego,  Calif. 
92116.  (714)  282-2411. 


EDUCATION 


YOUR  CHILD’S  SCHOOL:  Unique  col¬ 
umn  runs  in  Newsday,  Boston  Herald 
American  and  others  weekly.  Highly 
reader-responsive.  Question  and  answer 
format  concerns  parents/pupils  from 
kindergarten  through  college.  No  jargon: 
practical  replies.  Free  samples  for  next 
school  year:  3-em  Features,  853 
Seventh  Ave.,  New  York,  N.Y.  1()019. 


ENTERTAINMENT 


THE  HOLLYWOOD  REPORTER  has  been 
the  definitive  source  of  news  and  infor¬ 
mation  for  the  entertainment  industry 
for  nearly  5  decades.  As  Hollywood’s 
foremost  industry  communications  dai¬ 
ly,  vre  now  present  the  most  complete 
and  compelling  entertainment  package 
ever  presented  in  syndication.  Our  label 
of  quality  and  reliability  is  established 
around  the  world  and  we  invite  you  to 
accept  an  initial  Hollywood  Reporter 
package  free  of  charge.  Publish  all  or 
part  of  the  material  and  see  how  you  like 
it.  We  would  be  pleased  to  list  your 
newspaper  among  our  national  sub¬ 
scribers.  The  HR-Syndicate,  6715  Sun¬ 
set  Blvd.,  Hollywood,  Calif.  90028.  (213) 
464-7411. 


FILLERS 


NEWSPAPERS  large  and  small  find  our 
versatile  fillers  and  short  subjects  useful 
in  makeup,  of  course,  but  also  valuable 
in  creation  of  regular  features.  Your  let¬ 
terhead  brings  sample.  This  is  our  21st 
year.  Robbins  &  Associates,  P.  0.  Box 
780,  Seattle.  Wash.  98111. 


GARDENING 


THE  PART  TIME  GARDENER  — 
Refreshing,  knowledgeable  weekly  col¬ 
umn  with  pertinent  photos  by  experi¬ 
enced.  widely-recognized  garden  writer. 
Plus  timely  tips  to  ad  department.  Send 
for  FREE  sample  and  low  rates.  Flagler  & 
Nelson  Inc.,  1640  Statler-Hilton,  Buf¬ 
falo,  N.Y.  14202. 


ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX  partner¬ 
ship,  Loan,  depreciation  and  insurance 
purposes.  Sensible  fees.  Brochure.  Marion 
R.  Ifrehbiel,  Box  88,  Norton,  Kans.  67654, 
or  Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207. 


GROSECLOSE  WILLIAMS 
&  ASSOCIATES 

Founded  1944,  1010  Vermont  Avenue 
N.W.,  Washington,  D.C.  20(X}5.  “Elgin 
Groseclose  has  immense  personal  exper¬ 
tise  in  valuation  matters.”  U.S.  Tax  Court, 
re  Worcester  Telegram. 


HUMOR 


READY  FOR  The  Great  American  Humor 
Column?  Free  samples.  Larry  McElroy, 
2149  Ridge,  Evanston,  III.  60201. 


MAN  AND  MEDICINE 
Medical  column  now  twice  weekly.  1 
question  and  answer.  1  essay.  Dr.  Irwin 
J.  Polk,  300  Half  Mile  Rd.,  Red  Bank, 
N.Y.  07701. 


"MORE  FOR  YOUR  MONEY" 
Weekly  reader-pleaser  on  stretching 
family  dollars.  Camera-ready.  Sarnples. 
Mike  LeFan,  1802  S.  13,  Temple,  Texas 
76501. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated)— 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Issued  weekly.  Camera 
ready.  Cineman  Syndicate,  7  Charles 
Court,  Middletown,  N.Y.  10940. 


REAL  ESTATE 


"THE  WORLD  OF  REAL  ESTATE” 
Weekly  column  of  Question  and  Answer 
with  mini-features  on  buying,  selling, 
financing,  renting,  investing,  etc.  Writ¬ 
ten  by  Real  Estate  Counselor  Howard 
Shooting,  a  professional  with  30  years 
experience.  A  member  of  the  National 
Association  of  Real  Estate  Editors.  Send 
for  trial  offer. 

REAL  ESTATE  RESEARCH  INSTITUTE 
353  Willett  Avenue 
Port  Chester,  New  York  10573 
(914)  937-3500 


INCREASE  TRAVEL  LINAGE!  World 
travel  column  now  in  4th  year,  weekly. 
Send  for  6  free  copies,  prices.  #  1  Easy 
St.,  Aptos,  Calif.  95003. 


ANNOUNCEMENTS 

ANNOUNCEMENTS 

BUSINESS  OPPORTUNITIES 

BUSINESS  OPPORTUNITIES 

2  ATLANTA  METRO  paid  weeklies  need 
capital  and  expertise  to  develop  excellent 
growth  potential.  Part  ownership  available. 

INVEST  in  one  of  the  classiest  weekly 
newspapers  in  the  country,  located  in 
beautiful  Jackson  Hole,  Wyo.  Top  weekly  in 

Box  1510,  Editor  &  Publisher. 

state.  Excellent  growth,  excellent  potential 

NEED  JUNIOR  FINANCIAL  PARTNER  in 
growing  ski  resort  weekly  with  double- 
your-money  opportunity.  Please  state  fi¬ 
nancial  ability  in  first  letter.  Box  1537, 
Editor  &  Publisher. 
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Box  1906,  Jackson.^Wyo.  83001. 

Circulate  Your  Jobs,  Services,  Talents 
to  the  Largest  Newspaper  Audience 
in  the  World  with  C&P  Classifieds 

NEWSPAPER  BROKERS 


WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.  0.  Box  490,  Gadsden,  Ala.  35902 
Ph.  (205)  546-3356 


BILL  MATTHEW  COMPANY  conducts  pro¬ 
fessional,  confidential  negotiations  for 
sale  and  purchase  of  highest  quality  daily 
and  weekly  newspapers  in  the  country.  Be¬ 
fore  you  consider  sale  or  purchase  of  a 
property,  you  should  call  (813)  446-0871 
daytime:  (813)  733-8053  nights:  or  write 
Box  33M,  Cleanivater  Beach,  Fla.  33515. 
No  obligations,  of  course. 


IT’S  NOT  THE  (X)WN  PAYMENT  that  buys 
the  newspaper — it’s  the  personality  and 
ability  of  the  buyer.  This  is  why  we  insist  on 
personal  contact  selling. 

LEN  FEIGHNER  AGENCY 
Sid  Smith,  President 
Box  189,  Mount  Pleasant,  Mich.  48858 


CONFIDENTIAL  NEGOTIATIONS 
of  purchase  and  sale  of 
Daily  NEWSPAPERS  Weekly 

W.  B.  GRIMES  &  CO. 

National  Press  Building 
Washington,  D.C.  2(X)45 
(202)  NAtional  8-1133 


MEL  HODELL,  Newspaper  Broker, 
P.O.  Box  2277,  Montclair.  Calif.  91763. 
(714)  626-6440. 


SNYDER  NEWSPAPER  BROKERS 
Joseph  A.  Snyder,  Broker 
186  E.  Honolulu 

Lindsay,  Cal.  93247  (209)  562-2587 


JIMMY  CROWE 
Ownership  Changes 
Proven  Management  Systems 
23  years  experience  in  every  phase  of  the 
newspaper  industry.  202  Winchester  Dr., 
Savannah,  Ga.  31410.  (912)  897-1348  or 
897-1346. 

SYD  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers" 
SALES,  SERVICE,  MANAGEMENT 
biM  Government  Blvd. 

Mobile.  Ala.  (205)  666-0893 


KREHBIEL-BOLITHO 
Newspaper  Service,  Inc. 
Newspaper  Sales,  Appraisals, 
Consultations 

(We  har}dle  different  properties,  all  types. 

from  our  two  offices.) 

MARION  R.  KREHBIEL,  “Norton  Office.” 
P.O.  Box  88.  Norton.  Kans.  67654.  Office 
phone  (913)  877-3407. 

ROBERT  N.  BOLITHO,  “Kansas  City  Of¬ 
fice,”  P.O.  Box  7133,  Shawnee  Mission. 
Kans.  66207.  Office  (913)  381-8280. 


PRESERVE  UTMOST  SECURITY  and  avoid’ 
sagging  in  your  newspaper  sale.  News¬ 
paper  Sen/ice  Co.,  Inc.,  P.O.  Dr.  12428. 
Panama  City,  Fla.  32401. 


NEWSPAPERS  FOR  SALE 

IOWA  county  seat  weekly  newspaper.  Cir¬ 
culation  3400.  No  competition.  Annual 
volume  $130,000.  Lawrence  G.  Jaqua, 
Broker,  Humboldt,  Iowa  50548. 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


COLORADO  MOUNTAIN  RESORT  area. 
Award-winning  weekly.  Great  potential. 
High  growth  rate  for  area  and  business. 
Official  area  paper,  full  composition 
capacity.  Both  town  and  paper  unusual 
items.  Good  living,  good  life.  Box  M,  c/o 
Box  811,  Littletown,  Colo.  80160. 


RECREATION  PERIODICAL,  based  in 
West,  $20,(XX)  down,  ideal  for  publisher 
with  plant  or  buyer  wanting  part-time  in¬ 
vestment.  SNYDER  NEWSPAPER  BROK¬ 
ERS,  P.O.  Box  308,  Lindsay,  Calif.  93247. 


EXPAND  TO  AUSTRALIA,  the  land  of  op¬ 
portunity.  Old  established  suburban 
newspaper  company,  with  modern  web 
offset  equipment,  2  presses  comprising  15 
units  and  3  folders,  freehold  building,  au¬ 
dited  circulations  totaling  in  excess  of 
220,000  weekly  copies  of  9  separate 
newspapers.  Turnover  $5V2  million  dollars 
(Australian)  annually,  and  with  long  history 
of  profits  and  dividends,  is  approachable 
with  suitable  offer  to  buy  as  going  concern. 
Box  1474,  Editor  &  Publisher. 


OLD  AGE  requires  sale  of  Zone  2  county 
seat  weekly.  Well  established.  Good  poten¬ 
tial.  Opportunity  for  smart  couple.  Terms. 
Principals  only.  Box  1522,  Editor  & 
Publisher. 


5-DAY  DAI  LY  grossing  $200,0(X)  + .  Zone  3. 
Compugraphic  phototypesetting  equip¬ 
ment.  2-unit  Newsking.  Own  building. 
Principals  only.  Box  1559,  Editor  & 
Publisher. 


AWARD-WINNING  SEMI-WEEKLY  news¬ 
paper.  Profitable  history  in  competitive 
and  growing  Zone  5  market.  ABC  3500 
paid.  Annual  gross  over  $200,(X)0.  Box 
1568,  Editor  &  Publisher. 


THE  NATION’S  OLDEST  and  largest  na¬ 
tionally  distributed  CB  newspaper,  CBers’ 
News,  is  presently  for  sale  or  seeking  in¬ 
vestors.  Potential  for  $V2  million  annual 
gross.  Serious  prospects  only.  Contact 
Mike  McCormack,  CBers’  News,  Box  1702, 
(Columbia,  Mo.  65201,  or  call  (314)  449- 
8121  for  further  information. 


CENTRAL  NEW  YORK  AREA,  over  30- 
year-old  established,  super  strong  weekly 
shopper.  Average  36  tabloid  pages  weekly 
plus  circulars.  Undoubtedly  the  finest 
quality  and  most  efficiently  organized 
shopper  in  New  York  State.  Primary  paper 
status  in  unlimited  market.  100%  adult 
delivery  system.  Highly  competent 
employees,  only  winners  hired  here. 
Facilities  and  equipment  all  new.  Printing 
jobbed  out,  clean  accounting  records. 
Start  your  salary  at  $50,000  plus — terms 
$400,000  cash  and  assume  mortgage. 
Buyer  must  be  able  to  jxovide  a  statement 
of  worth  and  bank  references.  Write  Box 
1363,  Editor  &  Publisher. 


NEWSPAPERS  WANTED 


INVESTOR  seeks  to  purchase  large  weekly 
with  consistent  record  of  profits  and  no  job  - 
printing.  Have  excellent  journalistic  cre¬ 
dentials.  All-cash  purchase  satisfactory. 
Complete  confidentiality  assured.  Box 
203,  Editor  &  Publisher. 


DON’T  WANT  TO  SELL  TO  GROUPS?  I  am 
independent.  All  cash  purchase  satisfac¬ 
tory  for  daily  or  weekly  groups  with  gross  of 
$500.(X^  up.  Financial  and  professional 
ability  for  up  to  1(X),CXX)  circulation  daily. 
Complete  confidentiality  assured.  Box 
1493,  Editor  &  Publisher. 


HAVE  UP  TO  $100,CX)0  cash  down,  high 
news  standards.  Want  profitable  daily.  No 
brokers.  Box  1551,  Editor  &  Publisher. 


PHOTOS  FOR  SALE 


NATIONAL  OBSERVER  photo  files  totaling 
-ibout  85,000  photos.  Make  bid.  Roscoe 
Born,  National  Observer,  11501  Columbia 
Pike,  Silver  Spring,  Md.  20910.  (301) 
622-2900. 


EDITOR  &  PUBLISHER  for  August  27.  1977 


CLASSIFIED  ADVERTISING  RATES 


POSITIONS  WANTED 

(Payabh  wllh  order) 

4-weeks  —  $1.35  per  line,  per  issue 
3-weeks  —  $1.50  per  line,  per  issue 
2-weeks  —  $1.65  per  line,  per  issue 
1-week  —  $1.75  per  line 
Add  $1.25  for  box  sen/ice  and  count 
as  an  additional  line  in  your  copy. 

Air-mail  service  on  box  numbers 


OTHER  CLASSIFICATIONS 
(Romittanco  sfiouM  accompany 
copy  unlata  cradH  aatatliahad). 
4-weeks  —  $2.00  per  line,  per  issue 
3-weeks  —  $2.20  per  line,  per  issue 
2-weeks  —  $2.35  per  line,  per  issue 
1-week  —  $2.45  per  line 
Add  $1.25  per  insertion  for  box  service 
and  count  as  an  additional  line  in  copy. 

$1.50  extra  (overseas  mail  only). 


Count  approximately  39  characters  and/or  spaces  per  line 
3  lines  minimum  (no  abbreviations) 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your  classi¬ 
fied  ad  to  display.  The  rate  for  display-classified  is  $4.60  per  agate  line— $64.40 
per  column  inch  minimum  space. 

Classified  Contract  Ratos  AvoiloMo  On  Roqwost 

WEEKLY  CLOSING  TIME 

Tuosday,  4:00  PM  Now  York  Time 

Box  numbers,  mailed  each  day  as  they  are  received,  are  valid  for  1  year. 

Editor  8t  Publisher 

575  Lexington  Ave.,  N.Y.,  N.Y.  10022(212)  752-7050 


CLASSIFIED  ADVERTISING 
Order  Blank 


Address 


Authorized  by 


□  Assign  a  box  number  and  mail  my  replies  daily 


To  Run: 


.Weeks 


.Till  Forbidden 


Please  indicate  exact  classification  in  which  ad  is  to  appear 

Mail  to:  EDITOR  &  publisher  •  575  Lexington  Ave.*  New  York.  N.Y.  10022 


ANNOUNCEMENTS 


PUBUCATIONS  FOR  SALE 


PROFITABLE,  portable  bank  data  annual 
in  fifth  year.  Low  investment,  high  poten¬ 
tial.  $15,000  price  includes  computer  pro¬ 
grams,  subscriber  list.  P.  0.  Box  33-1055, 
Miami,  Fla.  33133. 


SPECIALTY  CONSUMER  MAGAZINE  in 
Carmel/Monterey  area.  Audience:  largest 
on  the  Monterey  peninsula.  Box  1495, 
Editor  &  Publisher. 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESEUING 


2  LINOTRONS  505C-UPDATED  TO  12K 
Memory:  Speed  170  lines  per  minute;  will 

set  up  to  65  pica  width  in  point  sizes  4V2 
to  96  point. 

Wire  Service  with  10  formats;  complete 
with  54  type  fonts. 

3  PCI-AKI  Keyboards. 

Can  see  in  operation.  Available  in  October. 
Located  in  Florida. 

Call  TOLL  FREE  for  full  details;  (800) 
255-6746. 

INLAND  PRINTING  EQUIPMENT  INC. 
105th  &  Santa  Fe  Dr.  —  P.  0.  Box  5487 
Lenexa,  Kans.  66215 


USED  SQUEEZE  LENSES  .  .  .  TOBIAS  ADHESER  MODEL  178— Used 

Available  reworked/updated  trade-ins.  only  a  few  months.  $200.  Contact  Jan 
CK  OPTICAL  CO.,  IN(J.  (213)  372-0372  O’Berry  or  Larry  Alexander,  Printco  Inc., 
Box  1067,  Redondo  Beach,  Calif.  90278.  Greenville,  Mich.  (616)  754-3673. 

DISTORTA  LENSES  squeeze  your  pages  at 
highest  percentage  and  best  quality. 

KAMARAK  (213)  437-2779 

Box  2798  Long  Beach,  Calif.  90801. 


RICHMOND  GRAPHICS  PMT  PROCESSOR. 
EXCELLENT  CONDITION.  $250. 
TIMES-CRESCENT,  (301)  934-4606. 


BERKEY  DIRECT  SCREEN  SYSTEM  for 
making  high  quality  color  corrected  color 
separations.  Model  4901-02-02.  8"  x  1(T 
transparencies,  or  smaller  can  be  used. 
With  complete  accessories  necessary,  ex¬ 
cellent  condition,  $7500  FOB  Greenville, 
Mich.  Contact  Carolyn  Steele  or  Clare 
Wuerfel,  Printco  Inc.,  Greenville,  Mich. 
(616)  754-3673. 


PLATEMAKING 


WIPE-0  PLATE  PROCESSOR— Manu¬ 
factured  by  John  Stark  Laboratories. 
Model  32,  Serial  No.  44.  Automatically  de¬ 
velops  36”  additive  plates  for  offset 
presses.  $500.  Contact  Carolyn  Steele  or 
Larry  Alexander,  Printco  Inc.,  Greenville, 
Mich.  (616)  754-3673. 


MAILROOM 


1  USED  ADDRESSOGRAPH  platemaker, 
Graphotype  class  63(X)  plus  one  Address- 
ograph  automatic  printer  class  1900.  Good 
condition.  Make  offer.  Box  1422,  Editor  & 
Publisher. 


2  GENERAL  STRAPPING  autotop  wraps. 
Good  condition.  Make  offer.  Box  1428, 
Editor  &  Publisher. 


CHESHIRE-MODEL  C,  Serial  #64-536, 
R-4800  Head-installed  January  1,  '75.  Uses 
1  up  labels,  heavy  duty  base.  Machine  in 
good  condition.  Inquire:  Warren  L.  Swartz, 
Lancaster  Newspapers  Inc.,  8  W.  King  St., 
Lancaster,  Pa.  17604.  Ph;  (717)397-5251. 


SHERIDAN  24P  INSERTER— Excellent 
condition.  5  heads,  single  delivei^.  As  is, 
where  is,  or  turn-key  installation.  Box 
1524,  Editor  &  Publisher. 


LEX  PLASTIC  WRAP  MACHINE.  Tabloid  or 
magazine.  Wraps  flat  up  to  9000  per  hour. 
Call  (618)  997-6523. 


TWO  FERAG  STACKERS.  1  hydraulic 
(1973)  60,000  papers  per  hour.  1  mechan¬ 
ical  (1974)  42,000  papers  per  hour.  Accu¬ 
rate  count.  Perfect  jog.  Like  new.  Can  be 
seen  running.  Mattia  Press  Inc.,  (201) 
759-0600,  ask  for  Leo  or  Ralph. 


NEWSPAPER  BAGS 


PRICES  SLASHED/INCREASE  YOUR 
PROFITS— All  size  bags  and  bundle  wraps. 
Send  specs  for  quote  to  PCE,  20  N.  How¬ 
ard.  Aberdeen.  Md.  21001.  Cal  (301) 
575-6500. 


NEWSPRINT 


SQUeeze  lenses  save  newsprint  .  .  . 
CK  OPTICAL  CO.  INC.  (213)  372-0372 
Box  1067,  Redondo  Beach,  Calif.  90278 


PHOTOTYPESETTING 


COMPUGRAPHICS 

7200— $2800.  Compuwriters— $4000. 
2961— $2300.  Keyboards— $1200.  Jus- 
towriters.  FHN  Business  Products,  Church 
Rd.,  Mt.  Laurel,  N.J.  (609)  235-7614. 


1  VARITYPER  comp/set  500  with  3  font 
discs. 

1  KENRO  241  graphic  camera  with  acces¬ 
sories. 

Box  1461,  Editor  &  Publisher 


PRESSES 


GOSS  SIGNATURE  PRESS.  S#2010,  6 
units,  two  4  position  roll  stands,  two  50 
h.p.  drives — 1966 

1967  Goss  Metro  Unit  with  ¥2  colordeck, 
22% " 

HoeAller,  12  Units,  2  folders  with  Balloons 
(air  formers),  6  colordecks,  four  60  h.p. 
drives — 1967 

Goss  Headliner,  1957,  12  Units,  two  3:2 
Folders,  3  colordecks.  Unitized  drive, 
22%  " 

Goss  Mark  I  Headliner,  1960,  10  Units, 
one  2:1  Folder.  23-9/16”,  No  color 
Combo  Press— LP/Offset,  6  Unit  Goss 
Mark  II,  1960  with  5  color  cylinders,  and 
2  Units  Goss  Metro,  1970,  two  2:1  Fold¬ 
ers,  22%  ” 

R.  Hoe  Color  Convertible,  1952-69,  9 
Units,  4  color  cylinders,  5  reverses,  2 
Folders 

Goss  Headliner,  1949,  6  Units,  1  Half 
deck,  4  reverses,  1  Folder,  2IV2” 

Goss  Universal  (2  presses),  2  Folders,  each 
press  3  Units,  drive  and  1  colordeck 
AUXILIARY  EQUIPMENT 
Upper  Former— Cottrell 
IJpper  Former— Goss  Tubular 
Gregg  Folder— 22%” 

Capco  72'  Rewinder 

Mark  II,  3:2  Single  deliver  Folder 

Wood  3:2  Single  delivery  Folder 

100  h.p.  Fincor  Drive 

Pony  Autoplates 

NAAP  Plate  Equipment  with  saddles 
Letterflex  #3  Platemaker  with  saddles  for 
Tubular  Auto  Miller  and  Color  Miller,  22%" 

UNIVERSAL  PRINTING 
EQUIPMENT  CO.,  INC. 

P.  0.  Box  455 
Lyndhurst,  N.J.  07071 
(201)  438-3744 


URBANITE  FOLDER 
COMPLETE  WITH  QUARTER  FOLDER. 
BOX  176,  EDITOR  &  PUBLISHER. 


GOSS  COMMUNITY,  7  units,  2  folders 
Goss  Community  units  for  add-on,  1970 
Goss  Community  folders 
Goss  Suburban,  2  units 
Goss  Suburban,  6  units,  1966 
Goss  SU  folder 
Goss  Suburban  folder 
Goss  Suburban  presses  and  units 
Goss  Suburban  S/C  combo  folder 
Goss  Urbanite  4  units,  new  1963 
Cottrell  V-25,  4  units,  new  1973 
Color  King  2:1  folder.  Model  790 
Gregg  flying  imprinter  45V2  ” 

Wanted:  Newspaper  equipment 
and  complete  plants. 

INTERNATIONAL 
PUBLICATIONS 
EQUIPMENT  CO.  INC. 

401  N.  Leavitt  Street 
Chicago,  Illinois  60612 
Ph;  (312)  738-1200  Telex  25-4388 


IBM  SELECTRIC  COMPOSERS  (2).  IMB  TWO  125HP  MOTORS  and  twinned  con- 
MTST  model  4  (2).  iBm  MTST  model  2  (1).  trollers.  4  Cline  semi-auto  flying  pasters, 
IBM  Electronic  Selectric  Composer  (1).  floor  mounted.  Bargain  priced  tor  fast  re- 
Call  (212)  836-5944.  moval.  News  Web  Corp.,  (312)  525-0288. 
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EQUIPMENT  &  SUPPLIES 


GOSS  COMMUNITY.  7  units,  new  approx¬ 
imately  1973,  with  SC  folder  and  upper 
balloon  former.  Community  folder,  2  drives 
and  all  accessories.  We  will  sell  complete 
press  or  components.  IPEC  Inc.,  401  N. 
Leavitt  St.,  Chicago,  III.  60612.  Ph;  (312) 
738-1200;  Telex  25-4388. 


GOSS  URBANITE,  8  units,  2  folders,  new 
approximately  1970,  consisting  of  7  black 
units,  1  3-color  unit,  standard  Urbanite 
folder  with  quarter  fold,  SU  folder  with  col¬ 
lect,  2  drives,  2  8-position  rollstands  and 
all  standing  accessories.  We  will  sell  com¬ 
plete  press  or  components.  IPEC  Inc.,  401 
N.  Leavitt  St.,  Chicago.  III.  60612.  Ph: 
(312)  738-1200;  Telex  25-4388. 


CHAIN  DRIVE  PARTS  for  Goss  Suburban 
(we  converted  to  belt  drive).  2  silent 
chains.  1  new  1  used  4  months.  #6092- 
732416.  ASA  #SC  620-92  pitches.  New 
price  in  1974  was  $206  each.  Both  for 
$200.  Also  small  sprocket,  never  used, 
#1-6126695,  24  tooth,  %"  pitch.  1975 
price  was  $205.  Yours  for  $100.  Also  large 
sprocket  (like  new)  used  4  months,  #8-11 
384.  10.514  pitch  diameter.  44  T-%''P. 
New  price  in  1975  was  $260.  Yours  for 
$1(X).  Or  take  everything  for  $300.  Lapeer 
County  Press,  Lapeer,  Mich.  48446.  Ph: 
(313)  664-0811,  Ben  Meyers  or  Dick  Rit- 
tersdorf. 


PRESS  CONVEYOR  for  Community  or 
Suburban.  Delivers  product  in  style  semi- 
lar  to  Count-0- Veyor.  Used.  $900.  Contact 
Larry  Van  Kuiken  or  Larry  Alexander, 
Printco  Inc.,  Greenville.  Mich.  (616)  754- 
3673. 


2  HARRIS  1110  editing-proofreading  ter¬ 
minals:  2  years  old.  Excellent  condition. 
$11,000  each.  Contact  LamontOdett,  A.V. 
Press,  P.  0.  Box  880,  Palmdale,  Calif. 
93550.  (805)  273-2700. 


WANTED  TO  BUY 


WILL  PAY  $500  for  12  "xl8-  Graphic  Elec¬ 
tronics  Photo-Lathes  in  good  operating 
condition.  Contact  Franklin  Greenway.  196 
14th  St.  N.W.,  Atlanta,  Ga.  30318.  (404) 
873-3257. 


WANTED  FOR  EXPORT: 
GOSS  URBANITE  4  TO  8  UNITS. 
BOX  1548,  EDITOR  &  PUBLISHER 


GOSS  COMMUNITY  OIL  BATH  with  SC 
folder  unit  separate.  Box  1712,  Editor  & 
Publisher. 


COTTRELL  V-15  A's  wanted  by  publisher, 
1  or  2  units  for  add  ons. 

Call  (213)  692-0328. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  UNITS. 

BOX  200,  EDITOR  &  PUBLISHER. 


LATE  STYLE 

COTTRELL  V  22/25  AND  845 
BOX  1714,  EDITOR  &  PUBLISHER 


Help  Wanted  .  .  . 


HELP  WANTED 


CIRCULATION 


ACADEMIC 


VOCATIONAL,  TECHNICAL,  educational 
teacher  needed  in  printing.  Outstanding 
opportunity  for  a  qualified  person  with  6 
years  work  experience  in  the  above.  Please 
send  resume  of  education,  exrarience  and 
qualifications  to  Personnel  Dept.,  P.  0. 
Box  37000,  Shrevepprt,  La.  71130.  We  are 
an  Equal  Opportunity/Affirmative  Action 
Employer  and  actively  seek  the  candidacy 
of  minorities  and  women.  Applicants  will 
be  contacted  by  telephone  to  arrange  an 
interview. 

PROMOTE  YOURSELF 
THRU  E&P  CLASSIFIEDS 


ADMINISTRATIVE 


ACADEMIC 


INSTRUCTOR-ASSISTANT  PROFESSOR 
needed  January  9,  1978  to  teach  Ad-PR, 
assist  ad  students  on  campus  newspaper. 
Must  have  Masters  degree;  prefer  someone 
who  can  qualify  for  graduate  faculty  (60 
graduate  hours,  35  in  Journalism).  Must 
have  5  years  significant  full-time  experi¬ 
ence  in  a  combination  of  ad-PR  with 
media,  ad-PR  agency  or  industry.  Closing 
date  for  applications  September  23,  1977. 
Mail  resumes  and  transcripts  to  Larry 
Williams,  Personnel  Services,  Central  State 
University,  Edmond,  Okla,  73034.  Central 
State  University  is  an  Equal  Opportunity/ 
Affirmative  Action  Employer. 


ADMINISTRATIVE 


EXCITING  OPPORTUNITY 

One  of  the  largest  and  fastest  growing  PM 
newspapers  in  the  country  is  expanding  its 
home  delivery  department.  If  you  are  a 
take-charge  person  with  capabilities  of 
opening  new  areas  and  buildingsolid  circu¬ 
lation  and  if  you  want  to  be  a  winner  with  a 
terrific  future,  tell  us  all  about  yourself. 
We'll  offer  the  challenge  with  excellent 
salary  and  benefits.  You  II  have  to  get  the 
results.  Located  in  Zone  2.  Forward  re¬ 
sume  and  expected  salary  to  Box  1496, 
Editor  &  Publisher. 


CIRCULATION  MANAGER  for  7500,  6-day 
daily  in  county  seat.  Salary  plus  incentive 
pay  plus  profit  sharing.  Growth  potential. 
We  want  an  idea  person  who  is  also  an 
administrator.  Resumes  to  Publisher,  The 
Urbana  Citizen,  P.  0,  Box  191,  Urbana, 
Ohio  43078. 


KEY  FINANCIAL  OFFICER 

for  large,  still-growing,  national 

NEWSPAPER  MAGAZINE 
PUBLISHING  COMPANY 

Key  corporate  role.  Accounting  ancJ  administrative  experience 
prerequisite.  Responsibilities  with  staff  include  budgeting, 
money-management,  banking  relationships,  short  and  long-term 
planning,  operating  statements,  balance  sheets,  receivables, 
payables,  credit,  other  relevant  activities.  CPA  or  MBA  not  neces¬ 
sary  but  helpful  qualification.  Magazine,  newspaper  or  broad¬ 
casting  background  desirable.  Starting  salary  $40,000  plus 
realistic  incentive  plan.  Headquarters  midtown  Manhattan.  Reply 

Box  1  566,  Editor  &  Publisher, 

an  equal  opportunity  employer  AA/F 


INDUSTRY  SERVICES 


CIRCULATION  CONSULTANTS 


TWO  AIDS  for  your  circulation  department! 
circulator's  idea  service  has  con¬ 
tests,  sales  and  training  tips,  management 
and  promotion  ideas.  CIRCULATION 
PROMOTION  ART  has  original  art  for 
promotion  campaigns,  all  ready  for  repro¬ 
duction.  Ask  for  details.  BERKLEY/Small, 
Inc.,  P.  0.  Box  6526,  Mobile,  Ala.  36606. 


THINKING  OF  a  Second  Class  Control  cir¬ 
culation  newspaper  to  go  with  your  daily? 
We  can  format,  sell  the  advertising,  get 
your  permit.  Interested?  Call  Alan  G. 
Nicholas  Associates,  now.  (412)  925-2944, 
P.  0.  Box  235,  Greensburg,  Pa.  15601. 


ADMINISTRATIVE 


NEED  MANAGER  for  established  weekly 
on  fringe  of  300M  •  metro  area  in  Zone  5. 
Must  guide  editorial  content,  do  some  writ¬ 
ing.  take  photos,  direct  ad  sales  and  job 
printing.  Prefer  married  person  interested 
in  community  involvement.  Reply  with  re¬ 
sume  and  salary  requirements  to  Box 
1492,  Editor  &  Publisher. 


NEW  POSITION  with  major  responsibilities 
reporting  directly  to  the  publisher.  Will  di¬ 
rect  and  coordinate  major  projects  affect¬ 
ing  all  departments.  Unusual  opportunity 
to  broaden  background  while  being  highly 
visible  in  a  major  newspaper  group.  Ideally 
the  candidate  will  have  an  engineering  or 
production  background  with  an  MBA  or 
comparable  business  experience.  Give  full 
details  and  salary.  Box  1464,  Editor  & 
Publisher. 


CONTROLLER 

Zone  4  daily  with  circulation  of  40,000 
needs  experienced  controller  with  sound 
financial  and  operational  newspaper 
background.  Knowledge  of  data  proces¬ 
sing  systems  preferred.  Box  1434,  Editor  & 
Publisher. 

SOUTH  PACIFIC  tabloid  daily  (20,000)  in 
Suva.  Fiji  Islands  needs  dynamic  manager 
with  sales  and  administrative  experience. 
Send  resume  to  P.  V.  Harkness,  Publisher. 
P.O.  Box  28-028,  Wellington,  New  Zea¬ 
land. 

BROADCASTING 

RADIO-TV  JOBS— Stations  hiring  nation¬ 
wide!  Free  details.  Job  Leads.  1680-BR 
Vine  St..  Hollywood.  Calif.  90028. 


CIRCULATION 


WE  NEED  A  DISTRICT  MANAGER  in¬ 
terested  in  moving  up.  Are  you  experi¬ 
enced  in  handling  young  and  adult  car¬ 
riers?  Good  at  collections  and  solicita¬ 
tions?  Have  you  ever  established  new 
routes?  We  are  a  30,000  PM  daily  and 
Sunday  in  Zone  3.  If  you  answered  yes  to 
our  questions,  send  resume  and  salary  re¬ 
quirements  to  Box  1466,  Editor  & 
Publisher. 


CIRCULATION  MANAGER 
Afternoon  and  Sunday  Zone  3  daily  in 
rapidly  growing  University  City  of  50,000 
population  has  opening  for  Circulation 
Manager.  Present  circulation  just  under 
25,000.  Growth  potential  excellent. 
Applicant  must  have  experience  with 
motor  routes  and  carrier  boys.  Excellent 
opportunity  for  Assistant  Manager  wanting 
a  promotion.  Excellent  salary,  company 
funded  pension  plan,  group  insurance  and 
other  fringe  benefits.  Submit  complete  re¬ 
sume.  Box  1470,  Editor  &  Publisher. 


CIRCULATION  MARKETING  DIRECTOR 
Multiple  publication  magazine  publisher 
located  in  medium-sized  Midwest  city 
seeks  individual  to  head  its  circulation- 
promotion  activities.  Will  consider  modest 
experience  with  ability  to  move  up.  Will 
have  bottom  line  responsibility  for  all 
promotional  efforts  directed  toward  new 
subscribers,  renewals,  and  newsstand 
sales.  Also  involved  in  list  development, 
computer  analysis,  and  circulation  fulfill¬ 
ment.  Knowledge  of  ABC  and  BPA  re¬ 
quirements  helpful.  For  confidential  con¬ 
sideration  send  outline  of  work  history  and 
salary  requirements  tO:  Box  1516,  Editor  & 
Publisher. 


ENGINEERING 
&  INSTALLATIONS 

PRESS  INSTALLATIONS,  rigging,  engi¬ 
neering  modifications,  rebuilding  and  re¬ 
moval.  Single  width  to  4  plate  wide.  Bram¬ 
ble  Professional  Press  Engineering,  Rt.  2, 
Box  2285,  McAllen,  Texas  78501.  (512) 
682-7011. 


WE  HAVE  A  NEW  ADDRESS! 

Effective  immediately,  please  address  all  correspondence  to: 

EDITOR  &  PUBLISHER 

Classified  Department 
575  Lexington  Avenue 
New  York,  N.Y.  10022 

(If  you're  answering  an  ad,  include  the  box  number,  of  course.) 

If  you  want  to  drop  by  in  person,  just  take  the  elevator  up  to  the 
35th  floor.  (We're  still  between  51st  and  52nd  Street.) 

The  phone's  the  same:  (212)  752-7050  We  look  forward  to  hearing  Irom  you' 


CIRCULATION 

MARKETING 

MANAGER 

Large  Zone  2  daily  seeking  a  manager  to 
oversee  circulation  sales  and  marketing. 
Responsibilities  would  include  employee 
and  carrier  contests.  Newspaper  in  Class¬ 
room  projects,  special  sales  (apartments, 
fast  food  outlets,  etc.),  solicitation  crews, 
liaison  with  promotion  department  and  a 
myriad  of  special  projects.  This  individual 
must  have  a  demonstrated,  innovative 
creative  flair,  be  versed  in  circulation  mar¬ 
keting  techniques,  be  sales-oriented  and 
an  experienced  public  speaker  and  com¬ 
municator.  This  person  must  be  bold  in  his 
or  her  thinking  and  be  willing  to  propose 
new  untraditional  courses  of  action.  A 
multi-million  dollar  budget  with  initial 
supervisory  responsibility  for  5  staffers, 
expansion  probable.  Salary  negotiable. 
Send  resume  including  salary  progress  to 
Box  1525,  Editor  &  Publisher. 


DISTRICT  MANAGER  for  expanding 
25,000  AM/PM  and  Sunday  in  university 
community.  Must  be  strong  in  sales  and 
carrier  training.  Write  to  Don  D.  Forman, 
The  Dominion  Post,  Greer  Bldg.,  Morgan¬ 
town,  W.  Va.  26505. 


CIRCULATION  MANAGER  for  4000  north¬ 
ern  Ohio  6-day  PM.  Excellent  opportunity 
for  beginner  in  business  with  some  experi¬ 
ence  or  present  second  person  on  small 
paper.  Send  complete  resume  to  Gary  Hirt, 
Bellevue  Gazette,  Bellevue,  Ohio  44811. 


CIRCULATION  DIRECTOR 

Immediate  opening  for  a  result-oriented 
person  to  take  charge  and  direct  our  circu¬ 
lation  department.  Must  have  knowledge 
of  administration,  carrier  and  motor  route 
delivery.  Must  be  strong  on  promotion  and 
have  the  ability  to  generate  results  from 
employees.  We  are  a  Sunday  through  Fri¬ 
day  publication  with  a  21,000  daily  circu¬ 
lation.  Salary  and  benefits  package.  Send 
resume  describing  your  qualifications  and 
desired  salary  to  R.  H.  Saehloff,  The  Daily 
Freeman,  79  Hurley  Ave.,  Kingston,  N.Y. 
12401. 


CIRCULATION  MANAGER.  Expanding  SOM 
circulation  Zone  5  weekly  group  offers  ex¬ 
cellent  growth  situation  if  you  have  a  strong 
track  record  with  carrier  paid,  mail,  motor 
routes,  some  voluntary.  Resume  to  Box 
1572,  Editor  &  Publisher. 


FLORIDA  WEEKLY  CHAIN,  paid  and  free 
newspaper  operation  has  opening  for  a  cir¬ 
culation  manager  with  voluntary  pay  and 
paid  newspaper  experience.  The  person  we 
seek  must  be  well  organized,  very  strong  in 
human  relations,  a  team  worker  and  be 
willing  to  roll  up  his  sleeves  and  get  the  job 
done.  Excellent  salary  with  good  bonus  ar¬ 
rangements.  Send  resume  of  past  work 
and  salary  history  to  Box  1570,  Editor  & 
Publisher. 


CLASSIFIED  ADVERTISING 


CLASSIFIED  ADVERTISING  MANAGER  tor 
the  Daily  Sentinel,  9000  PM,  Monday- 
Friday.  Our  manager  is  retiring,  and  we 
need  a  strong  sales-oriented  person  to 
work  with  news  and  established  accounts. 
^■)  Salary,  commission,  profit  sharing  and  full 

tne  company  benefits.  Excellent  growth  po¬ 

tential.  Send  resume  and  income  require- 
rom  you'  ments  to  Steve  Hunter,  Daily  Sentinel, 
P.  0.  Box  709,  Woodstock,  III.  60098. 
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HELP  WANTED 

CLASSIFIED  ADVERTISING 


HELP  WANTED 

DISPLAY  ADVERTISING 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


CLASSI FIED  AD  MANAGER  for  2  fast  grow¬ 
ing  weeklies  in  Northwest  Indiana.  Both 
papers  located  in  fastest  growing  area  in 
Indiana.  Must  be  experienced,  sales- 
oriented  classified  phoneroom  person  with 
excellent  people  skills.  Send  resume  and 
salary  history  to  Journal  Newspapers, 
2548  Portage  Mall,  Portage,  Ind.  46368. 


DON'T  WAIT  for  ice,  snow,  slush— this  sun 
country  job’s  available  now:  Classified  Ad 
Manager,  fully  experienced,  needed  by 
semi-weekly  converting  to  daily  im¬ 
mediately.  News-Sun,  P.  0.  Box  1779,  Sun 
City,  Ariz.  85351. 


CLASSIFIED  MANAGER  needed  for  sub¬ 
urban  weekly  group  in  Zone  5,  60,000  cir¬ 
culation.  Must  be  well  organized  and  ef¬ 
fective  leader.  Salary  plus  commission 
plus  benefits.  Send  resume  to  Box  1486, 
Editor  &  Publisher. 


CLASSIFIED  MANAGER  for  Southern 
Georgia  small  daily/weekly  combination.  5 
in  department.  Full  authority.  $13,000 
guaranteed  plus  gain  commission.  Geog¬ 
raphically  ideal.  Plenty  of  cultural  advan¬ 
tages.  Career  opportunity  for  right  man  or 
woman.  Box  1483,  Editor  &  Publisher. 

CLASSIFIED  ADVERTISING  MANAGER 
Experienced  Classified  salesperson  who 
wants  to  motivate  a  staff  of  3  outside  sales 
people  and  a  phoneroom  supervisor  with  a 
staff  of  11.  We  are  located  in  Zone  2  and 
are  part  of  a  large  newspaper  group.  The 
opportunities  are  unlimited  for  the  right 
individual.  Send  resume  to  Box  1540, 
Editor  &  Publisher. 


CLASSIFIED  SUPERVISOR 

Telephone  solicitation  and  management 
your  main  jobs  for  our  state-wide  news¬ 
paper.  The  Casper  Star  Tribune  is  looking 
for  a  qualified  person  to  direct  our  staff  of 
4  to  increased  line  sales.  Our  paper,  lo¬ 
cated  in  Casper,  Wyo.,  will  pay  you  depend¬ 
ing  on  your  experience.  Send  resume  to 
Michael  McBride,  Classified  Manager, 
P.  0.  Box  80,  Casper,  Wyo.  82602. 


DISPLAY  ADVERTISING 


NEWSPAPER  ASSOCIATION  seeking  ag¬ 
gressive  advertising  salesman.  Must  be 
well  organized  self-starter.  Knowledge  of 
weekly  newspapers  helpful.  Excellent  work¬ 
ing  conditions,  fringe  benefits,  salary  plus 
commission.  Resume  should  accompany 
application  to  J.  M.  Landers,  125W.  Center 
St..  Midvale,  Utah  84047. 


WE  HAVE  a  statewide  monthly  newspaper 
devoted  to  farming,  ranching  and  rural  real 
estate  that  is  growing  by  leaps  and 
bounds.  What  we  need  is  a  bright,  hard¬ 
working  Advertising  Manager.  The  right 
person  could  find  a  rewarding  career  with 
us. 

Send  us  your  resume  and  we’ll  send  you  a 
copy  of  our  publication.  Who  knows,  we 
may  find  happiness  together. 

Texas  Farm  and  Ranch  Journal 
200  East  Main 
Round  Rock,  Texas  78664 


ADVERTISING  MANAGER  needed  to  run 
major  suburban  weekly  with  small  staff  in 
competitive  area.  $20,000  salary  plus  sub¬ 
stantial  commissions.  In  letter  accompany¬ 
ing  resume,  please  give  detaiied  informa¬ 
tion  about  your  life’s  achievements, 
including  your  record  of  increasing  ad 
sales.  Candidate  must  be  outstanding  in 
advertising  knowledge,  sales  ability  and 
building/motivating  staff.  Box  1534,  Editor 
&  Publisher. 


IMMEDIATE  OPENING  for  an  aggressive 
advertising  salesperson  in  Minnesota's 
North  Country.  Experience  in  ad  layout 
and  selling  required.  Salary  plus  commis¬ 
sion.  7200  daily.  Send  resume  tO: 

Advertising  Manager 
THE  PIONEER 
Box  554 

Bemidji,  Minn.  56601 


ADVERTISING  SALESPERSON  needed  for 
2  fast-growing  weeklies  in  Northwest  In¬ 
diana.  Both  papers  located  in  fastest  grow¬ 
ing  area  in  Indiana.  Excellent  potential  for 
advancement.  Must  be  salesman  first  with 
ability  to  organize  and  be  self-motivated. 
Layout  and  promotion  experience  helpful. 
Send  resume  and  salary  history  to  Journal 
Newspapers,  2548  Portage  Mall,  Portage, 
Ind.  46368. 


ADVERTISING 

DIRECTOR 

High  quality  group  of  award-winning  metro 
weeklies  offers  excellent  salary,  open-end 
bonus,  complete  fringes,  including  profit 
sharing  and  new  car,  to  individual  with 
proven  ability  in  all  phases  of  retail  adver¬ 
tising  sales,  including  personal  sales  pro¬ 
duction.  You  will  be  responsible  for  the 
hiring,  training,  motivation  and  manage¬ 
ment  of  our  staff,  which  serves  our  1 1  pub¬ 
lications.  We  are  seeking  a  mature,  self¬ 
starting  and  well-organized  individual  who 
knows  now  to  direct  people.  We  are  located 
in  an  attractive,  environmentally  sound 
Midwestern  city.  If  you  are  interested  and 
qualify,  write  in  confidence  including  re¬ 
sume  and  earning  history  to  Box  1535, 
Editor  &  Publisher. 


UPPER  MICHIGAN’S  LARGEST  daily  has 
an  opening  for  an  experienced  display  ad¬ 
vertising  representative.  Excellent  location 
in  the  heart  of  Upper  Michigan’s  vacation- 
land.  Good  advancement  opportunities. 
Send  complete  resume  with  salary  re¬ 
quirements  to  Martin  Kane,  Advertising  Di¬ 
rector,  The  Mining  Journal,  P.  0.  Box  430, 
Marquette,  Mich.  49855. 


ADVERTISING  REPRESENTATIVE  for  dis¬ 
play  sales  on  25,000  afternoon  6-day  daily. 
Prefer  5-8  years  advertising  experience. 
Paid  insurance,  bonuses,  profit  sharing, 
etc.  Apply:  G.  B.  Weibel,  General  Manager, 
Chico  Enterprise-Record,  P.  0.  Box  9, 
Chico,  Calif.  95927. 


ADVERTISING/PROMOTION  MANAGER 
National  award-winning  weekly  in  beautiful 
mountain  city  in  Zone  8  is  seeking  an  imag¬ 
inative,  energetic  professional  to  direct 
sales  staff  of  3.  Emphasis  on  display  sales 
and  promotional  creativity,  with  full  ability 
to  help  guide  top-notch  paper  into  accel¬ 
erated  growth.  Send  letter  of  application, 
resume  to  Box  1515,  Editor  &  Publisher. 


ADVERTISING  SALES,  suburban  Houston, 
Texas  weekly.  Fastest  growing  area  in 
country.  Write  The  News,  Box  430,  Spring, 
Texas  77373  or  call  (713)  353-2477. 


ADVERTISING  MANAGER— Strong  on 
sales  and  layout  who  can  produce  for 
strong  Area  3  semi-weekly  in  competitive 
market.  Guarantee  $14,000  plus  liberal 
fringes.  Box  1558,  Editor  &  Publisher. 


AGENCY  CONTACT 

Aggressive,  award-winning  weekly  shopper 
seeks  bright,  energetic  professional  sales¬ 
person  to  maintain,  solicit  and  develop  ad 
agency  business.  Agency  background  or 
contact  desirable.  Telephone  Bob  Fischer, 
(408)  374-7500,  or  write  Potpourri,  591  W. 
Hamilton  Ave.,  Campbell,  Calif.  95008, 
attn.  Bob  Fischer. 


WORKING  ADVERTISING  MANAGER.  Ex¬ 
perienced  pro  for  expanding  weekly  group, 
15,000  circulation.  Must  be  salesman 
first,  strong  on  layout,  organization  and 
promotion.  Salary,  bonus,  car  allowance 
and  fringes.  22  miles  from  Cincinnati. 
Send  complete  resume,  including  refer¬ 
ences,  and  both  salary  history  and  re¬ 
quirements  to  Dale  McCann,  Register  Pub¬ 
lications,  P.  0.  Box31,  Lawrenceburg,  Ind. 
47025. 


ADMINISTRATIVE 
ADVERTISING  MANAGER 

Multi-facet  staff  position  reporting  to  head 
of  advertising  department  in  a  large  met¬ 
ropolitan  daily  newspaper.  Must  have 
working  knowledge  of  production 
techniques  and  systems,  familiarity  with 
accounting.  Good  at  details,  capability  to 
follow  through  on  assignments  a  must.  Ma¬ 
ture  judgment  and  responsible  attitude 
toward  work  most  important.  Essential  to 
be  able  to  work  within  an  environment  of  a 
unionized  staff  and  non-union  managers. 
Send  resume  and  salary  requirements  to 
Box  1550,  Editor  &  Publisher. 


ARE  YOU  an  underpaid  adman?  Would  you 
like  to  take  on  the  challenge  of  a  new 
northern  California  weekly?  Are  you  qual¬ 
ified  to  handle  all  phases  of- production 
and  day-to-day  decisions  with  small  staff? 
If  you  say  yes  to  all  of  the  above,  you’re  the 
one  we’re  looking  for.  Top  salary,  benefits, 
etc.  Write  Publisher,  The  Manteca  News, 
606  E.  Yosemite,  Manteca,  Calif.  95336. 


EDITOR  &  PUBLISHER  for  August  27,  1977 


STAFF  OPENINGS,  including  photograph¬ 
ers  on  fast-growing  and  enterprising 
34,000  seven-day  AM  located  in  fast-grow¬ 
ing  and  enterprising  western  city  in  Zone  7. 
Openings  include  desk  and  general  as¬ 
signment  reporters.  Box  1407,  Editor  & 
Publisher. 

MANAGING  EDITOR— Zone  3  7-day 
12,000  AM.  Direct  staff  of  12.  Must  be 
aggressive  and  able  to  manage.  Send 
complete  resume  including  salary  re¬ 
quirements:  Box  1420,  Editor  &  Publisher. 

MANAGING  EDITOR  for  Philadelphia  busi¬ 
ness  newsweekly.  Must  have  experience  in 
magazine  layout,  editing,  reporting. 
Unique  opportunity  for  hard  worker.  Clips, 
resume  to  Box  1316,  Editor  &  Publisher. 

COPY  EDITOR— Experience  in  editing  and 
head  writing  necessary.  Will  train  in  VDT 
and  makeup.  Box  1507,  Editor  & 
Publisher. 


COPY  EDITOR 

We’re  looking  for  a  copy  editor  with  at  least 
1  or  2  years  experience  in  handling  news 
wires,  head  writing  and  page  layout.  The 
person  should  be  capable  of  any  job  on  the 
copy  desk  and  be  interested  in  working 
with  VDTs.  Send  resume  and  salary  re¬ 
quirements  to  Chuck  Pettee,  News  Editor, 
The  Journal-Gazette,  600  W.  Main  St.,  Ft. 
Wayne,  Ind.  46802. 

COPY  EDITOR- 
UNIVERSAL  DESK 

Layout  and  graphic  skills  essential.  Irrv 
mediate  opportunity  to  join  East  Coast  AM 
newspaper.  Competitive  salary  and  top 
employee  benefits  in  attractive  geographi¬ 
cal  location.  Box  1528,  Editor  &  Publisher. 

FOOD  WRITER,  at  least  3  years  newspaper 
experience,  for  metropolitan  West  Coast 
daily  with  great  food  tradition.  Requires  ex¬ 
pert  knowledge  of  cooking,  preserving  and 
nutrition,  plus  interviewing  and  feature 
writing  skill,  organizing  and  planning  abil¬ 
ity  and  familiarity  with  or  willingness  to 
master  electronic  editing.  Box  1523, 
Editor  &  Publisher. 

EXPERIENCED  agricultural-environmental 
writer  and  columnist  for  award-winning 
27,000  PM  daily  with  emphasis  on  local, 
regional  news.  University  town,  good  hunt¬ 
ing  and  fishing.  Write  Editor,  The  Free 
Press,  Mankato,  Minn.  56001. 


SYSTEMS  EDITOR 

for  major  Zone  5  metro  daily.  We're  looking 
for  a  journalist  with  an  affinity  for  elec¬ 
tronics  to  help  supervise  our  present  VDT 
systems  and  to  take  on  the  challenge  of 
planning  a  larger,  advanced  system.  At 
feast  1  year  experience  as  a  systems 
supervisor  preferred.  Send  complete  de¬ 
tails  to  Box  15(X),  Editor  &  Publisher. 

REPORTERS  WANTED— 2  immediate 
openings,  entry  level  jobs  covering  people, 
sports.  Write,  edit,  take  photos.  Gordon 
Stofer,  Editor,  The  Sidney  Telegraph,  Box 
219,  Sidney,  Neb.  69162.  (308)  254-5555. 
Replies  confidential. 

THE  COURIER- JOURNAL  is  taking  appli¬ 
cations  for  future  openings  on  the  copy 
desk.  Minimum  2  years  experience  re¬ 
quired.  Write  Michael  Davies,  Managing 
Editor.  525  W.  Broadway,  Louisville,  Ky. 
40202. 


DESK  PERSON  for  expanding  chain  of 
twice-weekly  community  newspapers. 
Must  have  solid  experience  in  layout  and 
skills  in  producing  modern,  innovative 
pages.  Box  1488,  Editor  &  Publisher. 

EDITOR  for  a  fast  growing,  dynamic.  Mid¬ 
west  agricultural  newspatier.  We  want  a 
take-charge  individual  who  isn't  afraid  of 
challenges.  Our  publication  is  one  of  the 
best  in  its  field.  Previous  writing  experi¬ 
ence  with  farm  publications  desirable,  but 
not  a  must.  Please  send  resume,  refer¬ 
ences  and  salary  requirements  to:  The 
Country  Journal,  16CiO  E.  Lincoln  Ave., 
Suite  1,  Decatur,  III.  62521. 


CITY  EDITOR 

No.  2  person  for  news  department  of 
30,000  circulation  afternoon,  Saturday 
and  Sunday  morning,  daily  in  foothills  of 
Blue  Ridge  Mountains.  Must  be  strong 
editor  who  wants  to  move  up.  Write  Manag¬ 
ing  Editor,  The  Daily  Progress,  Box  1287, 
Charlottesville,  Va.  22902. 

EDITOR  for  2500  circulation  Cornwall, 
N.Y.,  weekly.  Available  immediately.  Must 
do  it  all— write,  take  photos,  do  layout.  Ex¬ 
perience  necessa^.  Must  be  willing  to  lo¬ 
cate  in  community.  Write:  News  of  the 
Highlands,  Highland  Falls,  N.Y.  10928,  or 
call  (914)  446-4519  Thursday  or  Friday  be¬ 
tween  8-5. 


EDITOR 

Immediate  opening  for  editor  of  teachers’ 
union  tabloid.  Self-starter,  aggressive, 
creative  person  desired.  Experience  in 
writing  and  graphics  layout  essential.  Sal¬ 
ary:  $18,250  to  $25,650,  depending  on 
experience  and  qualifications.  Box  1501, 
Editor  &  Publisher. 

EDITOR  WANTED  for  3500  Virginia  weekly 
which  has  not  reached  its  full  potential. 
Full  editorial  responsibility.  Must  have 
news  judgment,  layout  and  headline  ability 
and  be  innovative  and  willing  to  try  new 
ideas.  Send  resume,  references  and  letter 
as  to  why  you  should  be  hired  and  salary 
desired  to  Box  1505,  Editor  &  Publisher. 

CITY  EDITOR  for  fast-growing  17,000  daily 
in  Zone  6  university  community.  Applicant 
must  be  strong  on  use  of  the  language  and 
handling  people.  Quality  is  important  in 
this  challenging  position.  Box  1498,  Editor 
&  Publisher. 

EDITOR  for  South  Carolina  tri-weekly.  5 
years  general  reporting  and  editing  de¬ 
sired.  Box  1491,  Editor  &  Publisher. 

GENERAL  ASSIGNMENT  REPORTER  for 
7500  Ohio  daily  in  rural  county  seat.  Prefer 
recent  journalism  graduate.  Duties  include 
some  layout  and  photography.  Opportunity 
to  move  later  into  weekly  management  on 
this  Ohio  group.  Send  resume  to  Box  1556, 
Editor  &  Publisher. 

REPORTER-EDITOR  for  prize-winning 
weekly  in  expanding  Zone  2  group.  Photo, 
layout  a  plus.  Experience  required.  Include 
resume,  clips  it  possible  and  salary  re¬ 
quirements.  Box  1543,  Editor  &  Publisher. 

WEST  COAST  metropolitan  daily  needs  ex¬ 
perienced  Entertainment  Editor  to  coordi¬ 
nate  lively  arts  coverage  and  special  sec¬ 
tions.  Some  writing,  but  administrative, 
makeup  and  editing  responsibilities  will 
redominate.  Box  1553,  Editor  & 
ubiisher. 


Are  You  this  Technical  Editor? 

We  are  seeking  a  graduate  engineer  with  five  or  more  years  experi¬ 
ence.  If  you  also  have  a  flair  for  interpreting  and  communicating 
industry  operations  into  technical  and  semi-technical  reports  and 
have  a  writing  background,  we  want  to  talk  to  you. 

You  will  serve  on  an  editorial  team  that  covers  the  worldwide  pipeline 
business,  constantly  seeking  and  learning  about  engineering/opera¬ 
tion  developments,  and  meeting  the  people  who  can  give  you  the 
facts.  Salary  commensurate  with  experience,  ability,  potential.  Ex¬ 
pense  accounts,  extensive  benefits.  Send  complete  resume  to; 

Bob  Fowlar,  Pipeline  &  Gas  lonraal 
P.O.  Bex  1589,  Dallos,  Texes  75221 

An  Equal  Opportunity  Employer 


HELP  WANTED 


EDITORIAL 


EDITORIAL  PRODUCTION 
Specialist  in  cold  type  production  can  find 
a  home  on  the  sunny  Gulf  Coast  helping 
managing  editor  of  prestigious  business 
magazines  with  layout,  type,  proofing, 
scheduling,  pasteup  and  a  thousand  other 
details.  Must  be  experienced  in  lawut  and 
cold  type  production.  Box  1546,  Editor  & 
Publisher. 


SEASONED  REPORTERS  sought  by  Mid¬ 
west  metro.  A  150,000  circulation  daily 
wants  aggressive  reporters  with  at  least  2 
years  daily  experience.  Government  and 
criminal  justice  beat  experience  preferred. 
Write  Brad  Tillson,  City  Editor,  Dayton 
Daily  News,  Dayton,  Ohio  45401. 


WRITER-REPORTER  for  Protestant  desk 
of  inter-religious  news  agency.  Zone  2. 
Daily  newspaper  or  wire  service  experience 
preferable.  Considerable  re-writing.  Must 
have  wide  knowledge  of  religious  develop¬ 
ments.  Write  details  to  Box  1563,  Editor  & 
Publisher. 


ASSISTANT  EDITOR 

Immediate  opening  in  new  Zone  5  met- 
ropplitan  AM  daily.  Minimum  2  years  ex¬ 
perience  in  wire  editing  and  news  writing. 
Excellent  salary,  opportunity.  Box  1547, 
Editor  &  Publisher. 


MANAGING  EDITOR 

Our  current  managing  editor  is  moving  to 
parent  metro  newspaper.  Now  we’re  seek¬ 
ing  a  managing  editor  to  continue  the  per- 
suit  of  excellence  we  have  established  at 
our  16,000  Pacific  Northwest  daily.  Tech¬ 
nical  skills  are  necessary,  but  more  impor¬ 
tant  is  the  ability  to  lead  a  fine  staff.  You 
must  be  strong  on  planning,  organization 
and  personnel  skills,  along  with  demon¬ 
strated  ability  in  developing  local  news 
coverage.  As  the  top  news  executive  you 
report  to  the  publisher.  Salary  and  ben¬ 
efits  are  equal  to  your  ability.  Send  re¬ 
sume,  including  references,  to  F.A. 
Blethen,  Walla  Walla  Union-Bulletin,  P.  0. 
Box  1358,  Walla  Walla,  Wash.  99362. 
Equal  Opportunity  Employer. 


CENTRAL  FLORIDA  DAILY  needs  editor 
for  "Ourselves"  (society/family-oriented) 
section.  Involves  reporting,  features 
layout-makeup.  Please  contact  Norm  Osh- 
rin.  Editor,  Evening  Herald,  Box  1657, 
Sanford,  Fla.  32771,  or  call  (305)  322- 
2611  or  (305)  834-5068  evenings. 


ASSISTANT 
MAGAZINE  EDITOR 

Person  wanted  to  aid  in  layout,  editing  and 
head  writing  on  weekly  newspaper 
magazine.  Person  must  have  strong  ex¬ 
perience  and  committment  to  high  stan¬ 
dards  in  photography  and  other  graphics. 
Excellent  pay  and  fringes.  Send  samples  of 
work  and  resume  to  Box  1555,  Editor  & 
Publisher. 

JOURNEYMAN  REPORTER,  minimum  4 
years  experience,  to  Join  Morgantown’s 
morning  newspaper.  Coverage  of  West  Vir¬ 
ginia  University  will  be  part  of  successful 
applicant’s  beat.  $238  to  start.  Write  Max 
Robinson,  Editor,  Morning  Reporter,  Greer 
Bldg.,  Morgantown,  W.  Va.  26505. 


POSITION  OPEN  on  metro  desk  of  36,000 
PM.  Job  includes  editing  copy  of  young, 
talented  staff,  supervising,  teaching, 
scheduling  and  planning.  Advancement 
opportunity.  Write  Jim  Butler,  Managing 
Editor,  Daily  Town  Talk,  Box  7558,  Alexan¬ 
dria,  La.  71301. 

EDITORIAL  DIRECTOR 
Opportunity  for  aggressive  editor  to  ex¬ 
pand  editorial  department  publishing  gen¬ 
eral  business,  agricultural  and  com¬ 
modities  industry  publications.  Should  be 
a  prolific  writer  with  editing  and  supervis¬ 
ory  capabilities.  Salary  based  on  experi¬ 
ence  and  ability  to  step  in  and  take  over 
major  responsibilities.  We’re  a  sound, 
young  company  with  a  solid  growth  record. 
Send  your  resume  tO:  Merrill  J.  Oster,  Pres¬ 
ident,  Communication  Consultants  Inc., 
219  Parkade,  Cedar  Falls,  Iowa  50613. 

MANAGING  EDITOR  for  semi-weekly  group 
in  Zone  5.  Experienced  on  weekly  or  small 
daily,  energetic,  promotional-minded, 
communicative  (with  staff  of  7  and  com¬ 
munity),  income-oriented,  strong  writer, 
editing  and  layouts.  Send  all  first  letter  to 
Box  1560,  Editor  &  Publisher. 


HELP  WANTED 


EDITORIAL 


STRONG  REPORTER,  good  writer  for 
35,0(X)  AM  coastal  Carolina.  Well-rounded, 
versed  in  local  government,  pocketbook  is¬ 
sues,  2-3  years  experience.  Resume,  clips, 
salary  expected  to  Charles  Anderson, 
Star-News  Newspapers,  Box  840,  Wil¬ 
mington,  N.C.  28401. 


COPY  DESK 

Experienced,  versatile,  strong  in  layout 
and  heads.  Tight  deadline  pressure. 
5-person  universal  news  desk.  Opportunity 
to  write  columns  and  editorials.  Send  re¬ 
sume,  references  and  samples  of  work  to 
Karen  Walters,  Delaware  State  News,  P.O. 
Box  737,  Dover,  Del.  19901.  No  phone 
calls,  please.  Equal  Opportunity/Anirma- 
tive  Action  Employer. 


FREELANCE 


BUSINESS  WRITER/EDITOR— Women’s 
business  publication  seeks  freelancer  with 
good  background  in  personal  finance, 
taxes  and/or  career  planning.  Clips,  re¬ 
sume  to  Box  1565,  Editor  &  Publisher. 


TRIVIA  RESEARCHER  WANTED.  Send  for 
format  samples.  Boyd,  Box  681,  Weather¬ 
ford,  Texas  76086. 


DISCOVER  NEW  WRITING  MARKETS.  Pro¬ 
fit  from  our  exclusive  assignment  listings. 
Trial  6  issues,  $5.  “Freelancer’s  Newslet¬ 
ter.”  15EP  Wynkoop  (P.  0.  Box  128), 
Rhinebeck,  N.Y.  12572. 


GRAPHICS 


DESIGNER-ILLUSTRATOR— Creative  per¬ 
son  with  experience  in  newspaper  or  mag¬ 
azine  design  and  graphics  who  can  also 
illustrate  is  wanted  to  brighten  the  pages 
of  The  States-ltem  in  New  Orleans.  Submit 
resume  to  Personnel  Dept.,  The  States- 
ltem,  38(X}  Howard  Ave.,  New  Orleans,  La. 
70140.  Equal  Opportunity  Employer,  M/F. 


CREATIVE  PAGE  DESIGNER  sought  for 
major  Zone  1  metro.  Must  have  experience 
in  newspaper  layout  and  knowledge  of  cold 
type  production.  Job  offers  over  all 
graphics  responsibility  for  growing,  chang¬ 
ing  section.  Salary  $15,C)00-.  Send  re¬ 
sume  and  work  samples  to  Box  1545, 
Editor  &  Publisher. 


PHOTOJOURNALISM 


PHOTOJOURNALIST  needed  by  dynamic, 
20,000  circulation  suburban  weekly  in 
central  Illinois.  Must  have  ability  to 
copyread  and  write  features  as  well  as  to 
take  photos,  run  darkroom.  Position  open 
to  creative  individual.  Send  resume  and 
clips  to  Box  1573,  Editor  &  Publisher. 


PRESSROOM 


PRESSMAN— CHIEF  17 
Michigan  resort  town.  Job,  magazine, 
shopping  guide.  Call  (906)  494-2525. 


EXPERIENCED  PRESSMAN  for  8  unit  Ur¬ 
banite  press.  Night  shift.  Leadership  es¬ 
sential  to  qualify  for  future  supervisory 
position.  Send  resume  with  experience 
and  references  to  EL  NUEVO  DIA,  Box  297 
"S",  San  Juan,  Puerto  Rico  00902,  Attn; 
Carlos  Lopez,  Personnel  Dept. 


PRODUCTION 


PRODUCTION  SYSTEM  TECHNICIAN 
An  immediate  opening.  Will  act  as  mainte¬ 
nance  aide  to  Production  System  Man¬ 
ager.  Involves  corrective  and  preventive 
maintenance  on  all  electro-mechanical  de¬ 
vices  associated  with  computerized 
typesetting  systems.  Must  be  able  to 
troubleshoot  digital/analog  circuitry  to  the 
component  level.  Requires  thorough  un¬ 
derstanding  of  system  diagnostics, 
mechanical  aptitude,  knowledge  in  the 
electronics  field,  familiarity  with  as¬ 
sociated  analog/digital  circuitry.  Must  be 
available  "on  call".  Will  be  required  to  join 
the  ITU  upon  hiring.  Must  have  had 
academic  study  in  computer  theory  and 
operations  and  related  experience  in  elec¬ 
tronic  repair  and  maintenance.  Program¬ 
ming  and  coding  experience  is  desirable. 
Resumes  only.  Fred  Gross,  Composing 
Room  Foreman,  Palo  Alto  Times,  P.  0.  Box 
3(X5,  Palo  Alto,  Calif.  94302. 


HELP  WANTED 


PRODUCTION 


COMPUGRAPHIC  AREA  6  magazine  pub¬ 
lisher  seeks  operator  for  new  Compu- 
graphic  machine.  Photocomposition  ex¬ 
perience  essential.  Resume  to  Box  1494, 
Editor  &  Publisher. 


TYPESETTER-PRODUCTION  CHIEF 
Your  mastery  of  phototypesetting  equip¬ 
ment  and  the  techniques  of  cold  type  pro¬ 
duction  for  offset  qualify  you  for  a 
position  in  this  Deep  South  magazine  op¬ 
eration.  You  must  be  a  proficient  typeset¬ 
ter,  do  layout  of  ads  and  editorial  pages, 
spec  type,  schedule  production  and 
handle  other  details  of  magazine  produc¬ 
tion  from  receipt  of  final  edited  copy  to 
final  preparation  for  the  printer.  Send 
resume  to  Box  1544,  Editor  &  Publisher. 


SALES  REPS 


HELP  WANTED 


PRODUCTION 


THE  ALEXANDRIA  PORT  PACKET  is  look¬ 
ing  tor  Production  Manager  to  supervise 
Compugraphic  Editwriter  plus  pasteup 
and  camera.  112  N.  Columbus  St., 
Alexandria,  Va.  22314. 


PUBUC  INFORMATION 


SENIOR  INFORMATION  SPECIALIST  for 
University  of  Missouri  system’s  central  in¬ 
formation  office  who  can  develop  ideas, 
write  and  edit  articles  and  materials  for 
publication.  Salary  approximately 
$12,000.  Degree  required.  Science 
background  helpful.  Start  September 
1977.  Reply  to  University  Information  Ser¬ 
vices,  400  Lewis  Hall,  University  of  Mis¬ 
souri  system,  Columbia,  Mo.  65201. 


SALES  REPS 


COMPUTER 

PROFESSIONALS 

SALES-APPLICATIONS 


CAUTION:  OUR  ENTHUSIASM  IS  CONTAGIOUS! 

We  guarantee  that  once  you’ve  talked  with  us 
about  our  openings  in  Computer  Sales  or  Appli¬ 
cations,  you’ll  come  down  with  a  good  case  of 
DIGITAL  MOMENTUM. 

If  you  want  to  become  part  of  our  success  story, 
talk  to  us  and  we’ll  tell  you  how  Digital  outper¬ 
forms  and  outsells  its  competitors.  Our  people 
have  more  than  just  a  name  behind  them. ..they 
have  a  support  team  that  they  can  depend  upon, 
and  a  superior  product  line  to  brag  about.  At 
DIGITAL,  we  know  where  we’re  going...and  just 
how  to  get  there.  We  can  show  you  the  way. 


COMPUTER  SALES 

Qualifications:  Exposure  to: ' 
'Newspaper  composition  & 
'Graphic  Arts  Industry 
'Selling  /or  presales 
'Systems  and  programming 


COMPUTER 

APPLICATIONS 

Requires  knoMdadga  of: 
'Computer  Hardware 
'Teaching  ability 
'Oesira  to  travel 


■ 


We  have  openings  in  such  major  cities  as: 
PITTSBURGH,  MINNEAPOLIS,  DETROIT. 
BOSTON,  CHICAGO  and  WASHINGTON 


Call  or  write  to:  Joe  Patmehak, 
(COLLECT),  Digital  Equipn 
5600  Apollo  Drive,  Rolling  M 


We’re  the  company  < 
looking  for  people. 


digital  equipment  corporation 


_ SALES  REPS _ 

UNLIMITED  EARNINGS 
for  successful,  experienced  news  ink 
salesmen.  Complete  line  of  letterpress  and 
web  offset  inks  for  shipment  nationally. 
Write  in  confidence  to  Fred  Pool,  Inca  Inks 
Inc.,  1836  Stanley  St.,  Northbrook,  III. 
60062. 


SYNDICATE  SALES 

SALES  REPRESENTATIVE  needed  for  ex¬ 
panding  nationally-known  advertising  fea¬ 
ture.  Newspaper  background  helpful. 
Above  average  pay  benefits  $14-20,000. 
Travel  necessary.  Responses  confidential. 
Address  replies  tO;  Personnel  (Jept.,  P.  0. 
Box  310,  Strasburg,  Va.  22657. 
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Positions  Wanted... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


WANT  TO 
APPEAR  IN 
OUR  CENTERFOLO? 

Scan  the  names  in  E&P’s  center¬ 
fold,  Newspeople  in  the  News. 
You'd  be  surprised  at  how  many 
of  them  were  once  Newspeople 
in  E&P's  Classified  Section! 

Here’s  a  brief  sampling  of  quotes 
attached  to  news  releases  to  our 
Newspeople  in  the  News  editor: 

“Thanks  E&P — 120  resumes 
didn't  do  what  your  'jobs 
wanted’  did.” 

“Happy  Central  Pa.  Editor” 

“Incidentally,  I  first  learned  of 
this  job  through  a  classified  ad 
I  ran  in  E&P  for  two  weeks!  Con¬ 
gratulations  upon  having  one  of 
the  best  and  far-reaching  em¬ 
ployment-seeking  services  in 
theU.S.I” 

S.G. 

“I  received  my  new  job  through 
an  ad  in  E&P — thante!” 

N.N. 

“The  editor  saw  my  ad  in  E&P.  In 
fact,  he  got  his  job  the  same  way! 
Success  through  E&P  Classi¬ 
fieds!” 

M.W. 

“For  months  I  sent  out  resumes. 
Then  I  placed  a  classified  ad  in 
your  Positions  Wanted  section. 
The  response  was  outstanding 
to  say  the  least.  I  am  pleased  to 
report  that,  thanks  to  the  effec¬ 
tiveness  of  your  Positions 
Wanted  section,  I  have  located 
the  exact  type  of  position  I  have 
for  8  months  been  seeking,  in 
the  exact  geographical  area 
I  had  hoped  to  find.  Without 
E&P,  I  would  not  have  been  so 
fortunate.” 

D.L 

Many  thanks  to  all  of  the  above. 
It  was  indeed  a  pleasure  to  read 
about  you! 

If  you're  a  potential  newsmaker, 
send  us  your  Positions  Wanted 
ad.  You  just  might  see  your 
name  in  our  magazine — or  by- 
lined  in  someone  else’s  news¬ 
paper! 

E&P  CLASSIFIEDS 

We  produce  jobs  tor  newspaper  people! 


ADMINISTRATIVE 


GENERAL  MANAGER  OR  AD  DIRECTOR— 
Goal-oriented,  budgetand  bottom  line  con¬ 
scious  executive  with  strong  competitive 
background  in  dailies  and  large  suburbans. 
A  top  administrator  who  can  produce  in  all 
areas.  Possess  excellent  experience— depth 
and  vision.  Box  1571,  Editor  &  Publisher. 


CIRCULATION 


CIRCULATION  MANAGER— 15  years  ex¬ 
perience  in  all  phases.  Box  1567,  Editor  & 
Publisher. 


PROFESSIONAL  CIRCULATOR,  20  years 
experience  all  phases,  all  markets.  Will 
relocate.  Available  immediately.  Box  1562, 
Editor  &  Publisher. 


YOUNG  CIRCULATOR:  Presently  assistant 
on  medium  size  AM/PM  daily.  Experienced 
on  voluntary  pay  and  shoppers,  promo¬ 
tion-minded.  Seek  to  relocate  as  manager 
on  small  to  medium  publication  or  staff 
position  on  large  publication.  Box  1575, 
Editor  &  Publisher. 


DISPLAY  ADVERTISING 


AD  DIRECTOR— Future  to  General  Man¬ 
ager.  33.  Experienced  in  all  sales  depart¬ 
ments,  promotion,  market  analysis,  make¬ 
up,  sales  training,  plus  shopper  supple¬ 
ments.  Prefer  “hands-on”  opportunity 
with  problem  property.  Goal-oriented  with 
many  good  ideas.  Box  1538,  Editor  & 
Publisher. 


EDITORIAL 


PERSON  IN  FASHION  PR  with  journalism 
experience  wishes  to  join  newspaper  in 
Southern  California.  Box  1429,  Editor  & 
Publisher. 


EXPERIENCED,  VERSATILE  sportswriter 
covering  major  league  beats  for  daily  in 
major  league  city  desires  relocation.  Box 
1426,  Editor  &  Publisher. 


SPORTS  EDITOR  of  small  daily  in  Zone  2,  3 
or  Ohio.  I  am  experienced,  hard-working 
and  imaginative.  Box  1438,  Editor  & 
Publisher. 


WANT  THE  BEST?  Multiple  award-winning 
shirtsleeve  editor  seeks  job  as  editor  of 
weekly  or  small  daily.  Now  lost  in  large 

froup.  South  preferred.  Box  1456,  Editor 
:  Publisher. 


CHRISTIAN  COPY  EDITOR  on  large  PM 
metro  seeks  copy/layout  editor  position  on 
mid-size  daily  with  career  potential  in 
western  Pennsylvania.  Scanner  trained. 
Looking  for  exf^rience — not  large  salary. 
25.  Don  McCrory,  1355  Heberton  Ave., 
Pittsburgh,  Pa.  15206.  (412)  661-8371. 


WANT  WORKER  NOT  SHIRKER?  Aggres¬ 
sive  female  with  4  years  experience  wants 
new  challenge.  Would  like  political  or  gen¬ 
eral  assignment  on  daily.  Knows  VDT.  Will 
relocate.  Box  1509,  Editor  &  Publisher. 


COPY  EDITOR.  VDT  pro  with  5  years  slot 
experience  on  medium  daily  wants  to  show 
a  major  paper  with  high  standards  what  he 
can  do.  Box  1526,  Editor  &  Publisher. 


RESPONSIBLE  writer/editor  can  help  your 
circulation  improve.  Experience  news  and 
feature  writing,  reporting  and  photo¬ 
graphy.  Will  relocate.  Box  1519,  Editor  & 
Publisher. 


EDITOR.  Woman  with  responsible  position 
on  metropolitan  daily  in  Midwest  seeks 
copy  editing  position  on  newspaper/ 
magazine  in  Washington,  D.C.  area.  Jour¬ 
nalism  MA  with  3V2  years  professional  ex¬ 
perience.  Box  1511,  Editor  &  Publisher. 


COLUMNIST/SPORTS  EDITOR  seeks  posi¬ 
tion  on  medium  size  daily.  13  years  experi¬ 
ence.  Box  1460,  Editor  &  Publisher. 


TELEVISION  CRITIC 

Reporter  with  iO  years  experience  in  poli¬ 
tics  and  investigative  reporting  for  large- 
city  CBS  afflilated  TV  station,  plus  prior 
metro  daily  reporting,  interest^  in  TV  cri¬ 
tic's  position  at  metro  level.  Box  1576, 
Editor  and  Publisher. 
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EDITORIAL 

EDITORIAL 

DO  YOU  NEED  a  SS-year-old  newsman  with 

18  years  experience  (the  past  8  in  man¬ 
agement)  and  top  references?  As  manag¬ 
ing  editor  of  a  60,0(X)  daily  for  5  years.  I've 
driven  hard  on  news  that  is  useful  to  read¬ 
ers.  I've  guided  conversions— with  no  loss 
of  quality  or  deadline  time — to  6-column 
format,  cold  type  and  all  CRT  newsroom. 
My  family  and  1  want  to  leave  the  South. 
Health  perfect.  Salary  negotiable.  Will 
consider  management  or  middle  manage¬ 
ment  position.  Zone  6  preferred.  Box 
1404,  Editor  &  Publisher. 

AMBITIOUS,  YOUNG  reporter,  J-School 
grad,  experienced  in  daily  and  weekly 
newspapers,  seeks  demanding  position 
with  either  in  Zones  1,  2.  Box  l$ll.  Editor 
&  Publisher. 

NEWSWOMAN,  25,  with  2y2  years  daily  re¬ 
porting  and  editingexperience,  seeks  posi¬ 
tion  on  medium  or  large  daily  or  magazine. 
Experience  includes  covering  government, 
features,  trends.  Box  1549,  Editor  & 
Publisher. 

HARD-WORKING  women's  editor,  24,  with 
daily  experience,  seeks  position  as  fea¬ 
ture,  family  or  women's  news  writer/editor. 
Resume,  clips  available.  Box  1554,  Editor 
&  Publisher. 

SHARP  YOUNG  REPORTER  looking  for 
first  break.  Hard  news,  sports,  features. 
VDT  experience.  Will  relocate  anywhere. 
Box  1478,  Editor  &  Publisher. 

SPORTS  DESK  position  sought  by  repor¬ 
ter,  24,  with  more  than  2  years  experience 
in  sports  and  general  news.  VDT  and  layout 
experience  included.  Primary  interest  is 
desk  work.  Prefer  working  mid  to  metro 
paper.  Box  1489,  Editor  &  Publisher. 

YOUR  PROBLEMS  1  can  help  if  in  writing, 
editing,  layout,  VDT.  Work  professional, 
price  high.  Box  1561,  Editor  &  Publisher. 

MANAGING  EDITOR— 24  years  on  sports, 
wire,  city  and  managing  editor.  17  awards. 
Available  now.  (919)  852-1424. 

RESPONSIBLE  writer/editor  can  help  your 
circulation  improve.  Experience  news  and 
feature  writing,  reporting,  layout  and 
photography.  Will  relocate.  Box  1519, 
Editor  &  Publisher. 

MANAGING  EDITOR.  26,  chairman  of 
4-man  executive  management  committee, 
reporter,  7300  weekly,  seeks  position  on 
daily  or  large  weekly  after  3  years  steady 
growth.  Trained  to  oversee  entire  opera¬ 
tion.  Exacting  co^  editor.  Excellent 
news/feature  writer.  Top-notch  references. 
Box  1564,  Editor  &  Publisher. 

COPY  EDITOR,  extensive  desk  experience, 
layout,  VDT  skills.  MSJ.  Seek  Zone  1  or  2 
daily.  Box  1487,  Editor  &  Publisher. 

NEWS  EDITOR,  copy  desk  chief  can  make 
a  good  paper  better  or  help  turn  a  loser 
into  a  winner.  Box  1521,  Editor  & 
Publisher. 

PHOTOJOURNAUSM 

“MY  PHOTOS  ARE  STORIES  IN  THEM¬ 
SELVES.”  Photojournalist,  3  years  experi¬ 
ence  with  weekly  desires  position  with 
growing  daily.  Atwzone.  Portfolio  and  clip¬ 
pings  available.  Reply  to  Box  1448,  Editor 
&  Publisher. 

YOUNG.  IMAGINATIVE  Sunday  Editor  at 
100,000  circulation  paper  seeks  challeng¬ 
ing  editing  job  at  large  metro  daily.  Box 
lu9.  Editor  &  Publisher. 

REPORTER/EDITOR.  32.  with  7  years  ex¬ 
perience  on  small  daily  seeks  more  chal¬ 
lenging  job  on  medium  sized  daily  or 
weekly  in  Zone  7  or  8.  Also  experience  in 
photography  and  VDT.  Box  1557,  Editor  & 
Publieer. 

SELF-STARTER  and  award-winner  on 
medium  sized  daily  looking  for  new  chal¬ 
lenge.  Have  ideas  and  motivation.  Re¬ 
sume,  with  photos  in  it,  upon  request.  Box 
1441,  Editor  &  Publisher. 

BLACK,  YOUNG,  talented  photographer 
with  6  years  experience  on  major  daily 
newspaper.  Has  personal  contact  with 
many  national  and  world  leaders.  Seeks 
challenging  and  rewarding  position  in 
magazine  or  newspaper  field.  Box  1520, 
Editor  &  Publisher. 

PRODUCTION 

GIVE  A  KID  A  BREAK.  City  boy,  2  years 
experience  trade  magazine/tabloid,  wants 
chance  to  prove  potential,  use  skills.  BA 
History/Journalism.  Versatile:  good  feature 
writer,  accurate  reporter,  knows  desk, 
makeup,  photo,  tight  deadlines.  Seeking 
medium  size  daily  or  large  weekly,  any  slot, 
any  Zone.  Box  1^8,  Editor  &  Publisher. 

EXPERIENCED  COPY  EDITOR  seeks  shift 
to  general  assignment  reporting.  MA  in 
Journalism.  College  newspaper  and  broad¬ 
casting  experience.  Professional  magazine 
experience.  Any  Zone.  Box  1569,  Editor  & 
Publisher. 

NIGHT  PRODUCTION  MANAGER  on  com¬ 
bination  paper.  Letterpress,  pasteup, 
NAPP,  Dynaf  lex  and  mailroom.  Resume  on 
request.  Box  1506,  Editor  &  Publisher. 

REPORTER-PHOTOGRAPHER  with  ex¬ 
perience  in  small  dailies  seeks  similar  posi¬ 
tion  in  Zone  2  or  3.  BS  in  Journalism. 
Background  in  layout,  design  and  editing. 
Resume  and  clippings  on  request.  Box 
1552,  Editor  &  Publisher. 

PUBUC  RELATIONS 

COMMUNICATIONS  SPECIALIST.  17 
years  editorial,  PR  experience,  seeks  slot 
as  PR  and/or  publications  manager.  Now 
Chicago.  Box  1517,  Editor  &  Publisher. 
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Shoo  Talk  at  Thii 


By  Robert  U.  Brown 


Fair  trial  test 

Everyone  seems  agreed  that  press 
coverage  of  the  arrest  of  an  accused 
“Son  of  Sam”  killer  in  New  York  City 
was  extensive  and  in  many  cases  sensa¬ 
tional.  It  was  inevitable,  however,  that 
because  of  the  vast  amount  of  coverage, 
even  without  some  sensationalism,  de¬ 
fense  counsel  would  protest  the  inability 
of  their  client  to  obtain  a  fair  trial.  That 
plea  has  become  s.o.p.  for  every  defense 
attorney  in  every  large  criminal  case. 

Newspaper  editors  all  over  the  coun¬ 
try  have  been  commenting  on  the  exces¬ 
ses  of  some  news  media  in  New  York 
City  on  this  case.  Because  they  were  re¬ 
moved  from  the  local  impact  of  the  kill¬ 
ings,  the  sensationalism  of  the  capture, 
and  the  necessity  of  directing  coverage 
by  a  local  news  staff,  their  thoughts  on 
the  possibility  of  obtaining  “an  impartial 
jury”  and  giving  the  defendant  a  “fair 
trial”  may  be  considered  less  biased  than 
an  editor  who  had  been  constantly  on  the 
scene. 

One  of  those  was  Frank  Hawkins, 
editor  of  the  Pittsburgh  (Pa.)  Post- 
Gazette,  who  expressed  the  opinion  in 
his  front  page  column  last  week  that  a 
fair  trial  and  an  impartial  jury  are  still 
possible  after  all  that  has  transpired  in 
the  last  two  weeks. 

“How  can  an  impartial  jury  be  im¬ 
paneled  if  the  public  has  been  saturated 
with  pretrial  notoriety  of  a  nature  damag¬ 
ing  to  the  defendant?”  he  asked.  “If,  for 
example,  the  public  has  been  acquainted 
with  the  details  of  an  alleged  confession, 
or  simply  with  a  report  that  a  confession 
has  been  obtained?” 

He  continued: 

“Some  argue  that  adverse  news  can  so 
poison  the  public  as  to  make  the  impanel¬ 
ing  of  an  impartial  jury  impossible. 

“This  presumes  that  everyone  de¬ 
vours  the  news,  believes  it  and  remem¬ 
bers  it  in  detail.  Experience  suggests, 
however,  that  over  a  period  of  time  many 
people  forget  what  they  have  read  or 
heard  and  retain  open  minds  receptive  to 
the  evidence  presented  in  court. 

“Nor  is  the  passage  of  time  the  only 
factor  working  in  the  defendant’s  favor. 
The  court  can  also  provide  for  a  change 
of  venue.  Richard  Speck,  for  example, 
was  tried  not  in  Chicago,  where  several 
murders  were  committed,  but  in  Peoria, 
III. 

“Moreover,  prospective  jurors  are 
subject  to  challenge  individually  as  to 
their  prejudices  in  the  case  at  issue.  De¬ 
spite  adverse  publicity,  it  is  still  possible 
to  impanel  fair-minded  juries. 

“It  isn’t  possible,  however,  to  hush  up 
a  sensational  crime  or  series  of  crimes. 
Even  if  it  were  possible  or  desirable  to 
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gag  the  news  media,  if  several  people — 
policemen,  hospital  attendants,  the 
coroner,  relatives,  friends,  the 
undertaker — know  about  a  crime,  pre¬ 
sently  the  details  will  spread  by  word  of 
mouth.  The  facts  will  be  garbled  and 
exaggerated  to  the  extent  that  the  story 
spreads. 

“Society  is  served  much  better  by  hav¬ 
ing  the  news  media  get  the  facts  as  well 
as  they  can  be  ascertained  and  put  them 
on  public  record.  Under  the  pressures  of 
competition  and  the  laws  of  libel,  the 
media  will  be  constrained  to  publish  as 
factually  as  possible. 

“The  press  can  be  useful  not  only  in 
preventing  the  panic  that  can  ensue  from 
unsubstantiated  rumor  but  also  in  help¬ 
ing  the  police  to  solve  crimes.  The 
Post-Gazette,  for  instance,  recently  pub¬ 
lished  twice,  at  the  request  of  au¬ 
thorities,  the  pictures  of  prisoners  who 
had  escaped  from  the  county  jail.  Publi¬ 
cation  led  to  the  capture  of  at  least  two  of 
them. 


“The  news  media  also  spotlight  the 
performance  of  criminal  justice  and 
keeps  pressure  on  authorities  until  at 
least  some  semblance  of  justice  is  done. 

“No  matter  how  much  prejudicial  pre¬ 
trial  information  is  published,  and  the 
Patty  Hearst  case  is  a  prime  example, 
there  is  no  barrier  to  criminal  justice  that 
money  can’t  surmount.  The  criminal  de¬ 
fendant  should  worry  not  about  prejudi¬ 
cial  reporting  but  about  raising  enough 
money  to  buy  the  best  legal  talent  availa¬ 
ble. 

“As  for  the  endless  conflict  between 
press  and  bar,  the  doctrine  of  mutual 
restraint — of  responsibility  if  you  will — 
has  been  preached  over  the  years  at  in¬ 
numerable  conferences  between  con¬ 
cerned  journalists  and  officials  of  the 
criminal  justice  system. 

“Out  of  those  conferences  have  come 
guidelines  aimed  at  protecting  the  right 
of  every  defendant  to  a  fair  trial  without 
denying  the  media’s  right  to  publish. 
Cooperation  is  essential.  After  all,  the 
media  must  rely  on  public  officials  for 
information  concerning  criminal  cases. 

“In  the  heat  of  competition,  guidelines 
aren’t  always  observed  but  they  repre¬ 
sent  the  best  approach  yet  devised  to  the 
old  conflict  between  a  free  press  and  a 
fair  trial.” 


Harte-Hanks  agrees  to  buy 
broadcaster  in  N.  Carolina 


Harte-Hanks  Newspapers,  Inc.  has 
reached  agreement  in  principle  to  ac¬ 
quire  Southern  Broadcasting  Company, 
a  broadcast  company  headquartered  in 
Winston-Salem,  North  Carolina.  The 
announcement  was  made  by  John  G. 
Johnson,  president  and  chief  executive 
officer  of  Southern  and  Robert  G.  Mar- 
but,  president  and  chief  executive  officer 
of  Harte-Hanks. 

The  purchase  price  for  Southern,  be¬ 
fore  giving  effect  to  certain  anticipated 
dispositions  required  by  Federal 
Communications  Commission  regula¬ 
tions,  will  be  $57,000,000,  $16,000,000  of 
which  will  be  paid  in  cash  at  closing  and 
the  balance  will  be  represented  by  notes 
payable  in  ten  equal  annual  installments 
bearing  interest  at  8%  per  annum. 

To  meet  FCC  requirements  for  the 
transactions,  Harte-Hanks  will  simul¬ 
taneously  with  the  closing  of  its  acquisi¬ 
tion  of  Southern  dispose  of  station 
WGHP-tv,  the  ABC  affiliate  in  High 
Point,  North  Carolina  and  KFWD,  an  fm 
radio  station  in  Dallas,  Texas  which  it  is 
acquiring  from  Southern.  Negotiations 
have  been  conducted  pursuant  to  which 
Gulf  United  Corporation,  a  life  insurance 
holding  company  headquartered  in 
Jacksonville,  Florida,  would  acquire  the 
television  station  and  Dallas  radio  sta¬ 
tion  for  $24,000,000  cash.  Negotiations 


have  also  been  conducted  pursuant  to 
which  Harte-Hanks  would  acquire  for 
$6,500,000  cash  an  am  and  fm  radio  sta¬ 
tion  in  Tampa,  Florida,  which  are  being 
disposed  of  in  connection  with  Gulfs 
merger  with  Rahall  Communications 
Corp.  Harte-Hanks  would  dispose  of  the 
fm  station  in  Tampa  to  meet  FCC  reg¬ 
ulatory  requirements. 

The  various  transactions  are  subject  to 
the  execution  of  definitive  agreements, 
FCC  and  other  regulatory  approvals,  and 
approval  by  stockholders  of  Southern. 

Southern  owns  am  and  fm  radio  sta¬ 
tions  in  Phoenix,  Arizona;  Raleigh/ 
Durham,  North  Carolina;  Houston, 
Texas;  and  Richmond,  Virginia.  It  also 
owns  an  am  station  in  Birmingham, 
Alabama  and  fm  stations  in  Memphis, 
Tennessee  and  Tampa,  Florida.  South¬ 
ern  will  become  a  wholly-owned  sub¬ 
sidiary  of  Harte-Hanks  and  its  head¬ 
quarters  will  remain  in  Winston-Salem. 

Contract  ratified 

Members  of  Dow  Jones’  in-house 
union  ratified  terms  for  the  final  year  of  a 
3  year  contract  that  expires  next  January 
3 1 .  The  mail  ballot  result  was  371  to  166. 
Terms  included  a  9%  pay  raise  for  those 
earning  less  than  $30,000  a  year  and  a 
reduced  guaranteed  pay  boost  for  those 
earning  over  $30,000. 
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Still  making  Daguerreotypes,  probably. 

Instead,  photography  is  a  billion-dollar  business 
today.  Because  inquiring  minds,  trained  and  honed  on 
college  campuses,  started  looking  into  chemicals  and 
film  and  lens. 

Life-saving  pharmaceuticals.  Hunger-fighting  new 
rice  and  new  wheat.  Petrochemicals.  Radio.  Television. 
The  list  of  billion  dollar  industries  that  got  their  start 
in  college-trained  minds  is  startling. 

You  don’t  want  the  flow  of  college-bred  new  ideas, 
improvements,  inventions  to  stop.  Ever.  Not  if  you’re  a 
^ood  businessman. 


So  perhaps  you’d  better  take  a  good  hard  look  at 
how  much  your  company  is  giving  to  higher  education. 
Because  inflation  has  hit  colleges  and  universities  even 
harder  than  most. 

Freedom  to  experiment  is  the  first  casualty  of  tight 
budgets. 

For  the  sake  of  the  future,  “Give  to  the  college  of 
your  choice.  Now.’’  Who  knows  what  billion-dollar 
business  of  tomorrow  is  germinating  on  some  college 
campus  today. 


Council  for  Financial  Aid  to  Education.  Inc. 
680  Fifth  Avenue.  New  York.  N.Y.  10019 
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SCRIPPS-HOWARD  FOUNDATION  AWARDS 


ERNIE 

PYLE 

MEMORIAL 

AWARDS 

For  newspaper  human  inter¬ 
est  reporting  in  1977  that 
most  nearly  exemplifies  the 
style  and  craftsmanship  of 
Ernie  Pyle.  $1,000  cash  prize 
and  a  medallion  plaque;  a 
second  prize  of  $500  and  a 
certificate. 

Deadline:  ian.  15, 1978. 


EDWARD 

WILLIS 

SCRIPPS 

FIRST 

AMENDMENT 

AWARD 

This  award  recognizes  that 
newspaper  which  in  1977  has 
performed  the  most  outstand¬ 
ing  public  service  in  the 
cause  of  the  First  Amendment 
guarantee  of  a  free  press.  A 
bronze  plaque  will  be  pre¬ 
sented  to  the  winning  newspa¬ 
per,  and  a  cash  prize  totaling 
$2,500  to  the  individual  or 
individuals  who  contributed 
most  significantly. 

Deadline:  Feb.  1, 1978. 


WALKER 

STONE 

EDITORIAL 

WRITING 

AWARDS 

For  outstanding  achievement 
in  the  field  of  newspaper  edi¬ 
torial  writing  in  1977.  $1,000 
cash  prize  and  a  certificate, 
and  an  honorable  mention 
prize  of  $500. 

Deadline:  Feb.  ID,  1978. 


EDWARD  J. 
MEEMAN 
CONSERVATION 
AWARDS 

Prizes  totaling  $8,500  will  be 
awarded  in  recognition  of  out¬ 
standing  work  in  the  cause 
of  conservation  published  in 
newspapers  in  1977.  One 
grand  prize  of  $2,500,  with 
the  remaining  $6,000  to  be 
divided  into  two  categories; 
one  category  for  reporters  on 
papers  with  more  than 
100,000  circulation,  and  the 
other  to  reporters  on  papers 
with  less  than  100,000.  There 
will  be  two  prizes  in  each 
category;  one  of  $2,000  and 
another  of  $1,000.  Entries 
must  specify  circulation  cat¬ 
egory. 

Deadline:  Feb.  2D,  1978. 


ROY  W. 
HOWARD. 

PUBLIC 

SERVICE 

AWARDS 

These  awards  recognize  news¬ 
papers,  TV,  and  radio  stations 
for  outstanding  public  service 
in  1977.  Two  bronze  plaques 
and  cash  grants  not  to  ex¬ 
ceed  $2,500  will  be  awarded, 
one  to  a  newspaper  and  one 
to  a  TV  or  radio  station.  Three 
runnerup  prizes  of  $li000 
will  be  awarded,  one  jo  a 
newspaper,  one  to  a  TV  sta¬ 
tion  and  one  to  a  radio  sta¬ 
tion. 

Deadline:  March  1, 1978. 


I 
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